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Back In the 1970s, Electro-Voice* designed Eliminator — the first full-range loudspeaker for musicians. 

That Eliminator sound defined American music performances for generations. Today, Biminator r upgrades the legendary Eliminator sound 
while preserving its soul. We raided EV concert speaker hardware for the awesome DL-18MT woofer for the subs, new crossovers 
with Power Tracking Protection" circuitry, a pow^ul new Eliminator i amplifier with built-in signal processing, and much more. 
We’ve also added new dual 15-irdi two-way and dual IS-inch subwoofer systems with 6,300 watts of peak power capacity. 

The stands for “/mproved.” But one listen will tell you It means the Eliminator legend keeps on rocking. 

1 -800-392-3497 • www.electrovoice.com 
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• Static, ujhite effect 
- Dichro dish rotates 


QUALITY. 

AFFORDABLE. 

RELIABLE. 

INNOVATIVE. 




AOD'L COLOR 
OlCHRO-DtSHES 
ALSO AVAILABLE 
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LunariiW; 

- Static, ujhite effect 

$ 39.99 


REDEFINING THE EVOLUTION 
OF THE MOONFLOWER; 

-SLEEK CASE. 

• BRIGHT OPTICS Cf COLORS. 

• FOUR DIFFERENT MODELS. 
-EXTREME RELIABILTY. 





JOIN ONE OF THE FASTEST CROWING 
OJ FORUMS ON THE WEB SIGN-UP 
FOR A FREE E-MAIL ADDRESS AT; 
WWW.AMERICANDJ.COM 


'c'2002 AMERICAN DJ‘ 

LOS ANGELES, CA 9005B USA 


SEE THE POO SERIES EFFECTS TODAY ATA DEALER NEAR YOU’ 

CONTACT US TODAY FOR AN AUTHORIZED DEALER IN 
YOUR AREA OR FOR A FREE LIGHTING CATALOG: 

800.322.6337 OR INFO@lAMER1CANDJ.COM 
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Fo^^in Awesome. 

Antarj hos the fullest range of ETlAlL listed fog, hoze and effects mochines ovailoble todoy - including the inctedibly affordable 
F-80Z series Fogger to the DMX Z-)200 with removable heating core, the high output Z-1500 or Z-3000, the Z-300 Farer'; 
the S'100 Snow Machine and the new HZ-400 Professional Hazer. Mony available with affordable wireless remotes and built-in (oi converted) DMX. 

With outputs ranging from 2,000 to an incredible 40,000 cubic feet/minute, you can be sure your audience will be in o fog no motter what size crowd you have. 

Without Anturi, you don’t have the fo^^iest. 


Z"300 F(izef 

confinuous high output hozer 



hig/t output fogger with wireless remote 


F-8DZ 

high output fogger 



-100 Bubbie 

high output bubble machine with timer remote 


A Stinicn Group (ompony © 7002 
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FOG MACHINE 


Distribuleil in the U.S. by StontOH 
3000 SW 42nd Street, Hollywood FL 33312 
9S4i89.8833 / Fox 954.689.8460 
www.slanlontnagnelics.tom 





TRACK ONE 





he beginning of a new year 
is always a good time to sit 
down and take stock. How 
did the previous year go? 
What’.s in store for the coming year? 



We have to look at the good and the 
bad, the old and the new, come to grips 
with tlie current situation—then move 
forward. 

In this issue oi Mobile Beat we 
take a look at a number of contrasts. 
But as often happens, black and white 
can mix together to create various 
shades of gray. For example, when we 
polled a sample of our readers about 
the state of the Mobile DJ profession, 
we got an interesting mix of answers. 
Anthony Barthel sums up the results in 
“Mapping the Trends” on page 48, 



X 





reviews are sure to help you as 
you attempt to sort that one out. 

How do we respond to 
the constantly changing world 
of entertainment, which is, of 
course, affected by the general 
state of affairs in the world? Here 
at Mobile Beat, it seems appar¬ 
ent to us that DJs who are in it 
for the long haul have learned to 
adjust, adapt, survive and thrive, 
no matter what kinds of chal¬ 
lenges come down the pike. 


When it comes to technology, we 
are confronted with the need for DJ 
necessities like headphones and amplih- 
ers on the one hand and the allure of cut¬ 
ting-edge items like video and software 
on the other. This issue’s extensive gear 
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A lthough harsh economic realities were revealed by the trimmed-down 
size of this year's event, the most recent LDI (Lighting Dimensions 
International) iradcshow, held in Las Vegas* October 18-20* 2(X)2, still fea¬ 
tured plenty of new products of interest to DJs. 

Along with extensive new product lines on display by American DJ, 
Chauvet, Martin, Odyssey Innovative Designs, Omnisistem and others, there 
were many smaller companies showing useful devices. There were tiny fog- 
gers from Theatre EfTccts; an innovative solution for mounting lights on 
poles from TentTec; a DMX show recorder from Alcorn McBride; extremely 
energy-efficient lights from Acolyte; and a new light-focusing technology 
from a company called Hyperboloid (look for this alternative to lasers in new 
products in the near future). 

While lighting was the focus, there was still some audio news of note: 
Rane's new Hnipath mixer with automatic gain sensing and a versatile efTecLs 
section; American Audio's Velocity touch-sensitive dual CDP; new mobile- 
oriented products from Vestax; and a whole slew of mixers and CD players 
from Stanton and Numark, 

See the It’s Hot section for more on some of the cool new products on 
view at LDL Go to w^wwdighdngdimcnsionsxom for more highlights of the 
show. 



Martin's Ego Zieatures a two- 
wheel system offering more 
than 200 color combinations. 







The Sperry Bracket from 
^ TentTec helps you hang 
lights on a tent pole. 





Chauvet's booth was 

a 

full of exciting new 
lighting gear. 



Vestax has improved on the CD/mixer 
comho idea with the CDX-16. 



Mike Burkett, of DJ 
lighting pioneer Meteor, 
demos the Puppeteer, 
which makes any light 
moveable. iiIkH 



Record your show and play it back anywhere 
with the DMX Machine from Alcorn McBride. 


Omnisistem's Pulse 
Division showed 
a wide variety of 
lasers. Pictured is a 
Stinger 14.95mW 
green model. 




Can you find the 
Theatre Effects 
foggers? Hint: 
upper right and 
lower left. 



The CDR-1000, a 19" dual receiver 
with internal power, is the latest in 
EV's RE-1 UHF wireless mic system. 



The Pod Series 
of moonflowers 
from American 
DJ (ColorPod is 
shown), feature 


good looks and 


low power con¬ 
sumption. 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


Sing with the Professional Karaoke Systems from VocoPro! 

Want to take your perforinances out on the next level 


Need to upgrade your Karaoke system? 
but need more sound? VocoPro has the perfect systems for you to do the job right. 

VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. All of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


DECODE-G1 

CDG DECODER SERIES 


DA-8900 PRO 

.MP/MIXER SERIES 


KJ- 7900 PRO 

MIXER SERIES 


BRAVO 

SINGER SE 


DUET 

SEMI-PRO SERIES 


CLUB 6800 


TWISTER n 

PRO SERIES 


VIPER M 

PRO SERIES 




























Dear Mobile Beat, 

Kudos to Jay Maxwell and his recent article on 
Sou them-style beach music. (Sept. 2002). Jay 
hit the nail right on the head when he explained 





the difference in Southern beach music and 
what the rest of America refers to as beach 
music. 

After starting my DJ career when I was 
living in Boston nearly 14 years ago, T have 
now relocated back to my home in South Caro¬ 
lina and have discovered this type of music. As 
a kid growing up here, 1 never really understood 
what this music was all about. But, after taking 
a local DJ’s advice. I purchased The Beach 


Music Anthology collection before I did my 
first gig, and boy am 1 glad I did. 

After introduang myself with my “Yankee 
accent,” I asked for anyone who had a request 
to please let me know, and wouldn’t you know 
it, the first request was for beach music. And 
the customer said, “We don’t mean the Beach 
Boys, either,” i pulled out my new collection 
of these fine tunes and let the clients pick the 
songs, since they knew them much better than 
I did. The requests have never stopped coming 
in. Jay is exactly right when he says that it 
should be expected at every event here in the 
Carol inas. 



CORE LIKE NEVER BEFORE! 


the latest gea^jj^ 

✓ the loujest prices 

✓ the best service 

v* 

noul online @ 


u.thecorestore. 


V/e c^rry the best natTies in DJ sound & lighting: 


Qidii 

mork 




Log on today for the best prices on the lueb from your 
trusted source for DJ sound and lighting for 17 years! 
Sign up for the Core online e-letter for special offers, 
product announcements and more! 


^ Since 1985 
Toll Free: 800.1 
In Houston: 713.E 


AMEmcAM Aucsia 

...and many more! j 


Jn Houston: 713.529.1151 
E-mail: sales@thecorestore.com 


ihe-' 

c (IR E 


Cr.re InC- 




"Click for Best Price^i 
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Dual CD J 
Player & “ 
Mixer In One 

List 


mMarr 

DualCD 


Call (BOO) 19J-M7J or visit 
www.pssl.com for dttalls 


PDM01 Digital 
DJ Mixer IQ 

24-Btt Digital H 
TWo-Chaniiel 
Mixer WHti 

Amazing Audio ° 
Quality Save $160 


Qemini Disoo-Mtx-4 
Gemini Dlsco-Mix-Pro-4 
American Audio Ntobile 20D 
Kumarfc Battle Pak DJ 
Numaik DJ-ln-A-Box 


NumarkCDN-M -$699;*^ Call 

American Audio DCD-PR02Q0-MX3 Call 
Gemini CDX-602 $299" 

Deiion DN-D9000 Call 

Gemini CDX-2000 $G99" 

Stanton S~550 $299" 

Pioneer CIIIX-3000 $899" 


APX-152: 

15-Inch 2-Way 
Speaker 

Usl S2‘J‘J.()0 e:i 

Save 1300 


Tl’uss & Stand 
Package That’s 
100% Portable 


Crown CE-2Q00 
Crown CE-IOOO 
QSC RMX-8S0 
Mackle 
Crest ST-1000 
Samson F-8Q0 
QSC PLX-3402 


Yamaha S11S-4 tr 2-way $299" 

Fender SQ-SilB Subwoofer $159" 

JBL SF-25 Dual 17 2-way $399" 

Cerwin-Vega V-15217 2‘Way $324" 

Gemini XTR-400 System $599" 

Bose 802-111 Gold System Special - Call 


American OJ XP-3 Moving Light $499" 
American DJ Big Shot Strobe $29" 
American DJ CoPilot Control Sys $199" 
Par-64 Complete with Light 
Chaiivet F-750 Fog Machine 
#64514 Replacement Lamp 
MaiUn MX-1 Scanning Ught 


$7" 

$479" 


SKB-17t7-PRQ: 
400 CD Case & 
400 Pro Sleeves 


Make Copies Of ^ 

CDs At 16X 
WHhout lying 
Up Your 

Computer save $250 


Recording 

Microphones 

RS<25C-5PECIAL 

Usl S 2 <)Q .(!0 


View Paks (10DD) 35c 

Pro Sleevi^ (ITUI} 29c 

Sony MDR-V700-DJ Headphones $119" 

Pioneer HDJ1000 Headphones $159" 

CD Media 39c 

AL2-25 25* Mic Cable $7" 

1FG Gallon Fog Juice $29" 


Marantz PSD-300 Recorder 
Tascam CC-222 CDR/Cassette 
Behringer B-2031 Monttors 
Roland MA-8 Monitors 
Zoom MRS-1044 HD Recorder 


Sennheisw E-815-3-Paclc 
AKG Special 3 Pak 
Shure PG58-XLR 
Gemini Gooseneck Mic 
Shure UT24-58 Wireless 


Incfiided wiitt Selected Amp A Speaker Packages 


1 Shure RS-25Q Micfoiihoiie & Mic Cable 

1 Numark HF-125 Cueing Headphones 

2 25-lool Speaker Cables (to U speakers/ampi 
1 Pa r 6'foot Palch CtiMes (#CPR-2Q2} 

1 Package HPS Rack Screws (WHPS) 


Dual CD Plawcrs 


Includes 400 Pro 


Gemini Handheld Wireless 


$99" 


Lamps; Duy 4 Get 5 on selected Hems 


See our catalog order form or web site for guunintee details. 


Prices expire 50-<.iays from pufilii iitinn dale 


r3 PRO SOUND www.pssl.com 

i^^iJ A N n T A r. F i i r. h t i n rr a aa 


AND STAGE LIGHTING 
The Pro Audio / DJ And Stage Lighting Source 
11070 Valley View St.. Cypress, Califemia 90630 


800.303.6577 

(714) 891-5914 • FAX (888) 777-5329 


• 110% low Price Guarantee 

• Friendly, Experienced Staff 

• World's Largest DJ Inventory 

• FRS Weekly Web Giveaway 
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^tfoller features 


tomati 


vw.axisdmx.comf 

email; inFo@axisdmx.corn 


_ L/own!oaa.your;aemo_a 

Axis Entertainment (210) 738-2947 


Mobile Beat Readers 
call For spcciat difconittl 




INCREASE PROFITS! 

Upgrade Your Image WHIi Professional 

BROCHURES • P0S1CARDS • FOLDERS 


www.breakthroughbrochures.com 


• Customized text 

Get Professional Results with 
Professional Marketing Products I 


Increase bookings 

for: 

• Weddings 

• Bar/Bat Mitzvahs 

• School Dances 

• Corporate Parties 


■*# W"' 


1 -800-810-41 S2 
Fax- 51 5-276-4267 
email: info@bmi-inffo.eom 


Visit our n ebsite to view our entire prttduci iine non! 


During the week, I am also 
a full-time entertainment agent 
with East Coast Entertainment 
and I specialize in booking fine 
beach acts such as the Embers, 
The Tams, General Johnson, The 
Catalinas, The Fantastic Shak¬ 
ers, and many more that appear 
on Jay’s list. Yes, these guys 
are still shaggin! One band that 
tiiily is at the top of the beach 

charts is The Men of Distinc¬ 
tion. They have a new CD 
called Down South Jukin ’ and 
it is being played all over the 
Carolina’s beach scene. Radio 
stations in Myrtle Beach are 
playing 6 of the 12 songs. 

This CD should be added to a 
DJ’s beach collection. 

Again, thanks Mobile 
Beat and Jay Maxwell. Keep 
‘em shaggin! PS, One future 
topic I would like to see in 
Mobile Beat (and I am sure 
other DJs would too) is sell¬ 
ing a DJ business or enter¬ 
tainment agency—what it’s 
worth and how to do it. I sold 
mine in New England and 
would like to see your com¬ 
ments and thoughts if 1 ever 
sell again. 

Thanks, 

Tony Signorino 
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3000 North 29th Court 
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Tel: 954-929-1115 


Fox: 954-929-5560 
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Spain Pours Las Ketchup 
on the Western World 

If you haven't already experienced it, get 
ready for the Ketchup Dance—^the latest 
novelty dance craze to invade the U.S., 
straight from the country that gave us 
the Macarena. The ladies of the Spanish 
group, Las Ketchup, have conquered 
Europe with their infectious song, “The 
Ketchup Song (Hey Hah),” and are in the 
process of bringing American audiences 
under their subjection as well. (At least 
they are easier on the eyes than Los Del Rio.) 

As of press time, the song had hit number one in ten European 
nations, as well as in Mexico. Starting in New York, it had com¬ 
menced a relentless march across the U.S. airwaves. Apparently, we 
can blame all the Europeans vacationing in Spain during the summer 
of 2002 for spreading the new craze to the rest of their continent and 
beyond. 

Check out the following British tabloid site for an illustrated guide 
to the dance: http://www.thesun.co.uk/article/0„2002430646,00.html. 



DJ Product 
Powerhouses 
Partner Up 

Huntingdon Valley, Pennsylvania-based Bobby 
Morganstein Productions, a leading producer of 
novelty party CDs and video training tools for the 
mobile entertainment industry, has entered into an 
exclusive distribution agreement with PRO-SING of 
Largo, Florida. 

This new partnership matches the popular pro¬ 
ducer of DJ/KJ music and education resources with 
a major force in the distribution of DJ/KJ products. 

All of BMP’s Complete Party CDs and How 
To Series videos can now be ordered through 
PRO-SING at 800-PRO-SING or online at 
www.prosing.com. The suggested retail price 
for the Complete Party CDs has also been 
reduced from $28 to $20. CD Shock Pads and 
Party Costumes will continue to be offered 
directly through Bobby Morganstein Productions 
(www.bmpbeat.com, 800-355-8288). 




weyoustaoK 
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www.Meg35eg.com 

download the demo* 


Interruptions during your show 
can be a nightmare, 

WVf/i MegaSeg on Mac OS X 
enjoy the power and stability 
of a UNIX based operating system 
combined with the ease of a A4oc. 
Simple, Stable and Stunning, 

Streamline your setup with MegaSeg. 


Pro Mac DJ soUvimrc 


I www.mcgoscg.com 
or coil 87/-MEGASEG, 


Fidelify Media 


’fV".flfi- and Fnilefil'f Mi*-'?',, i, d f iih. 

tlw iKf h f -i-i;. id r rr , I Il4 st'»“ U iT,=^ 

; 2C0? Irs 
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Digital Vinyl 

Welcome to the future. 



Introducing the CDJ'IOOO, the art of turntablism 


- in the digital domain. Powering down, scratching, 
or doing a backspin, it's all possible with the 
CDJ-1000. Featuring the world's largest touch- 




Best New DJ Product 2001 


sensitive Jog Dial, the CDJ-1000 allows you to treat 
a CD the same way you'd treat a vinyl record. 
Breakthrough, yes, A must-have, absolutely. 
The CDJ-1000, welcome to the future. 




sound, vision, soui 

For all your product Info., Dealers and more: 
WWW. .com 600.782.7210 



Building N.A.M.E. 
Recognition 

Prior to the current college football season, a rep¬ 
resentative of Merv Griffin Productions contacted 
N.A.M.E. (National Association of Mobile Entertain¬ 
ers) on behalf of ESPN’s Tailgate 2002 game day rally 
shows. The association stepped up to the line and 
referred DJs for twenty requested dates. The DJs 
were subsequently scheduled to perform during the 
taping of television programs aired from major col¬ 
leges like Florida State, Kansas State, University of 
Alabama, Texas A & M, University of Colorado and 
others. 

Each performance was slated for three hours, 
with the entertainers being mentioned on air at least 
four to five times each hour. Early Saturday morning 
taping times left the DJs free to fulfill other Saturday 
commitments as well. 

The association is continuing to monitor the prog¬ 
ress of this program and considers it the start of a 
strong relationship with a major player in the enter¬ 
tainment industry. 

More N.A.M.E. news...The association brought 
its Tour Across America to stops tn Florida during 
November. Locations included Miami/Ft. Lauder¬ 
dale, Orlando and Tampa Bay. Held in local Sam Ash 
Music Stores, each event offered DJs an evening 
of product demonstrations, giveaways and refresh¬ 
ments, as well as a brief seminar of the benefits of 
joining the National Association of Mobile Entertain¬ 
ers. 

Information on future tour stops is available by 
calling the national office at 800-434-8274, Planning 
is underway for events in Pittsburgh, Columbus, Cin¬ 
cinnati and Cleveland. Go to www.djkj.com for more 
info on the association. 

Flash Rocks 
Ministry 

Legendary hip-hop pioneer 
Grandmaster Flash, inau¬ 
gurated his new signature 
Pane mixer, the Empath, 
at the Ministry of Sound 
in London, in September 
2002. The club was packed 
as Flash rocked the house. 

While this was the first 
time that Flash had per¬ 
formed at the Ministry, his 
new Pane mixer was right 
at home among the col¬ 


lection of Pane (www.rane.com] gear that has called 
the club home for some time. MoS has Pane mixers 
installed in all three of its entertainment areas. The 
main dance floor, called the "Box,” is fitted with Pane 
MP 24, MP 44 and an MP/XP 2016 combination. The 
DJ booth in the bar uses an MP 2016 and an XP 2016, 
while the "Baby Box" features an MP 44. 

Stanton Plugs In 
Cerwin-Vega Speakers 

The Stanton Group has announced the purchase of the 
assets and brand name of Cerwin- 
Vega Inc. Confirming the com¬ 
pany’s successful bid, Stanton 
President and CEO Gerard Cohen 
stated, "We are very excited about 
this opportunity to grow and 
expand our business portfolio. We 
feel that the strength and heritage 
of the Cerwin-Vega brand name 
will be a strong complement to our existing businesses 
and create synergies in the future. We also clearly 
recognize the value of the existing customer base and 
are committed to maintaining strong business partners 
going forward. Stanton will stand strong behind the 
Cerwin-Vega product and brand name.” 

The Stanton Group (www.stantonmagnetics.com) 
was attracted to owning the legendary name in the 
speaker industry after Cerwin-Vega experienced finan¬ 
cial setbacks during 2002. 

“Cerwin-Vega’s technology is perfectly comple¬ 
mentary to the current audio lines owned by the 
group—namely Stanton, Pickering and KRK,” reported 
Mr. Cohen. “The customer base is very much the same 
In the pro audio industry, with Cerwin-Vega’s primary 
markets being DJs and musicians.” 

Although Gene Czerwinski, who founded the com¬ 
pany in 1954, is expected to retire from the business, 
his support and advice will continue to be sought out 
and welcomed in the company’s new development 
program. Cerwin-Vega will continue operating from its 
main Simi Valley facility, with Stanton Group introduc¬ 
ing new management. 

Trans-Atlantic Records 

Promo Only, the subscriber-based music and music 
video service has partnered with British promotional 
service CD Pool UK to dramatically Increase the 
amount of new European music available to its sub¬ 
scribers. "To be able to bring such a wealth of music 
to so many Individuals—on such a global scale—is 
extremely exciting,” said Jim Robinson, director of 




16 


WAV w. niubilebeat. com 



naybs it's not vour mwer 

You know how impact and detail get lost through recording and mixing. And you just can’t EQ, 
compress or mix the life back in. When you’re at wit's end, the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter'' restores and improves definition and detail. 

At the same time the Optical Big Bottom® solidifies and strengthens the bass without hogging all the level. 

If you need professional and impressive sound you owe it to yourself to get a Model 204. You’ll probably save 
your sanity and a lot of perfectly good mixers. You’ve got a problem - We've got the solution! 


The alt new Aphex Model 204 Aural Exciter and Optical Big Bottom 
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APHEX 
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SYSTEMS 11068 Randall Street, Sun Valley, CA 91352 U.S.A • 818-767'2929 Fax: 818-767-2641 www.aphex.com 
Apnex, Aural Exciter and Big Bottom are registered trademarks o1 Aphex Svslems * No mixers were tiarmed in the prodLClion ol this ad. 












More Protection...Better Price 
Your Doiiar Buys More! 

Compare wtiat you get... Protection Against Power Spikes, Surges, Sags, 
EMI & RFI Transmissions... Professional Quality Protection Starts at $ 79.00* 


Power Distribution 

V Power Conditioning 

V Power Regulation 

V Power Sequencing 


ETA’S electronic protection technology provides 
flawless operation of Digital Mixers & Processors, 
Amps, CO Players. PCs...in your studio or on the road. 

Don’t Plug in Without Us—Call: 

800-321 -6699 


. €m SYSTEMS www.etosys.com 

The Pooler Just Keeps On Coming 


* Suggested KeCal Priiie 0 2002 ETA Systsm} 




P/IRTr SUPPLIES FOR/LL YOUR SPECIAL EVENTS! 


GLOW PRODUCTS 

IV Mac IK THE MSHT 


glasses 

9f 


PAPERGOODS 


IKfLATABLES 


hats 


Order Toll Free: 1 •800-645-6513 Ext. 3025 ft 3033 

114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 


Sign Up For Your FREE Online Party Store 

@ www.MakesParties.com 
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Promo Only. 

CD Pool UK and Promo Only 
began their partnership by combin¬ 
ing their vast collective resources 
to immediately make available to 
Promo Only’s USA subscribers an 
expanded monthly collection of the 
latest music from Europe’s leading 
dance and underground labels. “That 
translates,” continued Robinson, “into 
an ability to offer the largest source of 
pre-released music in Europe simul¬ 
taneously to DJs on both sides of the 
Atlantic. Our US subscribers will now 
be receiving their imports at the same 
time as their European counterparts." 
Promo Only will now be offering, in 
effect, four times the content previ¬ 
ously available via its import Club 
series. To accommodate the increase, 
they’ll offer two new Import Series 
selections, each containing two CDs 
each month. The two new import 
selections are: Club Beats UK, featur¬ 
ing full-length house, club and trance 
releases from leading dance labels; 
and Underground Beats UK, with the 
latest progressive, tech and tribal 
releases. 

For more information, con¬ 
tact Promo Only by phone at 
407-331 -3600 or by e-mail at 
promo@promoonly.com. 

Don’t Miss Your 
Odyssey! 

We would like to point out and apolo¬ 
gize for a major omission in Mobile 
Beat’s recent Gear Book issue. Odys¬ 
sey Innovative Designs, the manufac¬ 
turer of premier cases and a growing 
family of lighting products, was inad¬ 
vertently left out of the case and light¬ 
ing informational listings. Please go to 
www.odysseygear.com or use the fol¬ 
lowing info to contact Odyssey to find 
out about their extensive product lines 
and custom case-building services: 
Odyssey Innovative Designs, 

155 N. Aspan Avenue, Azusa, CA 
91702; Tel; 877-5-ODYSSEY / 
626-334-0800; Fax: 626-334-0226. 
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www.mobilebeat.coni 









































































Promo Only 
407-331 -3600 


257 S. Lake Destiny Driue 
iiuuiui.promoonly.com • 

















Powerfu C ouds 


When it comes to creating a beautiful lighting experience, 
fog provides the canvas on which to paint. With that in 
mind, American DJ has released three new fog machines. 

The Mini-Fog is a light-duty professional-grade 
450-watt unit. Although compact in size (10” x 8” x 8.5") 
and weighing a mere 8 lbs., it can disperse 1,500 cubic 
feet of fog output per minute. It has a 5-minute to initial 
warm up time. MSRP: $59.95 

The Dyno-Fog II is a 1000-watt medium-duty unit that 
produces 4,000 cubic feet of fog output per minute. It 
features a 10-foot cable with controller, a 1-quart remov¬ 
able fog fluid container and a hanging bracket. It weighs 



DRY MOUTH 
CITRUS 
SPRAY 



Instant Moisture for DJ's on the So 


DRY MOUTH 
MENTHOL 
SPRAY 


DRY MOUTH? 
HELP IS HERE! 



DRY MOUTH 
CITRUS 
LOZENGES 


Over 20,000,000 people suffer from 
Dry Mouth as a result of stress, 
medications, chemotherapy, radiation, 
diabetes, asthma, Lupus, Sjogren's 
Syndrome,smoking, aging and AIDS. 



Thayers® Dry Mouth Lozenges & 
Sprays are all sugar-free, a necessity 
for people with dry mouth. 

T/ieie products were in the 2002 Lady of Soul Awards 
iS /iie Country Music Awards gift baskets" 


Available at your health food store 


Thayers® • PO Box 56 • Westport, CT 06881 
Telephone (203) 226 0940 • Fax (203) 227 8183 
e-mail: Hthayerco@aol.com • shop online @ www.thayers.com 


10 lbs. and measures 7" x 
6.25” x 15.25”. MSRP: $139.95 
The Vapor Flow is a top- 
oMhe-line, 1000-watt unit 
that is almost always riSady 
to fog, due to American DJ’s 
exclusive Electronic Thermal 
Sensing (ETS) technology 
coupled with an all-new flow 
disbursement fan attachment. 
ETS is a system that regulates 
the heat continuously through 
the use of an electronic thermal 
sensor. This unit puts out 4,500 
cubic feet of fog output per 
minute. It includes a 25-foot 
wired remote and a 1-quart 
removable tank. Weight: 15 
lbs. Dimensions; 21" x 10” x 
10.75”. MSRP: $249.95 

American DJ 
4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 213-582-2610 
www.ameri candj. CO m 
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The New RMX 4050HD 

In the world of Ij^^e sound, no excuse means no second takes. With amplification, no 
excuse means brute force power, pristine audio performance, and high efficiency 
design, introducing the RMX 40SOMD. 

Built for the most demanding jobs, 
this amp delivers “big block' perform¬ 
ance capable of driving up to four S-ohm 
subwoofers per channel. That's 4000 
watts of pulse pounding adrenaline in a 
3RU chassis only 16" deep. 

Heavy Duty in every respect, QSC 'HD' 
amps work as hard into 2-ohm loads as 
most competing amps will at 4-ohms, With a three-tier, Class H design, the RMX 
40S0HD is extremely efficient at real world power levels. Less AC current is wasted and 
more goes into producing useful audio power. Bestof all. this powerhouse uses a standard 
15-Amp plug {120V models). 


Like all RMX amps, the 4050HD features balanced l./A" TRS, XLR and barrier strip inputs, 
binding posts and Neutrik Speakon^ outputs, front-mounted gain controls, plus 

signal and clip LED indicators to monitor 
performance. Unique to the 4050HD is a 
dual mono, high current power supply 
designed to keep the house rockin' night 
after night. 

The RMX 4050H D, Heavy Duty performance 
with the rock-solid reliability QSC is 
famous for—at a price that svon't break 
the bank. For more information, visit 
your authorized QSC dealer, log onto 
www.qs:audio.com or call 800-854-4079. The RMX 4050HD—the no excuse amp 
for no excuse performance. 



8gth chanR«ls dnven 

TOMkHtMlTHD' 


Stereo |W/Ch) 8 ohms 

EOO watts 

8S0 watts 

4 ohms 

1300 watts 

1400 watts 

2 ohms 

1400 watts 

2000 watts+ 

firidgeilMono Sohms 

2400 watts 

2800 watts 

4 ohms 

- 

4000 watts t 


MSRP: J1.779 4TCWMS t1 i%td 


Special feotures; 

• rhe ftVLV 4050HD pmides improved liiermaJ perfonnance 
that gh'es pu higher coriinuous poirer in 2-oitm.'! sfenco 
or 4*ohjns hncifed applicalions 

• Duiii mono, high cunvjil poirer suppjy /or iricneased 
m/iohiJih' and peifonnancie 

• High-cunenI tavidal tiansfonner^ for greater tivo-ohm poirer 
ono iotvijotse 

• SHU diassis onk ts" deep 

• irammn' AnoplionQfJ-w'are.vtended senitf 
cdrtboct is m’cmaile. 



Heah the Power of Technology. 
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MewProducIs 


Speeding Into the 
Future of CD Mixing 

Building on the technology in the Pro Scratch 2 
CDR American Audio has debuted the powerful 
new Velocity Professional Dual Deck CD player. 
The rack-mountable Velocity is sure to open up 
new creative avenues. Features begin with Tempo 
Lock (Master Tempo), ±4, 8,16 and 100% pitch 
control, BPM counter, seamless looping, reverse 
play, 9 combinable onboard effects, and Real Time 
Scratching. The Velocity’s most distinguishable 
attributes are its Dual Power Touch"^” interac¬ 
tive jog wheels. They employ a patent-pending 
system that is responsive to fingertip pressure. 
Other features include true instant start, anti-shock 
memory (10 seconds per drive), and Fader Q Start 
(with American Audio Q-Series mixers). The 4- 
space controller comes equipped with rubber feet, 
making it useable either in a rack or on a tabletop. 
MSRP: $1699.95 

American Audio 
4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 213-582-2610 
www.americanaudio.us 




Pile ou the Fewer 

QSC Audio has unveiled the latest addition to the 
RMX Series of amps: the RMX 4050HD. It boasts 
heavy-duty 2-ohm operation, delivering 850 watts 
per channel at 8 ohms, 1400 at 4 ohms, and 2000 
at 2 ohms (EIA rated). The RMX 4050HD is capa¬ 
ble of driving up to four 8-ohm subwoofers per 
channel, which translates to 4000 watts of power 
in a 3RU chassis only 16” deep. With a three-tier, 
Class H design, the RMX 4050HD accomplishes 
this with a standard 15-amp plug—enabling you 
to take full advantage of conventional AC outlets. 
Standard features include balanced 1/4” TRS, 

XLR and barrier strip inputs; binding post and 
Neutrik Speakon^*^ outputs; front-mounted gain 
controls; and signal and clip LED indicators to 
monitor performance. The amplifier also provides 
selectable low-frequency filters (30 Hz or 50 Hz) to 
protect speakers and increase headroom. MSRP: 
$1,799 

QSC Audio Products Inc. 

1675 MacArthur Blvd. 

Costa Mesa, CA 92626 
Tel: 800-854-4079 / 714-754-6175 
Fax: 714-754-6174 
www.qscaudio.com 
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still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 

■ 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 











The only MP3 mixer that also Mixes 
Video! (Karaoke too!) 

Optional RF Remote Control 

Optional Touch Screen 

^ Optional Advertiser/Banner 
add-on 

Fully Customizable Hot 
Buttons 

Customizable Screen 

Rip your CDs. Record your 
vinyls. Record your mixes. 

Requested songs at your 
fingertips. 

Program your sets in advance. I 


rv rr t"! 


m. 


i. > 




iC' 

It' ■ .1 


^.<1 t c 


LOUIE LOUlf 


!. 

STAYiNAUyS 


• •• 

OKU 




■ jf . ‘ # 






[n cur Pll [m 


[i< «•« nr 

I' I T' 





f teAH tiii Cnf.«ifii 




C* J ^ * KJV IC 


QB i m A 






1 r 


' ■'I_ I 

•:ir nf „ . 


^ !8 C ! s ! 


tHiDATIMI 

THI UOVK 

COUmUWVtTMl EWMCf 
lABC-MM^T YOU BM:K 

mjmmofMrnx 

DO MM1 DttOT^OOY 

utitMmomM 

|TI«NQOn*tJ«Lt 

oaco 
Tr*a 11 

i OeTDOWtTOMOHT 
NTT T»«AOAO JACK 

lA M 


mu «9ai 
0M1 

mM »» 
»» tTW 



CCJ0; 





Don't settle for less....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your syst 
ready to go! 
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MaurProducts 


This Animal 
is On a Roll 


From Gator Cases comes a new case 
that will take anything you don’t happen to 
have in your rack at the moment along for 
the ride. The G-Mix 12x24 will fit mixers or 
other gear that is 12" x 24” or smaller. Con¬ 
structed of highly durable polyethylene, the 
case closes tight with lockable, recessed 
twist latches and heavy-duty valances are 
used. The interior of the case is lined with 
a protective soft tricot. Velcro-equipped 
corner wedges are included with the case to 
hold your mixer in place even if it is smaller 
than the case. A pull out handle and roller- 
blade-style wheels keep this armored beast 
rolling. MSRP: $119.99 



Gator Cases 

3421 N. Lakeview Dr., Ste. 138 
Tampa, FL 33618-4909 
Tel: 813-221-4191 
Fax: 813-221-4181 
www.gatorcases.com 



A new, lightweight series of lighting effects, complete 
with sleek European styling has arrived from Chauvet. 
Each member of the Precision series utilizes high- 
quality optics 
with 120-volt, 

100-watt FCR 
lamps. With 
selectable 
static, rotating, 
or sound-acti¬ 
vated func¬ 
tions, they 
each have two 
interchange¬ 
able dichroic 
colored dishes 
(1 m 00 nf lower 
and 1 tunnel}. The ZX-5 comes first in the family, with¬ 
out a mirror or barrel. The ZX-10 adds a 180“ scanning 
mirror for a scanning moonflower effect. For a multi- 
spread moonfiower effect with wide coverage, check 
out the barrel-equipped ZX-15. MSRPs: ZX-5 - $69.99; 
ZX-10 - $99.99; ZX-15 - $109.99 

Chauvet 

3000 N. 29th Ct. 

Hollywood, FL 33020 
Tel: 954-929-1115 / 800-762-1084 
Fax: 954-929-5560 
www.chauvetlighting.com 
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The new Barrel Trac from 
Odyssey Innovative Designs 
quickly spins, tumbles and 
bounces multiple pattern 
beams for your audience’s 
viewing pleasure. It gives you 
versatile control options: DMX-512 capability, sound 
activation orXLR linking (master/slave). 13 colored 
gobos, 2 quad-colored gobos and white create a 
variety of dramatic effects, driven by a smooth step¬ 
per motor. A digital LED display helps you monitor the 
fixture’s status. The Barrel Trac uses a 15V 150W lamp. 
The unit measures 17.5" x 7” x 6.5" and weighs only 10 
lbs. MSRP: $339.99 


If you’re in search of a compact, budget-conscious, 
but high-performance moving head fixture, check out 
Odyssey’s new Vector 250. This luminaire features 
separate gobo & color wheels; 11 interchangeable 
gobos; 11 dichroic colors plus white; gobo scroll¬ 
ing and shaking effects; and a rainbow color effect. A 
500-hour+ lamp is standard. The unit boasts smooth 
540* pan in less than 2.9 seconds and 270* tilt in less 
than 1.8 seconds. You can run the Vector 250 in auto 
or sound-activated modes, and 
also link up to eight units in 
a master/slave configuration 
without a controller. Or take 
full advantage of the unit’s 
8 DMX channels. Hanging 
brackets and a one-year 
warranty are included. 

MSRP: $899 


watch Out for the 
Moving Head! 


More than Your 
Ordinary Track 
Lighting 



The D J TVac is an afford¬ 
able intelligent fixture 
featuring crisp optics, 
a combined gobo/color 

wheel and fast stepper motors. You can control it via 3 
DMX channels or use its time saving built-in programs. 
Like its brother, the Barrel Trac, the DJ Trac can be 
sound activated, or linked. It also gives you 13 colored 
gobos plus white, as well as 2 quad-colored gobos. The 
lights share the same lamps and share similar dimen¬ 
sions and weights. MSRP: $339.99 


Odyssey Innovative Designs 

155 N. Aspan Ave. • Azusa, CA 91702 

Tel: 626-334-0800 / 877-5-ODYSSEY • 

Fax; 626-334-0226 • www.odysseygear.com 
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Mobility 


Why should mobile DJs get 
shortchanged on features in 
the name of mobility? 
With TASCAM's new X-15 
and X-17 mobile/club DJ 
mixers, you get the best 
of all worlds: flexible inter¬ 
facing for all your playback 
sources, bulletproof reliability 
that stands up to your 
most punishing gigs, and 
powerful features usually 


DJs only (like the X-17's 
onboard 3-bank sampler). 
And, of course, they both 
fit in standard 19" racks, 
making them as mobile 
as you need to be. 
With TASCAM s legendary 
recording studio sonic quality 
and built-in performance 
tools, the X-15 and X-17 
are as at home in clubs as 
they are in your mobile rig. 


(Four-channel 19' rackmount mobile OJ mixer] [Balanced XLR and unbalanced 
RCA master outputs) (Eight stereo channel sources (two stereo phono inputs, 
six line inputs)] [3-band EQ per channel] (discrete booth outputs and record 
outputs] (Two mic inputs] (Replaceable crossfader] 


More info? It's all available at 

www.tascamdj.com today. 


[Four-channel 19* rackmount mobile/ 
club DJ mixer] [Balanced XLR and 
unbalanced RCA master outputs] 
[3-band EQ per channel] [Fader start 
on all four channels] [Eight stereo 
channel sources (four switchable 
phono/line stereo inputs and four 
dedicated stereo line inputs)] [Two 
mic inputs] (3-bank sampler with pitch 
control and compact flash slot to save 
and recall samples] [Separate stereo 
aux input w/ level control] [Discrete 
aux outputs, booth outputs and record 
outputs] [Booth dimmer] [Effects send/ 
return] [Replaceable crossfader] 
















MurProfluntfi 

Spread Your Wings 


It's a case. It’s a rack. 

It’s a table. Actually, it’s 
Grundorf’s model OU- 
1284CT and it provides 
Mobile DJs with an 
efficient way to carry a 
full load of gear and also 
look good when it’s all set 
up. While not brand new 
on the market, this unit is 
attracting a lot of atten¬ 
tion. With twelve spaces 
in the bottom section, 
eight in a slant rack and four in a sliding top section, the 
OU-1284CT can carry all the rack-mounted gear you need 



for a typical gig. Casters are 
included to make it mobile. 
The front cover converts 
Into a side-mounted util¬ 
ity table. The unit measures 
42” X 20.5” X 22.25”, with an 
unloaded weight of 79 lbs. 
MSRP: $616 

Grundorf Corp. 

721 9th Ave. 

Council Bluffs, lA 51501 
Tel: 712-322-3900 
Fax: 712-322-3407 
www.grundorf.com 
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What would you say if you 
could wrap your CDs up in 
a suit of arnnor—and still be 
able to play them? A new 
product called d_skin acts as 
a “protective skin” that snaps 
onto any kind of compact disc 
and prevents scratching. A 
result of the latest develop¬ 
ments in micro-resin technol¬ 
ogy, d_skin is engineered to 
stay on the disc even while it 
is playing; the laser reads right 
through it. An ultra-thin (.005 
inches) polycarbonate shield 
forms the protective barrier. 
Product testing such as direct 
knife blade scoring and con¬ 
crete abrasion has shown that 
d skin protects discs from 
all normal wear and tear. Go 
to www.d-skin.com for more 
info. MSRP; 99o each (sold in 
packs of 5) 


Let’s Get Coekin’ 

Venture Marketing has released The DJ Cookbook: Business Start-up 
Guide. The first in a group of books called The Artist Series, the book is 
designed to assist DJs in starting and running a DJ service. This profes¬ 
sional guide teaches readers essential techniques, 
from putting together a business plan, to optimiz¬ 
ing a sound system. Packed with money-making 
tips and strategies, the book also directs users to 
a special Web site with downloadable forms and 
free business software. Author Dan Titus is a DJ, 
musician, producer, writer, and multimedia busi¬ 
ness consultant. The foreword is by Dave Kreiner 
of The Source for Music. The 176-page, full-color, 
softcover title is available in bookstores for $34.95 
(ISBN 1-58291-108-8). 

Venture Marketing 
PO Box 151 
Chino Hills, CA 91709 
Tel: 909-597-6369 


DJ 

Cookbook 

Business Surt*up Guide 


Dan Titus 


F oreword by 
Dave Kreiner 
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Back to the Future with 
Vinyl CD-Rs 



You’ll get a blast from the past with Verbatim Corporation’s new family of CD- 
R discs. Called Digital Vinyl CD-R, the new discs combine the look of a 45- 
rpm record with today’s state-of-the-art CD production technologies. As 
with conventional CD-R media, the new Digital Vinyl 
CDs are excellent for burning and recording 
persona! music mixes or archiving data and 
have been tested and certified by all of the 
leading drive manufacturers. The 700MB, 

80-minute discs will also be excellent 
for promotional applications, such as 
digital video presentations. More info 
is available at www.verbatim.com. 

MSRP: $12.99 (10-pack) 
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you will ever 


1 m m m double-molded 

K M B connectors to afford 
K M n ultimate protection and 
f M M m unmatched strain relief. 
m M m cable itself is double- 

mJw M ^ double-shielded 

mw M provide the cleanest signal 

Mf m 7 by eliminating hum 

W and triboelectric noise. 

Our goal was to create a truly 
W transparent cable to reproduce your 
^ signal without unneccesary filtering or 
equalization. We leave the tonal alteration 
to you, your amp, and your effects. 

All Planet Waves cables come with 
a lifetime warranty. 


PO Box 290 • Farmingdale, NY 11735 • www.planet-waves.com 






















































A look at two new power amps with two design approaches 


By Henry Collins 

esigning a quality power amplifier these days is pretty 
much a state-of-the-art affair. For this reason, the 
number of audio companies now offering power ampli¬ 
fiers has seen a dramatic increase over the past decade. Two 
new product entries In this category are American Audio's V- 
3000p(us and Peavey’s DPC 1400X. Both represent two com¬ 
pletely different power amp design philosophies for the musi¬ 
cian, club and Mobile DJ markets. 

American Audio V-3000plu5 




The V-3000plus boasts a continuous power output rating of 440 
watts at 8 ohms and 960 watts at 2 ohms. This double-rack- 
space (3.5 inches high) amplifier measures 16.5 inches deep 
and I found it to weigh in at 37 lbs.* despite the manufacturer’s 
spec of 31 lbs. The V-3000's clean front panel design sports 
a power switch, dual rotary gain controls and limiter switches, 
along with power, protection, clipping and signal output LED 
indicators. Two large output vents and two dual-speed fans 
deliver aggressive rear-to-front air movement for efficient cool¬ 
ing in rack-mount applications. 

Candyland 

The V-3000’s rear panel is a virtual candy store of input and 
output features, enough to satisfy almost any power hungry 
sweet tooth. The amplifier offers a choice of 1/4-inch phone 
and XLR inputs along with dual XLR parallel inputs for daisy 
chaining the input signal to another amplifier or output device. 
For bi-amp applications, the V-3000 features a switchable low- 
pass filter with an adjustable range of 20 Hz to 200 Hz. A dip- 
switch is also provided for setting the selectable 30 Hz and 50 
Hz low-cut filters to help minimize unwanted subsonic signals. 
Other rear panel goodies include dual 5-way binding post con¬ 
nectors, a stereo/mono switch, a ground-lift switch, and a fuse 
holder. 



Solid Performer 

With a single V-3000, you can drive a subwoofer cabinet 
and a pair of full-range speakers. While I wouldn’t recom¬ 
mend this as a regular practice, it is certainly a good thing 
to know when you're in a pinch. The V-3000 exhibited no 
audible transient pops, clicks or "gun shots" at power-up 
and power-down. The cooling fans, even at high speed, 
generated only modest noise pollution. Hum and noise 
were -100 dB (unweighted), which is pretty impressive for 
an amplifier in this price range. 

At 440 watts into 8 ohms, the V-3000 delivers enough 
punch to satisfy most low to mid-powered sound applica¬ 
tions. I highly recommend this amplifier for newbees with 
strong backs and weak budgets. It is well worth every cent 
of its $625 price tag. 

Peavey DPC 1400X 



At just 16 lbs.*, the one-rackspace (1.75 inches high) DPC 
1400X is a tempting buy for Mobile DJs looking to shed a 
few pounds of gear gut. Despite its Slim-Fast design, the 
DPC 1400X delivers 700 watts of continuous power into 2 
ohms and 325 watts at 8 ohms. The front panel features a 
power switch, dual rotary gain controls, recessed switches 
for bridged or stereo mode selection, and for enabling or 
defeating Peavey's patented DDT"' compression circuitry. 
Also featured are operating status and signal LED indica¬ 
tors. The rear panel includes Neutrik combo XLR and 1/4- 
inch phone input connectors, and a parallel 1/4-inch phone 
jack for feeding the input signai to an additional amplifier or 
audio device. For speaker connection, the DPC 1400X fea¬ 
tures 5-way binding posts and dual parallel 1/4-inch phone 
jacks on each channel. The dual 1/4-inch phone Jack con¬ 
nections help take the drama and guesswork out of hook¬ 
ing up a pair of speakers on a single channel. 

Tightly Packed Power 

Building single-rackspace power amplifiers is not a new 
design venture for Peavey. The company has been building 
and perfecting single-rackspace amps since 1988, with the 
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release of its Deca 528 switchmode amplifier. Their experi¬ 
ence and reputation in the professional musician market for 
affordable, tour-quality sound gear is well respected. All this 
becomes very apparent in the design and performance of the 
DPC 1400X. 

At power-up and power-down, the DPC 1400X produced 
a “click" sound that was barely audible. Fan noise was virtu¬ 
ally nonexistent but the amplifier cabinet did heat up quite a 
bit when driven at high levels for an extended period of time. 
Much of this is due to the amplifier’s single-rackspace design 
where the fan is mounted horizontally, drawing air from the 
bottom and rear of the amplifier. The owner’s manual indi¬ 
cates that the amplifier can be stacked in an equipment rack 
without leaving a rack space between each amplifier. I am a 
little troubled by this suggestion, especially since 1 noticed 
a substantia! reduction in airflow when I covered the bottom 
fan vent with my hand. Closely stacking the amplifier in a rack 
would produce a similar result. 

Bass response and sonic clarity were good, as well as 
the amplifier’s limiting and thermal protection circuitry. While 
the DPC 1400X’s $1,119 price tag is significantly higher than 
the V-3000plus, its lighter-weight design, combined with high 
performance, makes it an attractive buy for the more veteran 
DJs with weaker backs and stronger budgets. * 

* Weighed with a Pehuze® model P250S heavy duty utility scale. 
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Hot 


If you’re looking to purchase a lightweight, single-rack- 
space power amplifier, expect to get “heated up." One 
reason for this is the limited surface area that the heat 
sinks have for cooling the output transistors. In addition, 
the cooling fan{s) that are used to move hot air away from 
the amplifier’s output stage are often small in size and are 
unable to move enough air to provide maximum cooling at 
high output levels. 

To help overcome this problem, some manufacturers 
use the surface area of the amplifier's metal chassis to 
help dissipate heat. This is very much the case in Crown’s 
K series amplifiers, which use no cooling fans at all. 

If you are planning to purchase and mount a one- 
rackspace power amplifier in an equipment rack, make 
sure the rack has plenty of ventilation. I would highly 
recommend adding a fan and vent panel to the rack to 
improve airflow. The goal is to exhaust hot air out of the 
rack. Place the vent panel in the bottom of the rack and 
the fan at the top portion. This will help maximize the con¬ 
vection cooling or “chimney” effect and provide better air 
circulation. 
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video Thrills 
the Party 
Dance Floor 


Building your big screen presence 



ideo is spreading like wildfire among 
DJs. While it’s been a fixture in clubs 
and at concerts for quite a while, its 
application in mobile entertainment 
has only come into Its own during 
the past few years. Dramatic improvements and price 
reductions have made video a more affordable option 
for entertainers seeking to enhance their visual pre¬ 
sentation. And it’s not just for music video anymore— 
you're only limited by your imagination. 


The Big Picture 


Back in the March 2002 issue of Mobile Beat, we 
offered some tips for getting started as a video DJ 
(“VJing for Fun & PrnfitS," p- 50). Here we will take a 
closer look at one important aspect of successful video 
operation: the .screen. 

Video screens come in a wide variety of sizes and 
format.s. To move forward, an understanding of them 
is essential. 

Front Screen: As its name implies, the images 
are projected on the screen from in front of the screen, 
basically between the screen and the audience. Front 
^ screens are completely opaque (you cannot see through 
them). They’re typically white in appearance. A front 
screen is typically what is found in your local movie 
theatre. 

Rear Screen: Again, the name say.s it all—the images are pro¬ 
jected on the screen from the rear. 'I'he screen is between the projec¬ 
tor or source and the audience. Rear screens are partially opaque or 
translucent—you can see thru them but they have a “frosted" appear¬ 
ance. Rear screens are often flown on trussing for increased presence 
in the room. 


Double Vision 

For optimal performance in a wide variety of mobile applications 1 
suggest that serious operators use a dual screen model. This gives 
you one frame and tw o screens. Why two? The reason is that having 
two gives you complete flexibility in setup, as you deal with venue 
restrictions and other presentation issues. Because projection of 
video requires a modest amouiu of distance between the projec¬ 
tor and the screen ( somewhere between 12 and 20 feet), using two 
screens allows you to utilize venue space in the best manner possible. 
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The Frame-Up 

T«) hold up ray video screens, I use EZ Fold frames from The Screen 
WorkN u\ ww,thescreen\vorks,com). They are light, sturdy and as the name 
implies, are simple enough to be assembled and disassembled by one 
person. 'I'hey lu'e comprised of a scries of bars, hinges and locks. The setup 
is accomplished by setting the frame on a flat 
surface and unfolding the fame 
and locking the hinges as you go. 

This is done with the snaps face¬ 
up. When this is completed you 
will have a rigid metal framework 
upon which to attach the screen. 

Then you attach the folding legs 
to the frame. While the screen is 
still horizontal on the ground, you 
unroll the screen in the opening 
in the center of the frame. Finally, 
you snap the edges of the screen 
lo the frame, stretching and tight¬ 
ening as you go. 

Once (his is completed, the 
screen may be stood up and the 
legs extended to stabilize the 
stand. Care must be used at this 
point, as this is when the screen 
is most vulnerable to damage. If 
in doubt, get someone to help you. This 
should be done at approximately the location the screen will be 
used. If you will need to move it after setup, you should get an assistant to 
help you. Large screens are not easily moved by a single person, once they 
arc fully assembled and upright. It can be done (I’ve had to do it), but it 
takes great care and patience to avoid a disaster. 

Sizing Up tfie Situation 

Screens come in a wide variety of formats. Examples would be HD'rV, 
A-V, multimedia, square and video. For our purposes, video is the format 
of choice. The next issue is what size screen to use. For me, it’s a nine- 
foot by twelve-foot model. This is the optimal screen size for doing larger 
events and school liances. 1 favor using a small number of large screens vs. 
many smaller ones 
scattered around 
the room, for 
several reasons. 

For one, video is 
intended lo make 
a statement, to 
achieve a pres¬ 
ence in the room. 

Nothing says 
presence like 
size. A 9 x 12' 
video screen 
will be perceived 

as large, in fact, often a lot larger than it actually is. I regularly have 
people think my screen is 25 feet wide—that’s over twice its actual size, 

Seven by nine is my second choice, and is good for those working 
smaller rooms and smaller events, say, under 100 people. 




Material You Can Work With 

Projection screens are no longer made from glass-beaded paper 
or canvas as in the past. Today's video screens are made of a 
spcaally developed vinyl, making them very lightweight and 
allowing them to be rolled or folded 

without damage. 
It also gives 
them superior 
luminance. This 
is the amount 
of light that is 
either reflected 
or transmitted 
through the 
screen (also 
referred to as 
“screen gain”). 

When 
screen gain 
increases, 
(yielding 
a brighter 
image) the 
viewing angle 
typically goes 
down, while 
as gain goes 
down, the 
viewing angle 

goes up. Today, a typical viewing angle is around 30 

degrees. This is the angle from center towards one side before 
the image dims. 

A good screen will come in an easy-to-move case that 
should hold the frame, the kgs and the screens. Mine is only 
12” X 12” X 40” long. While a screen kit can weigh in at about 
sixty pounds, it is still easily moved and loaded or unloaded by 
one person. 

The screens I use and suggest for DJs getting into video 
presentation arc the ones from The Screen Works. They are 

very affordably _ priced and are a 

good value, 
with frames 
that are very 
solid and 
durable. Their 
customer 
service is also 
exceptional. 
Your 

video screen 
is yet another 
tool at your 
disposal for 
generating 

an exating entertainment experience. As you augment your 
basic DJ presentation with the power of video, make sure your 
knowledge and equipment match the professional caliber of 
your overall performance. • 
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If your mix is sounding like mush, maybe it’s mental or maybe it’s your 
headset—and the prescription may be a new set of phonesi By rjl Undquisi 



eadphones are such a personal item that 
they must be selected with the same 
careful consideration you would give 
to eyeglasses or fashion boxers. First, 
they’ve got to be loud, because, as your 
ringing ears will confirm, you work in 
some rather industrial sounding envi¬ 
ronments. 

Next, they have to be comfortable and airy, so they don’t cook 
your noodle on the long haul. Also underscore “robust construc¬ 
tion”—you can’t have them crumbling like a saltine the thirty-first 
time they get knocked on the floor. If they meet these demanding 
criteria, and provide clean, loud, accurate sound, you’ve probably 
got yourself some good phones. 

AKG, Sennheiser and Fostex have been in the headphone game 
for a long time. With few exceptions, their products get high grades 
in all categories. As the tattered news clipping shows, I personally 
used up several pairs of AKG 140s while in broadcasting, back in the 
days when “classic rock” was just “rock.” Those headphones were 
legendary, with great sound and a light, comfortable fit whether you 
had both eai's covered or not. The only draw'back was the exceed¬ 
ingly long, straight cord, which, as the photo shows, had to be 
wrapped and knotted around the center piece to keep it out of the 
way. 

I’ve also had plenty of good experiences with Sennheiser 
phones. Their early “open ear” models with the spongy ear cups 
proved that you could have comfort and great sound. The only 
downside was that earpieces wore out way too fast in day-to-day 
studio work and replacements were hard to get. We typically tried 
crafting our own using ordinary household sponges. The result was 
something akin to a pair of Sponge Bob earmuffs. 

My personal experiences with Fostex phones are a bit limited, 
but I know of plenty of DJs and musicians who hold them in the 
highest regard. But enough gab, it’s time to grab the company charge 
card and do some shopping. 




the cups tight 
feel like your head is 


Sennheiser HD 280 
Professional Headphones 

64Q; retail price: $199; street price; 
approximately $100. 

Of the sets compared, the HD 
280 Professional monitoring head¬ 
phones offer the highest degree of 
insulation from ambient noise. This 
alone makes them an ideal choice for 
DJs who grind out monster mix after 
monster mix for a packed floor of 
appreciative bumpers and thumpers. 

The asgressive headband holds 
around the cars without making you 
in a vice. This extra force, however, makes it virtually impos¬ 
sible to wear these phones with a cup off just one ear. In our lab tests 
using a properly EPA and OSH A certified, average-size human head, 
they sprung right off. Sennheiser’s engineers forsaw the physical 
impossibility of having both a tight fit and single-ear use by design¬ 
ing cool earcups that flip out for handheld single-ear monitoring. 

Get a pair of HD 280s and you’ll have a comfortable headset 
with a nice bright sound that rides loudly over the house mix. They 
appear to be of very sturdy construction and with proper care should 
last long after they arc misplaced or accidentally commandeered 
by a fellow jock. The cord is coiled so as not to get in the way and 
it comes with a mini-to-1/4” adapter so you can also use them to 
Listen to your favorite mix CDs on a Walkman. All parts, such as the 
single-sided coiled cable, the ear pads and the headband padding, are 
easily replaceable. 


AKG K141 Studio 

55Q; lOldB/mW sensitivity; 18Hz-24kHz 
frequency response; retail price: $155; street 
price: approximately $90. 

While the AKG K141s can’t compete 
when it comes to isolating you from the 
house mix, they have many positives that 
make them the preferred choice for some 
DJs. Like the Sennheisers, they are plenty 
loud—loud enough to get the job done in 
most typical applications. They are also 
lighter and stayed in place on our test 
head when worn off one ear. That’s sood. 



because the earpieces don’t flip around like the HD 280s. 

In the subjective sonic department, the sound is full across 
the spectrum. They are excellent for auditioning to new material or 
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Numark comes into this comparison with deep experience 
when it comes to producing purpose-buih DJ gear, as weil 
as an In-depth understanding of the U.S. DJ market. As a 
resuit, their offerings indude two modeis which are apples 
to the aforementioned oranges. Both units feature excei- 
ient sound, quaiity construction and affordable pricing that 
just can't be overlooked. 

*OHi- 

20kHz frequency response: 
retail price: $99.95; street 
price: around $80. 

This set offers DJs and 
broadcasters a dosed-back 
design with aural effidency 
and excellent sound. They 
offer a no-nonsense, rugged 
design with plenty of com¬ 
fort. In addition, this model 
iiKludes a mic mounted on 
a flexible arm. Once you 

find the mic's "sweet spot" (which meons getting beyond 
the instinctive desire to put the mic as close to your tips as 
possible), you'll discover it has a nice dean sound with a 
lot of presence. It has a tight pick-up pattern that should 
make It usable in most venues without fear of feedback. 
This should be a welcome feature for DJs, KJs ond studio 
engineers, and others who require a solid, affordable mic/ 
headset combo. They're aiso available as the D-200 with¬ 
out the mic feature. 




- lOOU; 20Hz-20kHz fre¬ 
quency response; retail price: 

$59.95; street price: around 
$60. 

This is o single-cup set 
designed primarily for DJs who 
need to keep on ear open for 
requests or shouts from the 
owner, or Just to monitor the 
house mix, while setting up the 
next segue. Unlike many single¬ 
cup designs, the D-IOOs offer 
a terrific blend of good sound, 
lightweight, rugged construction 
and a high degree of adjustability for maximum comfort. 
They are easy to pop on and off and always stay in place. 
Both Numark sets indude gold-plated connectors ond a 10- 
foot cord. 



checking every nuance of your latest top request. 

Like the K 140s (and every other non-Sennheiser 
phone wc tested) the K I41s have a long (10’), straight, 
uncoiled cord. It’s long enough to get tangled around a 
chair leg, or even caught under foot. It can easily be short¬ 
ened simply by running it back and forth a few times across 
the headband and held in place with nylon cord ties. 

On the plus side, it attaches to the headset via a mini 
plug, so it’s a cinch to replace. Like the HD 2S0s, a mini- 
to-1/4” adapter is standard. For long term, critical listening, 
the AKGs, with their new, low impedance XXL transducer 
with patented Varimotion’’'*' technology, have the edge. You 
almost forget you have them on. As a result, the AKG I4Is 
should find favor with radio jocks, voice-over announcers 
and mobiles who work in more subdued environments or 
desire a fine pair of phones, with a nice full sound, for their 
home studio. 


Fostex T50RP 

50£2; 98dB/mW sensitivity; 15Hz-35kHz frequency 
response; retail price: SI99; street price: as low as $100. 

This neW' set from Fostex fits squarely between the 
previous mentioned models. The T50RPs feature a firmer 
fit than the AKGs, but not as tight as the Sennheisers, 
so they’re a nice compromise if you need one headset 
for work and play. They arc nearly as comfortable as the 
AKGs, and offer a fair amount of concealment from reality. 

The earcups are snug but unencumbering for long term 
listening and seem to be rugged enough for mobile work. 
Flip one cup off the ear and they stay perfectly in place. 

The headband offers no special cushioning or padding, but 
does a terrific job of keeping the phones positioned just as 
you want them. Like the K 141s, the quick-fix cord attaches 
to the earpiece by way of a mini-plug. Unlike the AKG 
model, it locks in place. Knowing how easy it is to snag a 
cord in the studio or on the job, this may be a problem for 
some. 

With a new diaphragm, overall its frequency 
response is rated at 15Hz - 35kHz, and input peaks of up 
to 30000mW go right under the bridge. So, the T.50RPs 
provide great sound without fatigue and offer a tasty blend 
of featums that should make them popular in the booth and 
studio. • 


AKG Acoustics, U.S. 
914 Airpark Center Dr. 
Nashville, TN 37217 
Tel: 615-620-3800 
Fax: 615-620-3875 
www.akgusa.com 

Fostex America 
15431 Blackburn Ave. 
Norwalk, CA 90650 
Tel: 562-921-1112 
Fax: 562-802-1964 
www.fosfex.com 


Numark Industries 
11 Helmsman Ave. 

NQrth Kingstown, Pf 02852 
Tel: 401-295^000 
Fax: 401-295-5200 
www.numark. com 

Sennhelser Electronic Corp. 

1 Fnterprise Dr. 

Old Lyme, CT 06371 

Tel: 860434-9190 / 877-736-6434 

Fax: 860-434-1759 
vviwK.se/in/ief$eru50.com 
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POCKET SCAN ' 

• Buifi-in laser 

• 14 sobos 

• 15 colors 
list 6499 
Call tor 
Guaranteed 
Low Pnoal 


CDN-88 

Our most popular 
Dual CO Played 
• Built-in effects 
Llst:&499d 

$ 699 ” 


ACROBAT 

• 18 gobos 

• 11 colors 

• OMX/sound active 
List: $709 


Firefly V 

• 240 Beams ol 
multi-colored light 
List: $999-90 

$ 199 " 


VAPORIZER 

• High-output 1000W 
fog machine 

• Great for 

Mobile DJs! mI 
List: $949 A 

$199”iiBfl 


DCOPro 
300 MK III 

• Direct track 
access 

• Beat counter 
List: $479 


Take your lighlshow to the next 1 
level with a tog machine, as low 1 
as $49.99 at wwwplanetdl.coiii I J 

Fog Juice: m 

FJ-Q Quart > iST M 

_ FJ-G Gallon - $24* fl 


CDJ-iooo 

List$49W 
Call for Guaranteed 
Low Price! 


SRM“<450 

Powered 

2 -way 

ListSm 

$699" 

S. ^ ♦ i # 


SOUNDFACTOR 

SF-25 

• Dual 15" 

• 2 -way 

• 500 Watts RMS 
List; $469 

$ 379 ” 

ALSO AVAILABLE- 

SF-15 

• Single 15" 

• 2-way 

• 250 Watts RMS 
List; 6969 

$ 279 ” 


PRO-SCRATCH 2 

• Accurate dlg^l scratching 

• 9 On-board effects 

UsbSm 

$599** 


M-Pro Series 

MP-^i8 SP 

* 18" Subwoofer powered 
by a Crown 600 Watt amp 

* Second channel of amp 
can power additional 
speaker 

List; $4949 
Call tor Guaranteed 
Low Price! ^ 

@crouin. 

XLS-202 ' ' t 

t4b W per chaiinei 

t List: $499 - $ 249 ” 

XLS-M02 

260 W per channel 

List; $669 - $ 299 ” 
XLS-602 

370 W per channel 

List; $899 - $ 499 ” 

iAmp ipea ire B arvrs-'sti.n 


STaNTon 


KLP-080 Cases 

Assorted colors from 


FTTX Rite Cases 

Available In black, red or blue 
Ltst;$469 _ 


STR8-100 or ST-lOO 

Your choice! 

List: $799 $ 299 ” 

ALSO AVAILABLE: 
STR 8 - 80 - 520 SK - $249" 
STR 8 - 60 - 500 AL - $199“ 
STII 8 - 50 - 500 AL - $149" 


CC-DJS KIT ’ 

(BLUE) - $119" 

CC-NCS K!T 
(YELLOW) - $139" 


Numnrh 




THE GEAR YOU NEED! 


Newest Products. Lowest Prices. 

* p Complete Catalog at: 

A^.planetdj.com 

^ e-mall: ififo@planetdJ.com . 


Call us Toll Free! 

■ (se habla espanol) 
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A double scoop of ^bletop action 
from Stenton By Dan Walsh 
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S-250 Single Top Loading CD Player 

The .S-250 is Stanton’.s first foray into the 
realm of tabletop CDPs. With a classy, sleek 
silver design, its deceptively basic layout 
reveals some very cool features, once you 
get your hands on it. 

The first thing 1 noticed was the place¬ 
ment of the LED readout tosvard.s the front 
of the unit, right above the control buttons. 
This is a nice touch and yields some interest¬ 
ing mounting possibilities, since you don't 
have Ut see the entire player to work with it. 

The controls give you all the basics 
you need for mixing; skip and scan (3 
speeds) arrow buttons; big play/pausc and 
cue buttons right in the middlc/front of the 
unit; lime view and single/continuous selec¬ 
tor buttons; l«>p button; and an extensive 
pitch control section. Instant start and auto 
cue functions eliminate any dead air when 
cueing a track. 

The pitch control buttons provide a 
number c)f options. You can assign 8, 12 or 
\f>% ranges for the pitch fader, as well as 
use the pitch bend buttons for temporary 
effects. Unusually, the fader is aligned with 
“up" (-H) closer to the user and “down” (-) 
toward the back of the unit. This took a little 
getting used to for me, but it was not a major 
problem. 

The S-250’s loop function wa.s a chal¬ 
lenge to master. While the beginning point 
was extremely precise, the end point was 
dil ticult to line up correctly. (Keep in mind 
that this function is not advertised as “seam¬ 
less,") After some practice, I was able to lay 
down a nice smooth section to mix over. 

While it is definitely a basic player, the 
S-250 still comes with some extra features 
that many DJ.s will find extremely useful. 

For those of you into creating digital mixes, 
there is a coaxial (S/PDIF) output. For 
mobiles needing to add a CDP and wanting 
automatic capabilities, the S-2.50's fader 
start function can interface with any mixer 
eqtiipix'd with a fader start input. The unit 


also plays CD-Rs and mini CD singles. 

The only major annoyance I encoun¬ 
tered with the S-250 was its lack of anti- 
skip protection. Again, this is not an adver¬ 
tised feature. However, I found that it didn’t 
take much of a bump to the table to totally 
kill the track that was playing for a second 
or two. 

The S-250 is attractive, with a street 
price sure to dip under $200. However, 

I think most DJs who want the precision 
mixing control this unit affords will also be 
willing to pay more for the reassurance of 


skip protection, MSRP: $249 

DFX-1 Professional Effect Controller 
Not just a first for Stanton but also in the 
world of effects processing, the DFX-1 
trackball effect controller gives creative DJs 
control over a wide selection of useful mixing 
effects, all with only one hand. 

Another .silvcr-clad, svelte, tabletop unit, 
the DFX-1 provides a comfortably curved 
front panel w'ith its signature track ball control 
at the forefront. The other large knobs right 
above the trackball are for selecting programs 
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and adjusting the level of effect f c 
in your mix. An LCD screen f/l , ^*’3 
with good contrast provides ‘ J ^ ■ 
program, parameter and BPM i f j I 

info. Below the screen is a row >■'1 ■ 

1 *.; 1 

of buttons to complete the con- , I 

trol surface. R 

Stanton has thoughtfully 
provided 1/4” stereo inputs 
and outputs as well as DJ- fe ^ ' 
standard RCAs. It’s a good fc i 

thing, because I have a feel- B,: ^ 

ing the DFX-1 will be finding W' f 

its way beyond DJ booths and W- % 

mobile setups into many musi- f< 

cians’ arsenals. w 

The DFX-l’s 85 effect pre- 
sets arc based on eight primary 
effects: Echo, Auto Pan, Trans- ^ 

former, Flanger, Manual Filter, Auto ^ 
Filter, Reverb, and Pitch Shifter. I have to 
say, right off the bat, that these effects are 
topnotch. What 1 heard when I routed a vari¬ 
ety of dance music styles through the unit 
was the precision of digital signal processing 
combined with an analog warmth that truly 
surprised me. I don’t know how they did it, 
but Stanton has packed some really organic- 
sounding effects into this compact digital 
box, 

I found .selecting and mixing in the 
effects to be completely intuitive. First off, 
the DFX-1 automatically synchronizes to 
your audio source on the fly (between 60 and 
240 BPM). The trackball then lets you really 
perform with the effects, going beyond just 
punching buttons. For most of the presets, 
the x-axis controls the speed of the effect 
and the y-axis the other parameter(s). With 
small movements, 1 found the trackball very 
precise; when 1 gave it a good spin, the dra¬ 
matic change in effect was stunning. 

Of course, this kind of control surface 
would be useless without a detailed param¬ 
eter-assignment system backing it up. The 


DFX-I doesn’t disappoint. Five function 
keys fulfill multiple purposes. You can use 
them to select the beat count that the unit 
responds to (every beat, every two beats, 
etc.). They’ll also let you tap to set the BPM 
as well as hold or bypass the effect for each 
axis. One button is provided to engage or 
bypass the DFX-1 completely. 

The DFX-1 is the perfect addition to 
your setup if you’ve been craving some 
added creative options—but don’t want to 
cough up excessive cash. This is just the 
tool required to add that extra llavor to your 
mix, whether it’s after midnight at the club 
or when you have the dance floor packed at 
your next wedding. MSRP: $299 


The Stanton Group • 3000 S.W. 42nd Street 
Hollywood, FL 33312 
Tel: 954-689-8833 • Fax; 954-689-8460 • 
ww’w.stantonmagnetics.com 


Mini-scoop on a useful tool 
Grey Innovation's BPM.104 
Counter 


If you need to add an exact BPM 
counter wWi a big display, but 
a minimum footprint in your 
setup, you’ll want to check out 
the BPM.104 Beat Counter from 
Grey Innovation. This tiny, shiny 
silver (aluminum extrusion) tool 
fits in your pocket (in a leather 
slip case) and plugs right into 
your mixer's headphone output 
It conies with a 1/4”-to-1/8’' 
adapter and a special split¬ 
ter cable so you can plug the 
counter and your headphones in 
at the same time. Vbu can also 
plug a 1/8” headphone plug 
directly into the counter's head¬ 
phone output 

The manufacturer claims 
“a typical acquisition time of 
2 seconds” for sensing the 
tempo. While not an absolutely 
scientific measurement my 
chronograph seemed to confinn 
this figure. More importantly, 
it was consistent 1 threw a 
variety of beats at the BPM.104 
in quick succession to see if I 
could trip it up, but it always 
provided a fast and exact read¬ 
ing. The unit’s decimal point 
resolution will be attractive to 
hairsplitting mixologists. The 
most useful feature for me, with 
my less-than-20/20 vision 
was the 3/4-inch-high, 
bright red numbers of the 
LED. MSRP: $119 


Grey Innovation (dist. by 
Kaysound) • 5 Coton Lane 
• Champlain, NY 12919 
Tel: 800-343-0353 
/ 514-633-8877* 

Fax: 514-633-8872 • 
www.greybpm.com 
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Software titles to help you get all DJ aspects under control 


Maximum Mac for Mobiles 

s more and more of you succumb to the Macintosh ad 
blitz and defect from the PC world, you’ll be looking 
for a professional level DJ program to run on your 
Mac. Fidelity Media has just released MegaSeg 2.5, the latest 
version of the premiere Mac software for Mobile DJs and 
radio station 
automation, 
offering a 
powerful solu¬ 
tion for MP.V 
QuickTime 
mixing and 
music pro¬ 
gramming. 

Fnhtmcing its 
existing music 
scheduling 
feature set, 

McgaScg now 
allows intui¬ 
tive manage¬ 
ment of song 
rotation, limed 
playlist events, 
and instant 
playback of 
drop-in clips 
and sound 
effects via 

casy-lo-use Hot Keys. 

MegaSeg’s scheduling features allow for prioritization 
of playback for certain songs or entire categories of music, 
coupled with the ability lo start playlists and insert sound 
clip "jingles" at specified times. Elegant playli.st rules allow 


the MegaSeg user to prevent two songs from the same artist 
playing too close together, a boon to music management. 

For Mobile DJs, restaurants and others, MegaSeg promises 
to be a valuable assistant in creating dynamic playlists, even 
automatically adjusting volume. For Internet radio broadcast¬ 
ing, MegaSeg now updates playlist information on the fly 

for users of 
Live365.com, 
the popular 
broadcast 
streaming ser¬ 
vice. 

Among 
80 new fea¬ 
tures and 
improvements, 
MegaSeg 2.5 
also includes 
Play Count 
and Song His¬ 
tory charts 
detailing 
every date and 
hour a song 
has played, 
unlimited 
library size, 
an enhanced 
Request Notes 

feature, and a Show Duplicates command. It integrates Aqua- 
designed preferences and Edit Media windows throughout. 

MegaSeg is available for $169; see the product Web site 
for current information on upgrade paths. Details on all the 
new features, along with a downloadable demo version, are 
available at www.MegaSeg.com. 
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Axis of Li^hlinj' Power 

R xis Jintcrtainmcnl Incorporated is now' offering Axis 
I^iMX Controller 3,0 software in versions for use 
with both a PCI card and USB interfaces. This cost- 
clfective yet powerful lighting control solution has many 
unique new features. 3'he Area Limits feature allows the user 
to create a set of lighting sequences once, and then size and 
move them to lit various venues. The DMX-Pilot feature cre¬ 
ates automatic sequences with set pre-saved profiles, yielding 
an unlimited amount of sequences in real time. 

An Rl- remote control allows you to control your 
light show up to l(W feci away from the main 
computer using a wide variety of remote 
controls. The fixture list and group 
list make it easy to manipulate 
selected fixtures or groups of 
fixtures while the show is 
running or during the pro¬ 
gramming of a show. An 
extensive Shape Generator 
Engine can create, modify 
and change the size 
of movements, color 
channels or any other 
channel type. Step Shift 
Technology simplifies 
the creation of complex 
sequences. 

Another unique feature is 
the strobe console. It controls all the strobes as 

separate entities (even blacking out the moving 

lights while strobing) and eliminates the need for a 
separate strobe controller. The software suite can also accept 
MIDI inputs to activate almost any function on the program. 
Using the Show Scheduler, light sequences and video/audio 
liles can alt be synced either to media time code or relative 
time from the computer’s clock. 

Especially for DJs, the Audio Trigger controls steps and 
sequence fade times according to music input via the song’s 
tempo. The latest addition to the software is 3D visualization. 

Tl le software is planned for release in late November. 
Dow nU)ad a demo at www.axisdmx.com 



C’umnianding Your Enterprise 

D ancemasters Disc Jockey Entertainers has released 
version 2 of DJ Manager™, a PC-based software 
package to help disc jockeys manage their businesses. 
Version 2 add,s the ability to track extensive information about 
events, clients, venues, and workers. DJ Manager includes 
sample contracts and other form documents that you can cus¬ 
tomize for yi.)ur specific business situation. 

Other options available with DJ Manager include Music 
Request Management (a digital request pad), and a high¬ 


speed Music Database. The two are tightly integrated so you 
cun easily find the songs you need. All the DJ Manager mod¬ 
ules feature extensive searching, sorting and report-generating 
functions. 

Go to w ww.djmgr.com to find out more about DJ Man¬ 
ager. A 60-day free trial is also available, allow!ttg you to 
check out the program in detail. 


A Cool, Loopy Library 

U ith Syntrillium Software’s launch of Cool Edit Fro 
2,0, the latest version of the company’s popular PC- 
based audio recording, editing and mixing application, 
they also debuted a comprehensive online audio loop library. 

It offers thousands of downloadable mp3PRO-based loops in 
a wide variety of musical styles, all free to Cool Edit Pro 2.0 
users. 

The Syntrillium Loop Library at www.loopology.com 
includes thousands of .CEL (Cool Edit Loop) loops—com¬ 
pressed tiles created using mp3PRO encoding. They are typi¬ 
cally onc-tenth the size of standard .WAV loops, and so are 
ideal for archiving and trading loops over the Internet while 
delivering the higher fidelity the mp3PR0 format provides. 
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“In developing this library, our key objectives were qual¬ 
ity and depth,” says Jason Levine, Syntrillium’s Director 
of Music. “As such, we’re offering a wide variety of music 
styles in multiple tempos and a broad array of instrumentation 
played by real musicians and not simply generated.” 

The Syntrillium Cool Edit Pro 2.0 Loop Library features 
styles like Bossa Nova, Jazz, Seventies Funk, Urban, Indus¬ 
trial, Noise, Rockabilly, Techno, and Ambient, in up to 25 
tempos. In addition to instrument loops, the library includes 
complete music beds in selected styles. 

The Cool Edit Pro 2.0 Loop Library is intended to appeal 
to a wide range of users. Novice and studio musicians alike 
will find material to suit their needs, as will film compos¬ 
ers, commercial producers, DJs, and remixers. Check out 
ww'w.syntrillium.com for more on the Cool Edit family of 
products. 
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ACT-18 


THIS IS THE DIGITAL AMPLIFIER. 

IT WEIGHS 6 LBS AND PUTS OUT 1200 WAHS RMS 
AND IT REALLY KICKS ASS * 


MADElKaSA 





WE WOULD HAVE SPENT MORE MONEY ON THIS AD - BUT WE USED IT ALL TO R&D THE 
BEST ACTIVE 18" SUBWOOFER ON THE PLANET. 

TO LEARN MORE LOG-ON TO WWW.B-52PRO.COM or coll 800-344-4384 


* Are we allowed to soy ass in o professional ad? 

** The ACT-18 (active sub) has enough power to run the ACT-18S (possive sob). How tool is that? 

*** 1200-watt RMS Oigilol Amplifier has a built-in electronic crossover^ compressor / limiter and runs on less electritity thon your toaster, ^ 

**** The street price for BOTH the ACT-18 & ACT-18S is only $1499 ». but try to keep thot to yourself... OK, you can tell one other person, but that's it. HI MOM. 


















Mapping the Trends: 

The State of the DJ Nation 


By Anthony Barthel 

D Js across the continent take 



then 


“Our bookings were up 
over 200!, but we haveti’l hit 
our targets.” was one response 
from Kentucky. "We would 
love to say we are adding [sys¬ 
tems]—but who knows?” was 
the response from one South 
Florida multi-op company. 


tighten their beits for the journey ahead 


Pricing 



eople always 
want to know¬ 
how you're 

r 

doing: they ask 
on the street, 
over the tele- 
phone—everywhere. This nor¬ 
mally casual question sparked 
a discussion over at Mobile 
Beat Tower as to how things 
really are going. To find out, we 
asked DJs from all over North 
America how they were doing. 
The answers were thought pro¬ 
voking. 

We asked a variety of DJ s 
from coast to coast a set of ques¬ 
tions about their businesses. 
These DJ professionals were 
operating a mixture ot singlc- 
and muiti-system companies 


and provided a good representa¬ 
tive sample. While this suA'cy 
wasn't scientific, it was interest¬ 
ing to find out how universal 
some of the aii.swers were to 
some questions, and how differ¬ 
ently others were answered. 

The surveyed compaitics 
tended to provide DJs for a wide 
variety of events-everything 
from sch(x>l dances to weddings 
to mitzvahs to corporate events. 
None of the surveyed companies 
were involved in performing 
exclusively for one particular 
style of event, although most 
had a specialty that they pre¬ 
ferred. 

The companies responded 
to our survey during late Sep¬ 
tember 2002. And now, the 
re.sults... 


What's Going On? 

Overall, DJs were cautiously 
optimistic about the coming 
year. While signs pointed to an 
overall reduction in the number 
of events, wedding business 
seems to be on (he increase in 
both quantity and price and 
har/bat mit/.vah business should 
remain on track. 

Approximately 70 percent 
of the companies surveyed were 
muiti-system outfits. Tliesc com¬ 
panies ranged from txvo-system 
companies to larger firms. With 
one exception, all the multi-op 
company owners suiweyed had 
no plans to increase in si/e in 
2003 and a few had discussed or 
planned reductions in the overall 
number of systems available. 


Despite the fact that many multi¬ 
ops who participated were not 
planning to add systems, or had 
foimtl tliemselves less busy in 
2002, almost ail reported that 
income was steady or growing. 
The reason? Higher pricing. 

"Customers are looking 
to pay more for a more reliable 
professional with less frills," 
said one multi-system DJ in 
New York City. Yet this wasn't 
true in all markets. Smaller mar¬ 
kets seemed to be harder hit than 
major markets when it came to 
overall dollars. 

One respondent indicated 
that high- and low-cnd package 
sales were down, but mid-range 
package sales were up. This par¬ 
ticular company did not initiate a 
price increase for 2002. 
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People are demanding more 
attention, quality and profes¬ 
sionalism—which is always 
good for the true professional. 


Not all companies were 
able to gamer higher prices, 
however. “We raised our prices 
last year but brought them back 
down because we went months 
without booking anything.” 
lamented one DJ, 

One dual-system company 
owner in the Midwest reptmed 
that sales were down by almost 
half in 2002, but overall income 
remained almost exactly 
the same. Another company 
reptiried a 40 percent increase 
in sales. 

Being Creative 

So what is the solution if busi¬ 
ness is down? It seems the 
companies with the most opti¬ 
mistic outlook were those that 
stepped back and evaluated the 
market. Instead of continuing 
to attack existing channels with 
no success, they were looking at 
getting into different markets as 
a means for growing their busi¬ 
nesses. 

Several reported that 
they were removing particular 
aspects of their service and 
replacing those items with 


something new. For example, 
one operator said he was dump¬ 
ing karaoke in favor of a video 
dance party. Seeking new oppor¬ 
tunities to make up for area.s 
that had slipped was in the game 
plans of a number of companies. 

One company that had 
started in children's entertain¬ 
ment markets but had moved 
more into the corporate market 
returned its emphasis to its 
original strength. “Thanks to my 
beginnings,” said the owner. “I 
am able to go back to my roots 
and pick up the slack.” 

Holiday Blues 

Every single respondent indi¬ 
cated that the holiday season 
for 2002 was not looking very 
promising (as of September 
2(X)2). “I think my holiday busi¬ 
ness looks to be slower this year 
but the dates arc lining slowly.” 
said one single-operator in the 
Midwest. It remains to be seen 
how the end-of-year festivities 
will play out. 

Waddings 

The wedding business is the 

only one that 
seems to have 
grown. Said one 
Wisconsin DJ, 

“[ see prospects 
still shopping 
price. I also see 
the quality shop¬ 
per looking for 
someone they 
can trust who 
cares about their 
interests. These 
people will pay 
a larger amount 
of money for 


’PM 


their entertainment." 

Another DJ commented that 
“more people are looking for 
'entertainment. 

“I would 
like to add 
one system 
in 20()3-a 
DJ and a 
wedding 
coordina¬ 
tor." said the 
owner of a 
southeastern 
company that 
performs pre¬ 
dominantly at 
weddings, 

“Our wedding bookings are 
up by 40 percent,” noted another 
company owner, who also ailded, 
“Corporate is definitely down.” 

Dialing Down tho 
Interactivity? 

Despite the trend toward a desire 
for more entertainment value, 
many of the respondents indicated 
that their customers wanted less 
audience interaction. At a past 
Mobile Beat Show and Confer¬ 
ence, presenter Todd Milchem 
indicated that many people said 
they wanted less interaction wlien, 
in fact, they were actually saying 
they wanted less of wliat they hail 
seen before and more original 
material that was not embarrass¬ 
ing. 

Proving this point, one of the 
respondents said, “Repeat clients 
come back to us because of the 
style of our shows (motivational 
and quite interactive) and these 
days, there are many more new 
clients asking for a more interac¬ 
tive show..." 

“In our market, more people 


arc lookine for 'entertainincnt' 
ai their e\ ent.s — not just 'equip¬ 
ment operators.'" said a Cana¬ 
dian respondent. 

Riding Out tha 
Storm 

riiere certainly \va.s a note 
of pessimism about 2(HI3. "It 
may (ill in if we keep pricing 
low to nil in the gaps.” stated 
one company ow ner. But that 
wasn't everybody's response. 
“We aren’t planning any price 

increases 
but we are 
planning 
to btmk 
more shows 
through 
mote 

aggressive 
sales," 
declared 
another. 

riie 
events of 
September 

11 and their aftermath were 
cited as primary reasons behind 
many DJ companies' slower- 
tlian-ex|)ecled corporate .sales. 
Holiday sales, in particular, 
usually a gold mine for DJs, are 
off in almo.st all cases. 

Yet the iiverall vibe was 
one of delenmiiuition. One 
multi-system company owner 
summed up the feeling of 
almost all the respondents with 
this; “\Vc arc optimistic. Wc 
arc determined not to let the 
media's ‘gloomy economic 
forecasts' get us down." 

Another voice declared. 
“Feople are demanding more 
attention, quality and profes¬ 
sionalism- which is always 

tf 

good tor the Hue professifiti:il." 

It .seems that potential 
customers are linally reali/ing 
(hat entertainment is the most 
important part nl their special 
events, whatever the type. They 
are starting to understand that it 
an enjoyable, successful event 
is the goal, then (he price can't 
be the primary focus. • 
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Dealing with the holiday event doldrums 

The Incredible 

Shrinking 

Corporate Party 


By Mike Ficher 

hile the halls are alwavs 
decked with holly 
during the holiday 
season, most entertain¬ 
ers have been facing 
a greater challenge decking the dance floor 
with partygoers. 

The aftermath of September 11, the 
dot-com bu.st, and the meandering economy 
have been frequently cited by DJs and other 
observers as reasons for the "Incredible 
Shrinking Holiday Party.” The confluence of 
these and a few other factors has resulted in: 

• Smaller, often department affairs, 
rather than large-scale corporate 
blowouts 

• Reduced alcohol consumption 
due to conscious health choices, 
corporate liability concerns and 
stiffer law enforcement 

• Fewer and/or less expensive door/ 
raffle prizes 

• Earlier end times and reduced 
event lengths 

• Less festive moods with layoffs or 
cutbacks tempering the attitude 

F'raiikly, have holiday parties lost 
their appeal? 

"Changing miglu be a more accurate 
.statement,” offers Carl Mind ling, owner/ 
o[Krator of Nickelodeon in San .lose, CA 
and a Mobile DJ since 1969. "A new trend 
is having the party at the company facility 
instead of a hotel, restaurant or country 
club. .Also, doing an afternoon event on 
Fridays is also becoming popular." 

"TTte cliche the wild drunken brawl 
with hanky panky amongst the audience has 
certainly gone the way of sexual harassment 



and other taboos in the corporate world,” 
says the veteran DJ. 

With the number of parties that include 
entertainment dwindling, the .scale of the 
affairs reduced, and event planners seeking 
other, fresher event options, what can we do 
as entertainment professionals to ensure that 
we maintain a solid position as a candidate 
for entertainment? 


Promote your other skills. “Every event 
needs three basic things we provide every 
time,” notes Mindling. "I-Music. 2-P.A, 
3-Emcee. A gathering without music is not 
a party, it’s a dead room. Anyone speaking 
without a microphone cannot be heard. 

Every gathering needs some announcements 
and those are best done by a neutral third 
party speaker with good mic skills.” 

If you can incorporate audience-engag¬ 
ing activities such as participation dances 
or instruction, include those skills in your 
marketing presentation. If you can support 
trivia contests, suggest raffle ideas, or host 
games, offer those possible activities in your 
contacts. Indicate that your sound system, 
including wireless microphone, is almost 
certainly .superior to the often tinny-sound¬ 
ing hotel system, as well as adjustable and 
monitored by an engineer—you! 

With clients watching their expendi¬ 
tures much more closely than in the late 
1990s, and seeking alternatives to the formu¬ 
laic dinner/DJ format, emphasize the variety 
of seiA’iccs you offer to position yourself as 
an outstanding entertainment value. 

Maintain realistic expectations. During the 
boom days of the late 1990s, one full-time 
Bay Area mobile disc Jockey performed at 
27 event-s during one December, booking 
e\'ents from Tuesday through Sunday with 
occasional doubles. Those days arc gone. 

Last year, the same entertainer played at 
nine—and expressed satisfaction that he was 
able to book that many holiday events. 

The days of open wallets and open bars 
are past, with fiscal responsibility now in 
vogue. As one Bay Area event planner noted, 
"A couple of years ago companies would 
come to me and tell me what they wanted 
with no mention of cost. Now, they come to 
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ALSO AVAIL 
OU-12&4-CT 
HERE THE FRONT COVER 
BECOMES AN ATTACHABLE 
TABLE WITH FOLP OLTT LEGS 
AND MOUNTS ON EITHER 
RIGHT OR LEFT SIDE 

( &HOWN WITH ADCMTTONAL 
■ TABLE OPTION ) 


S-SFACE BOTTOM RACK 
e-SFACE SLANT RACK 
3-SPACE TOP RACK 


AT-5422 

ADJUSTABLE TABLE 
LEGS FOLD OUT AND CAN 
BE ADJUSTED FOR HEIGHT 
FROM 26.5" UP TO 3S.5" 
TABLE TOP DIMENSIONS 
W-5^" D-22" 


ALSO AVAILABLE 

Ar-eo22 

TABLE TOP DIMENSIONS 
W-60" D-22" 


PCV-90 

FLIGHT STTLE CP CASE 
HOLDS SO CD IN JEWEL CASES 
OR 270 CD S IN VIEW PACKS 


FACADE 
DIMENSIONS 
H-2a" W- 21" 


PHONE: 712-322-3000 • FAX: 712-322-3'407 • EMAIL: \r\fo<3i^rundorf.com 

721 NINTH AVENUE • COUNCIL BLUFFS, lA 51501 
VISIT US ONLINE AT www.0rundorf.coiTi 







Professional DJ Software External USB Sound Cards & DJ Keyboards 



Download the Free Demo - See and Compare for Yourself 
www.visualdiscomix.com<http://www.visualdiscomix.com 


How big is 

Your Equipment? 


Visual DiscoMix 

Quality DJ Software and Hardware 
Download a free trial online 
www.visua Idiscomixcom <httpa'/wwvi/.visualdisconriix.com 
www.visualdiscomix-usa.conn<httpy/v/ww.visualdiscomix-usa.com 

USA - (773) 582-8008 



me and ask. ‘What can I gel tor thi.s much?*” 

Bui, the decrcaiie in holiday events may be offset by another 
trend. “December brides fortunately are back in fa.shion,” reports 
Mindling. “The holidays seem to be a very festive time to walk 
down the aisle." 

Indeed, I played at more weddings last December than holiday 
parties. 


Strategic partnerships. Consider partnering with other entertain¬ 
ers. say a hypnotist, magician, dance instructor, dance group, comic 
or motivational speaker to promote an entertainer package to a 
corporate client. If the client is already considering or has booked 
other 
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entertainment, 

communicate your experience 
and expertise working with and enhancing other 
entertainment during your career. 

Corporate holiday events, frankly, have become stale and 
predictable over the last several years. Planners are looking for 
something different, perhaps more intimate, so a package of quality 
entertainers may be the ticket to catch their interest. 

“We do not have to be the primary entertainment,” contends 
Mindling. “Wc can supplement the entertainment and be prepared 
to launch into dancing in a second, if nece.ssary.” 

If possible, contact the other entertainment before the event and 
coordinate your efforts to ensure that the transitions are smooth and 
the show flows comfortably for the guests. 


Don't hold back. Once, most jocks tried to build a logical musical 
progression to their “A” material during the tirst hour of a show. No 
longer. 

“Entertain the guest with your best stuff right off the bat 
to keep them interested,” notes Mitch Perex, owner/operator of 
Showtime DJs in Sacramento, California. The veteran DJ and 
musician extends that thought to the guests’ arrival. “Entertain 
everyone the minute they arrive with some kind of game.” 

While some may turn to gimmicks or fashionable trends as 
shoil-term solutions to the dilemma of the Incredible Shrinking Cor¬ 
porate Party, perhaps we need to focus more intensely on the func¬ 
tions at which we excel, while also offering a wider variety. 

“T am all for new spins on entertainment,” declares Mindling. 
“Just because dancing is not the primary focus doesn't necessar¬ 
ily mean that we are out of the loop. Think outside the box. Don't 
pigeonhole yourself. Realize not only your worth, but also your flex¬ 
ibility and the many different benefits you bring to the table. Realize 
all the things you do.” • 
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REAIITY CHECK 



There are many forms of Mobile DJ name* 

name say about you? By Mark Johnson wm 






hen it comes 
to DJ company 
names, you’ll 
often see super¬ 
latives used 
like Supreme, 
Elite, Spectacu¬ 
lar, Star, Elegant, Top Hat, Absolute, 
Rockin’, Divine, Dynamic, Fun Time, 
Paramount. Party Time or Sensational 
followed by a noun like DJs, Produc¬ 
tions, Entertainment, Music, DJ Ser¬ 
vices or Sounds. If your DJ name isn’t 
as glamorous as these combinations, 
then at some point you’ve probably con¬ 
sidered changing your name to better 
reflect your business personality. 


Call Out My Name 

I ’ve often toyed with the idea of 
changing my DJ company name 
from the mundane Mark’s Music to 
something better. One name that contin¬ 
uously comes back to me is By Request 
DJ Services or By Request Music. 

These 2 words, By Request, seem to 
strike a positive note with my clients as 
many are happily surprised that I actu¬ 
ally take requests. (This will be the topic 
of a future article). I guess other DJs in 
my area don't take requests. 

Another name recently came to me 
during a high-energy school dance. They 
faxed me a song list before the dance, 
gave me a list when I arrived and during 
the dance I must have acquired another 
100 different song requests. 

Facing this multitude of songs to 
choose from, I realized that I had a 
responsibility to choose the next song 
that would have the Maximum Effect 
with the kids. Unlike other DJ events that 
may accept pre-made sets of music that 
historically work, you usually shoot from 
the hip at school dances. What worked 
two years ago or even two months ago 
may seem stale today. So maybe I'll 


change my DJ name to Maximum Effect 
Music to express my feelings about play¬ 
ing the right songs at the right time. Let's 
explore the good and bad sides of this 
kind of thinking about name changes. 

Express Yourself 

O ften times, major companies 
change their names to reflect 
certain corporate transitions. For 
example, Esso, Standard Oil of Texas 
and Humble Oil merged to become 
Exxon. (By the way, the people at Exxon 
researched the name to be sure that it 
doesn't mean anything bad in another 
language.) In another situation, to 
accommodate the public's perception 
and familiarity, Federal Express segued 
to the long-time shorthand version, 

Fed ex. 

So if your present DJ name is 2ig- 
gy's DJ Service or Affordable Music and 
you believe that changing your name is 
a good move, then do a little research 
on what your new name could be. Obvi¬ 
ously, if you are Ziggy, you’ve probably 
been unhappy with being at the bottom 
of all classified listings in the newspaper 
or Yellow Pages. At Affordable Music, 
you may have improved your perfor¬ 
mance such that you don’t have to win 
every new job based on price alone. 

The first consideration with a new 
name is if it is already in use. That’s a 
touchy subject. First, if it’s being used by 
a direct competitor, then of course you 
would avoid it. If you’re in Virginia and 
you like the name of a DJ from Arizona, 
chances are good that there will be no 
problem with that name. Think of how 
many pizza places have the same name. 

There are specific rules that vary 
from state-to-state or by county that 
govern the validity of a company name. 
Mark’s Rockin’ Mobile Entertainment 
Services may be unique but I know of 
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Remix and post production 


> Back-up mixer for nightclub mixers 

> Lightweight mobile mixing 


> Live radio remotes 



WProm the long proven lineage of thoroughbred 
^ ^ mixers comes the new Pane MP 2 Mobile 
Mixer. This revolutionary 1 RU design is skinny 
in stature, but fat on features and functions. 
Just think of everything you can do with this 
compact piece of DJ dynamite! 
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Rdne Corpordtion TEL 425.355*6000 FAX 425.347.7757 URL wtAfW*rane*corfi 
In Canada: Omnim^dia Corpordtian TEL $14,636.9971 FAX 514.636.5347 

















































at least two other Mark’s Music DJ companies that I've come 
across at Mobile Beat DJ Shows through the years. When you 
register your name with your local bank, they typically require 
a form from your county government to indicate your name’s 
uniqueness. They In turn check a statewide database of names 
to see if there’s any conflict. Usually, you can register your 
redundant name as a d/b/a (doing business as) name with the 
bank so Mark Johnson, dba Mark’s Music is different than Mark 
Flintslone, dba Mark’s Music. 


Hold On Tightly 

Y ou may wish to protect your name so there can only be 
one Mark's Music in the entire state. That would involve 
registering the name as a trade name with the county or 
state government. If you go this route, you could be declined 
if another Mark’s Music is registered before yours, despite the 
other company’s size. That’s the value of name registrations. 

Usually DJ companies are somewhat geographically limited 
in their reach. Sure, you’ll take that gig 150 miles away at the 
far end of the state but you would never advertise that far away. 
You are probably familiar with your competition in your own 
area and would avoid their names directly or indirectly. While 
Mark's Music isn't exactly the same as Mark’s DJ Services, first 
come first served should be the rule to avoid any public miscon¬ 
ceptions. 

Many of these rules vary by state or county so check with 
your local authorities. One popular exclusion for protecting a 
name is when the name contains a geographical reference. You 
can’t register Rochester DJ Services and prevent someone else 
from using the word Rochester. D J names don’t tend to use 
geographical references but it's good to know this anyway. 


Ch, Ch, Changes 

ne downside of changing your name is breaking 
the continuity of your prior name with your previous 
advertising and customers. Major corporations spend 
billions to gently phase out the old name and introduce the 
new name. Federal Express spent 2 years and untold expen¬ 
ditures in this conversion. Part of the task was painting each 
new truck with Fedex and letting the existing ones retire in 
their own timeframe. Don’t forget about the money you'll have 
to spend to promote the new name as representing a better 
version of the original company. Major bucks. 

Your past clients may have enjoyed their party three 
years ago when you were Ziggy’s DJ Service, but now they 
can’t find your number because your new name is Elite 
Sounds. Thus, you should plan on multiple mailings to remind 
your past clients of your name change. 

If you’ve incorporated your years of experience into your 
DJ advertising, then do you reset the clock with the name 
change? “Elite CD Entertainment, since 1971” may not make 
sense. But you don't want to advertise “Elite CD Entertain¬ 
ment, since 2001" either, as it may diminish your decades of 
experience. 

Playing the Name Game 

M any DJs get their start in a club with a simple name, 
like DJ Mark. As time goes on, the simplistic name 
may not inspire the sense of excitement in your 
Mobile DJ clients that another name could. Maybe, if you are 
switching between club and mobile personas, you should con¬ 
sider using different names, each appropriate to their sepa¬ 
rate environments. At a club, you’re obviously a DJ and your 
name is what it is, so all club DJs tend to be named DJ (your 
name here). The Mobile DJ environment needs much more 
than DJ (your name here) to promote your business. 

You should also consider the alphabetic nature of names. 
Poor Ziggy hated being last. Unlike plumbers, you won’t typi¬ 
cally find AAAA DJ Services at the lop of the category in the 
Yellow Pages. Also, the phone company will validate your 
name for placement within their alphabetical listing. One 
friend of mine changed his DJ name from TNT Music to Al’s 
TNT Music to solve the alphabetic problem while keeping the 
relationship with his prior customers consistent. 

A DJ’s name is an important part of describing a DJ 
business. George Carlin had a routine years ago about not- 
quite-appropriate company names. First Fidelity Bar & Grill 
and Sammy’s Bank were two examples of this misapplication. 
Mark's Adequate Music or Good Enough DJ Services are two 
examples of the same misguided naming approach. Question: 
What's in a name? Answer: Plenty! • 
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KARAOKE JUKEBOX CAV S JB-99 

Perfect for KJs, Parties, Bars, and Restaurants 



Available with over 10,000 karaoke songs of Music Maestro, Chartbuster, DK 

Millennium, Top Hits Monthly, etc. 



Features include: 

Download karaoke songs from CD+G discs 
Download karaoke songs from Internet 
Superimpose with background video (VCD or Alive Camera) 

Program up to 99 songs 

Dual microphone mixer with volume and echo controls 
Continuous and single song play modes 
Digital key control and voice cancel 



KARAOKE DVD CD+G PLAYER CAVS 101-G 
Combines the DVD Home Theater and Karaoke Sing Along 
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Available with CAVS M-6 microphone and 5 DVD Karaoke titles 


Features include: 

Dolby Digital AC-3 with built-in decoder 
DTS (Digital Theater Sound) 

Cbmposite, Component, S-VHS Video Output 
Multi-region (US, Europe, Asia, etc.) 
Multi-format CEHGs (Standard, MuItiCloq, Hybrid) 
Dual microphone mixer with volume and echo controls 

Digital key control and voice cancel 
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Diagnosing 

the Focus of Your 

Marketing 

Do you need a marketing vision 
correction? By Peter Merry 

M arketing our products (DJ gear, lights and music 

libraries) instead of our services (planning, coordina¬ 
tion, MC skills, DJ skills and quality referrals) has 
been the number one reason why our clients tend 
to treat us as commodities rather than as personalized enter¬ 
tainment service providers. Recognizing the real differences 
between marketing a service and marketing a product is the first 
of six keys to accomplishing service-focused marketing. 

To diagnose a health problem, you must first know the dif¬ 
ference between signs of health and symptoms of disease. It is 
my firm belief that our profession has been suffering from a dis¬ 
ease called product-focused marketing. The cure will be found 
in applying a healthy dose of service-focused marketing. 


they were singing or making an important announcement. It's 
as if they are telling their customers, “We can make your party 
great, cause weVe got tools!" 

When wedding DJs market themselves by displaying their 
gear, they are telling their clients that the gear is what's impor¬ 
tant. This trains prospective clients to shop for the best gear at 
the lowest price. 

So why is this style of marketing so prevalent in our 
industry? Because most Mobile DJs are following the example 
of “Bill & Ted's” as we described in the second article of this 
series. They are trying to copy or improve upon the marketing 
they have seen displayed by other Mobile DJs. 

Self-Evaluation 

If you are unsure whether you have a product or service focus, 
here's an easy way to find out. Think of the most recent time 
you encountered another DJ at an event. If you immediately 
sized up his gear and determined that he must be a lame DJ, 
then you are probably product focused. If you waited to see 
if his performance contained anything creative that you could 
learn from, then you are probably service focused. 

If you discover that you are product focused, please 
understand that it's really not your fault. We have been teach¬ 
ing ourselves to think, act and market this way for years. There 
are even national “experts" that are actively teaching the gen¬ 
eral public to be product focused as they shop for a wedding 
DJ. 


Just What Are You Trying to Sell? 

In his ground-breaking book, Sailing the invisible, author Harry 
Beckwith states, “...services are not products, and service mar¬ 
keting is not product marketing." (Warner Books, 1997, xv) 
Here's an example. Have you ever seen building contrac¬ 
tors marketing themselves like this? 

We can easily recognize the humor in this ad, but the unfortu¬ 
nate reality is that most Mobile DJs have been marketing them¬ 
selves in this same way for years. I have seen countless photos 
of DJs with their full gear set-ups, or with their trailer covered 
with signage and surrounded with gear and their team of DJs 
in tuxes or, my personal favorite, holding the microphone as if 
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I can build stuff’.. 




Wlicn We«Kllhf DJs 
market themsenes by 
displaying their gear, 
they ore telling their 
dients that the gear 
is what's important. 




...cause I got tools! 





Gear-Centered Example 

In an article that I found originally referenced by a national 
wedding Web site, the author attempts to “educate" the public 
with descriptions of "The Four Types of Mobile Disc Jockeys."* 

He describes “DJ-1” as "The Wanna-Be DJ" and describes 
him as “using his living room stereo set up on a card table." 

He goes on to assert that this type of DJ "usually needs you 
to give him a ride and help carry in his stuff." The value he 
assigns to DJ-1 is a meager $50-$ 100. 

The writer of this article continues by describing “DJ-2" 
as “The Skirted, Card-Table DJ" and describes him as using 
“older, often rented equipment” that is set up on a card table. 
He assesses this DJ's value at $150-$250. 

Then things begin to brighten up as he describes "DJ-3" 
as “The Professional, Booth DJ" who is "established” with “5 
years or more and several systems and DJs!” He goes on to 
say that DJ-3 will always send “2 Disc Jockeys for every wed¬ 
ding,” uses “professional equipment” and “includes several dif¬ 
ferent light effects." According to the author of this article, DJ-3 
is worth $350-$650 and should only be paid “up to $650...if 
he plays for more than 6 hours, uses CDs, has extra special 
lighting..." and has “extra large speakers..." This description is 
amazing to me, as I am a single-op solo performer and I never 
use lights. I guess that means I’m not a professional DJ. 

Finally, he wraps up his list with “DJ-4, The Professional, 
Booth DJ with Extras” who is described as “DJ-3 with a few 
'Club/Bar' extras...” DJ-4 is said to be the same in value as DJ- 
3 with an added fee of $150 for each additional item of special 
gear. 
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Near the end of the article, the author admonishes 
prospective clients to look out for a “Card/buffet table OR 
custom-built booth," "Size of speakers NOT quantity,” and 
“Multiple lights.” 

This article is just one clear example of how we are cut¬ 
ting off our own legs by teaching prospective clients to evalu¬ 
ate our services based primarily on our products. 

More Than Just Tool Time 

Here’s the point...Our products are merely the tools we use to 
deliver our service! And, as we know all too well, anyone can 
purchase the tools, but very few people have the talent and 
skills to use our tools effectively in a wedding entertainment 
setting. 

If I suddenly decided that I wanted to build an addition 
onto my house, it would be rather easy for me to go to Home 
Depot and purchase all the materials and tools I would need 
for the job. Unfortunately, I don’t have the skills or the ability to 
build that addition, and so, I would need to hire Handy Randy 
to do it for me. 

As DJs (who are mostly male) we naturally love our gear. 
We all enjoy getting new gear and comparing our gear with 
other DJs. And I’ve seen countless DJs whose tools were 
bigger and better than mine (pun entirely intended), but they 
lacked the skills and ability to make a wedding reception flow 
smoothly while keeping the guests entertained. 

I know a DJ in the Seattle area who successfully enter¬ 
tained at wedding receptions for 10 years with a Radio Shack 


mixer! His clients didn't know and couldn't have cared less. He 
made their receptions great and now he can afford to have a 
better quality mixer. 

Know Thyself 

In order to properly diagnose your own marketing, you should 
candidly ask yourself these two questions: 1. 'How am I selling 
myself right now?" If your marketing spends more time building 
up your gear than it does describing your service, your marketing 
is probably product focused. 2. “Am I personally service focused 
or am I product focused?" Think back to the example I mentioned 
earlier about the way you evaluate another DJ on first sight. If 
you find yourself instinctively checking out their gear, you might 
be product focused. If you are personally product focused in your 
thinking, it will come out in your marketing and in your sales pre¬ 
sentations. 

If an honest self-evaluation based on these two questions 
reveals product-focused marketing and thinking, then it's time to 
make some serious changes. In upcoming articles we will exam¬ 
ine the five remaining keys for creating a service-focused market¬ 
ing approach. See you next time. • 

Peter Merry is the 2002 President of the SoCal Chapter of the 
ADJA and he is also a marketing consultant at www.DiscJockeyA 
merica.com. For more information, go to \Aww.PeterMerry.com. 

Ace DJ Search, "The Four Types of Mobile Disc Jockeys" http: 
//members.aol.com/acedjs/private/AceDJTyp.html • 
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From the moment you flip the switch you'll understand. The Sonic Maximizer'- from BBE makes everything sound better. 

The difference is not subtle, it’s like listening to stereo vs. mono. But don't take our word for it. listen to what Jammin' Jim Kerins, 
Mobile Beat Magazine's product review guru has to say: "This device makes poor speakers sound good and good speakers 
sound great." 
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The American DJ Awards 
return to Las Vegas 

Js across the coun¬ 
try are continually 
striving to improve 
the level of their per¬ 
formances in order 
to increase their pric¬ 
ing and stature. But 
imagine if you could 
get paid $5,000 for a presentation only 
five minutes in length? Well, you’ll soon 
be able to see this actually happen—at 
the American Disc Jockey Awards. This 
gala event, which will showcase the best 
talent in the DJ profession, will return to 
the setting of the Mobile Beat DJ Show 
and Conference for 2003 on Monday, 
February 17—the day before the show 
officially starts. Among other things, 
there will be a $5,000 cash prize for the 
Entertainer of the Year. Participants will 
compete by teaching a dance, conduct¬ 
ing an original game or performing an 
original skit. 

The ADJ Awards will give onlook¬ 
ers and participants an opportunity to 
experience the best and the brightest 
the DJ profession has to offer, and also 
take ideas home with them. Their talent 
wilt be showcased in a state-of-the-art 
setting featuring gigantic video screens, 
a huge sound system and cutting-edge 
lighting, with DJ Power software provid¬ 
ing computer-based control. 

Man on a Mission 

Ken Knotts, founder of the ADJ Awards, 
feels driven to get DJs excited about 
their profession and to build their stature 
in the entertainment world overall. 

“By throwing out a huge cash prize," 
says Knotts, "this should spur some DJs 
into developing new routines and shar¬ 


ing them with the large audience. It’s def¬ 
initely a challenge." He adds. "Whoever 
wins is going to be an instant celebrity." 

Why a separate awards show staged 
in conjunction with the Mobile Beat 
Winter DJ Show? “It needs to be done," 
declares Knotts. “I feel that what we do 
needs to be presented in the best pos¬ 
sible way, using cutting-edge technology 
for a technology-driven profession." 

“People do deserve to be honored. 
By acknowledging these people it gives 
validity to our profession. Every other 
entertainment medium has an awards 
show," 

Welcome Back My Friends... 

Knotts is preparing a unique show expe¬ 
rience for all who make the early trek to 
Vegas. Attendees will walk through a Hall 
of Fame featuring photos of past award 
winners plus objects representing pieces 
of DJ history. Once inside the ballroom, 
giant video screens will provide everyone 
with a “front-row" view for the show that 
will unfold. 

So how do you compete for the 
$5,000 challenge? Contestants will be 
selected through an audition process. 

You must be present at the Tropicana 
Hotel in Las Vegas on Monday, February 
17 at 9 AM. You’ll need to bring music, 
people and any other aspect of your per¬ 
formance that is required for the show. 
There will be an entry fee of $100 per 
person to participate. This covers admis¬ 
sion and premium seating. 

Those who make it into the awards 
show will be selected from among the 
auditioning DJs by members of the 
Academy of Professional Disc Jockey 
Arts and Science (APDJAS). Disc jockey 
professionals with five years’ experience 
can be APDJAS members. For the $100, 
APDJAS members get to vote for the 
grand prize winner during the awards 



show, plus they will have nominating and 
voting privileges for other awards to be 
given at the show. APDJAS membership 
includes premium seating at the event 
as well. To be eligible to vote in the 
2003 awards, the deadline for joining is 
December 1. 

In addition to the $5,000 award, 
other categories to be recognized that 
night will include Karaoke DJ, Club 
DJ, Country DJ, Technical DJ, plus the 
Michael Butler Humanitarian Award, The 
evening will also feature the latest Hall 
of Fame inductee and Lifetime Achieve¬ 
ment Awards. Those who don’t get the 
big cash prize will still have the chance 
to walk away with a bounty of gear 
prizes. Other competition-based awards 
to be given include Male and Female 
Entertainer of the Year and Propmaster. 

Reserve tickets by visiting 
www.americandjawards.com or by call¬ 
ing 714-634-2323. Tickets are $50 at the 
door, $40 if purchased by December 1, 
and $45 if purchased by Jan 31. Prices 
for ADJA members are $30 until Decem¬ 
ber 1, $40 until Jan 31 and $50 thereaf¬ 
ter. Bring your formalwear! • 
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t yoii'vL* fvcT been lu a Mobile Beat DJ Show 
& Conference, you’ve probably seen a par¬ 
ticular 1>.I Very seriously concentrating on 
mixing with the latest creation from American 
Audio. He was a man of few words, but his 
precise technique .said most of what needed to be 
said about the latest mixer or digital turntable being 
displayed by American DJ’s audio division. 

It was Las Vegas-based DJ Skilz that you 
saw. And it turns out (hat this mix muster nut only 
demos the products but also helps design them as 
well. 

Developing Skil/ 

He’s been demonstrating products for American 
Audio for six years now, but the story actually 
.Starts way back in Flushing. NY, when he was 
just a lad. “I started learning how to DJ sometime 
between the ages of six and eight. Some of my 
friends over in Brooklyn had some older brothers 
with DJ equipment. ! also got into break dancing." 

VV'ith the hip-hop e.s.sen(tai.s in hi.s blood¬ 
stream. Skil/ got his (irsi mixer at the age of 13. 
High school drew his attention away from DJing 
for a lew years but there was no escaping his call¬ 
ing. “.After high school.’’ he remembers, “1 put all 
my time into DJing. I basically taught myself all 
the tricks.” During this pcruKl, DJ Skilz developed 
a work ethic that has carried him along through the 
.stages of his developing career as a solo DJ. 

(i<» West, ^'uung Man 

“.At the age of 19 I moved to Vegas w ith my eyes 
blindfolded." .savs DJ Skil/ with the tone of one 
who’s paid his dues. The primary banc of his 
existence as his career has developed has been an 
assortment i>f “club managers who always tell you 
what to do." An obvious problem for a DJ whose 
strong suit is his creativity in putting together a 
mix. He did. however, settle into a succes.sful six- 
utid-a-ha!f-year residency at the top-rated club in 
Las Vegas, at the Rio hotel and ca.sino. 


A D J$ Point of View 

DJ Skill’s dangerous combination: 

practice, performance and product development 
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The trek west to the desert turned out to be a 
good move in the end though. For a day Job, Skilz 
worked at Limelite DJ Supply of Las Vegas, It was 
through this connection that he got hooked up with 
American DJ. 

Developing Products 

It wa.s jast before the first Mobile Beat DJ Show 
in Las Vegas, and American DJ's audio product 
manager was looking for a skilled DJ to show the 
company’s products in the best light possible. Skilz 
reminisces; “John Brown called the store fLimelite] 
to ask Steve Likourinou for a guy to do a .scratch 
demo at the Mobile Beat show. After that, the situ¬ 
ation progressed so that I was working at all the 
shows." At the start, DJ Skilz was a “strictly vinyl" 
individual. But, as a wiseman once said, it’s better 
never to say ne ver. 

Once he was adopted into the .American DJ 
family, Skilz found his job expanding to include 
in-store demos for dealers, as well as instructional 
sessions for the company’s product reps. He also 
gradually became involved with the actual creation 
of new DJ producLs. 


By Dan Walsh 
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he sixteen hi^-current 
power amplifiers hidden 
in this picture aren’t just 
bolted on tiie back of con- 
ventionjd speakers. They're 
part of precisely integrated 
active designs with elec- 
tronic equalization, pliase 
compensation and time 
correction. They're tightly 
coupled to RCF Precision’” 
transducers specially engi¬ 
neered for active systems. 

From solo acoustic acts 
to monster dance clubs, 
there's a Mackic Active 
speaker system that can 
outplay the competition. 

Just don't get stuck 
having to pay the electric 




Mackie Active Loudspeakers. Five full-range systems. 

* 

iscera-twistihg subwoofers. Brutal accuracy for any occasion 
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point of view, says uj a 
how it started. “It got to the point 
where most of my suggestions 
were ending up in the new stuff." 
The American Audio products that 
reveal the clcare.st DJ Skilz finger¬ 
prints include his signature mixer, 
the Q-D5. the feature-packed 
ProScratch2 digital turntable-style 
CD player (never say never!), and 
the latest c.\citing addition to the 
tainily, the V'elocity dual CD player, 
which builds on the foundation laid 
dow 11 by the ProScratch2, 


The I’riictiee of Mixing 

Since all DJs, mobile, club or 
otherwise, can learn from each 
other, wo a.sked DJ Skilz about his 
philosophy of the mix. When the topic turned to 
the various merits of club and scratch performance, 
Skilz weighed in with this: "...when I DJ, I like to 
create something different with the music. I don't 
like to just sit there and mi-x for five hours and not 
do anything creative with the music. Thai's why I 
like to add a few scratches here and there during my 
club mixes. It just adds more to the music when you 
know how to combine the two together. And the 
crowd,s that I mix for can hear and feel the differ¬ 
ence in the music when I do that." 

.Summing up his approach, Skilz .says, “Thc.se 
arc some of the rules that 1 follow when I DJ at my 
gigs. Rule # I: Read the crow d. Rule # 2: Read the 
age group j oii're DJing for. Rule # 3: Know your 
music. Rule # 4: When you’re not DJing, pr actice . 
Practicing is the key to becoming a successful DJ.” 


The Next Level 

The best way to hear what DJ Skilz can do is to 
check him out the next time you’re in Vegas. But 
you can also get a taste of his abilities on Digi¬ 
tal Scratch Tracks, Volmies / and 2 created for 
American DJ by FRG (Entertainment Resources 
Group), These are collections of short tracks 
designed for mixing on digital turntables. Skilz 
also plans to release a mix compilation in the near 
future. 

You may also get a chance to experience a 
DJ Skilz mix at a club near you during the coming 
year. His management team is working on a Euro¬ 
pean tour for the spring of 2003, which will take 
him to clubs in Germany, France, the Netherlands, 
Spain, Italy, and Greece. Then a U.S. tour will 
follow, Check out www.djskilz.com, where details 
will soon be posted. 
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James L. Uenable’s DJ sensibility spurs him 
on to film composing success By Dan Walsh 

aybe your kids watch them. Or maybe you saw 
them when you were baby-sitting your little 
nephew and niece one evening. Or, maybe you 
secretly watch their show all by yourself. (Don't 
worry, we won't tell.) Who are they? I’ll give 
you a hint: they're very petite, they released their first feature- 
length movie last summer, and they fight monsters and crimi¬ 
nals over a background of music woven together by a former 
Mobile and Club DJ. 

Yes, you guessed it. I'm talking about The Powerpuff Girls, 
And the man behind the musical mayhem of the successful 
‘toon is James L. Venable. 

Unusual Musical Journey 

DJs take many different paths through the universe of enter¬ 
tainment, some finding their niches as mobile party profes¬ 
sionals, others in the exciting club scene. Then there are those 
with a particularly unique direction that takes them through the 


world of mobile entertainment and then out into another realm 
altogether. James L. Venable falls into this last category. He is 
a musician who has become an established film composer— 
and he attributes a large part of his current success to what he 
learned about entertaining people as a Mobile DJ. 

Venable’s relationship with records began early and it's 
a common story. “I started out as a drummer," he recounts, 
“and like so many others, a major way I (earned was by play¬ 
ing along with records." Thus “the beat" was implanted in his 
psyche. 

As he developed his music career he found he was being 
drawn into the DJ world. "I began playing drums along with a 
DJ who specialized in Bar Mitzvahs," says Venable. “It was an 
easy but fun gig, and I started learning a lot about how to work 
a crowd. Another important thing was that the work was on the 
weekends, leaving my weekdays free to do whatever." 

“Whatever” involved learning his craft as a composer 
under the tutelage of Spud Murphy, a composer and arranger 
best known for his work with Benny Goodman. He had devel¬ 
oped a unique approach to composing called the Equal Inter¬ 
val System, which Venable was very interested in. 
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Entertaining the Masses 
Along the way, though, Venable found himself 
actually getting out from behind the drums and 
becoming the party’s primary motivator. He 
did a stint with You Should Be Dancing OJs of 
California. 

“I really enjoyed the party atmosphere on 
the weekends. I was into programming cool 
music, but I also developed a flair for getting 
the crowd on the dance floor by using a vari¬ 
ety of different icebreakers." He also added 
some weeknight club gigs to his schedule and 
brought his party-motivator attitude inside the 
booth with him. “Even in the clubs," says Ven¬ 
able, “I would always be able to get people out 
on the floor, either with a good mix or properly 
timed vocal motivation." 

Venable’s approach to his current gig—^writing soundtrack 
music for cartoons—owes a lot to what he learned as a DJ. 

“It's all about how the DJ gets a mix to flow, taking all kinds 
of styles and tempos and making them work together," he 
explains. "Being able to juxtapose different styles with dif¬ 
ferent tempos, like electronica and classical, for instance, is 
important in a film. You have to know how to match the music’s 
tempo with the tempo of the action. It’s more than just record¬ 
ing the sound of a character’s footsteps...you need a sense of 
pacing—like at a party, on the dance floor.” 

DJ performance techniques are right at home in Venable’s 
studio. He has mastered the art of scratching, but applies it 


to his composing in an interesting way, which 
avoids the problem of getting permissions to 
use samples. “Since the music is for a wider 
audience, I've avoided using other people’s 
records when I scratch. Instead, what I'll do is 
record a part in my studio that sounds like the 
type of hit or break I want, then I put it on a CD 
and scratch that’ Venable uses a Pioneer CDJ- 
1000 to perform his mixes as he records. 


Final Credits 

When the amount of work he was getting as 
a composer started to overwhelm his weekly 
schedule, Venable had to scale back his DJ 
work. Then came his “big break:" a quirky car¬ 
toon starring three miniscule super heroes: The 
Powerpuff Girls. His music for the show has since been col¬ 
lected on a CD called The City of SoundsviUe. Due to its elec¬ 
tronica feel, the album was pressed onto 12" vinyl specifically 
for DJ use. 

After scoring the animated series, Venable was the natu¬ 
ral choice to score The Powerpuff Girls Movie, which was 
released in July of 2002. His other scoring credits include 
Jay and Silent Bob Strike Back and the martial arts flick Iron 
Monkey. He also scores The Cartoon Network’s Samurai Jack. 

So the next time you watch (or listen as your little ones 
watch) Blossom, Bubbles, and Buttercup save the city of 
Townsville, remember how being a Mobile DJ has the potential 
to take you to the most amazing places. 






To join the Mobile Beat AllStar team, just send us 


a few facts about your business and the best photos you have of you iri action. 
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From the 

North Country 

to the tropics, 

DJVincel covers the spread 


from tho 


% # ince Alio, a.k.a. DJVincel, 

Y / has been kickin’ it hard in 
W Central Vermont for over 
15 years. He earned a Bachelors 
Degree in Communications from 
Castleton State College, the school 
that also produced DJ Scott Larock 
(who passed away in 1986), founder 
of BDP with KRS-One. 

While at CSC, DJVincel got 
firsthand experience on the radio 
at WlUV 91.3, with his own mix 
show 2 times per week. It was then 
that he realized that he wanted to 
become a DJ and broadcaster. 

He keeps extremely busy with 
radio gigs like The Thursday Night 
Thunderstorm on Z97 (WZRT FM 
97.1), a 50,000-watt Clear Chan¬ 
nel station broadcasting from the 
top of Killington Peak. His club DJ 
work includes the Plectra Nightclub 
in West Lebanon, New Hampshire; 
Tilly’s in Glens Falls, New York; and 
Club Millennium in Burlington, Ver¬ 
mont. He also does tons of mobile 
work at local high schools, colleges, 
and the occasional wedding. 

We caught up with this very 
busy DJ and asked him a few ques¬ 
tions... 
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By David Kreiner 
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Mobile Beat: How do you make the 
transition from mobiie to club DJ? 

DJVincel : It all started out with me 
just being a customer in the bar. 
After getting to know the staff I then 
became a fill-in DJ and worked my 
way up to full time. It’s all about 
persistence and keeping your name 
and face in front of the right people. 

I started club DJing in my early 20s, 
playing hip-hop, R&B, reggae and 
techno. My club work is primarily 
vinyl with 2 Vestax PDX 2000s and 
Shure SC35C styluses. 

MB: Are you responsible for any 
promotions? 

DJV: Yes, especially for the radio 
show. Lots of giveaways and 
concert tickets. We have coilege 
nights, $1 drink night, ladies night, 
etc., which the clubs I work at are 
responsible for. 

MB: Do you do any live remofes? 

DJV: Yes. I do live remotes at sev¬ 
eral clubs that are simulcast over 
FM 97.1.1 also do color commen¬ 
tary and play-by-play alongside 11- 
time Vermont Sportscaster of the 
Year, Jack Healey. Together, we’ve 
won Vermont Sportscast of the Year 
on a couple of occasions for our 
coverage of the Rutland/MSJ foot¬ 
ball and basketball games. 

MB: How does radio affect your 
local market? 

DJV: Boston is close to us geo¬ 
graphically and has a lot of influence 
on our locals’ musical tastes. JAM’N 
FM 94.5 in Boston is a big influence 
and is a Clear Channel partner. 

MB: What type of music is most 
influential in your market? 

DJV: Hip-hop rules everything. 


Most of my mobiling, club and radio 
involves hip-hop based music. My 
mobile events attract a younger 
crowd that likes the current stuff. 
When the crowd is older, I play to 
the crowd no matter what the age of 
the group is. 

MB: What type of gear do you use 
for mobile work? 

DJV: QSC amps, Yorkville su^s, 

FBT MaxX speakers, Vestax PMC07 
or Technics SDJ1200 mixers for 
vinyl sets and a Denon 21 OOF CD 
player with a Vestax PCV150 for 
CD sets. Lighting includes 12 PAR 
cans, 2 strobes, a fog machine and 
other effects. 

MB: What are some of the more 
exotic places you've played? 

DJV: Laboom nightclub in Cancun, 
Mexico for Spring Break 2000-2002. 
Tequila Laboom is the hip-hop 
side with artists like Eve, Snoop, 
Funkmaster Flex and many more. 
Laboom is all techno with interna¬ 
tional DJs such as Jonathan Peters, 
Anthony Acid, Johnny Vicious, 
and others showing up and doing 
guest spots. 1 also worked at Club 
Ma’xo in Cancun for Spring Break 
2000-2001. This was a guest spot 
gig during spring break. Promot¬ 
ers bounced around to all different 
clubs in the area and asked me to 
do a guest spot. 

MB: How did the Cancun gigs come 
about? 

DJV: The Cancun gigs came from 
working with DJ Skribble in June 
of 1999 in Killington, Vermont. I 
became a fan and followed his gigs 
around the Northeast. I flew myself 
down to Cancun and got on the 
turntables before Skribble’s sets. 
After that, I was asked to perform. 


Cancun Is one the most amazing 
club settings in the world. MTV only 
shows what the family can watch; 
what you see on MTV doesn't even 
scratch the surface! 

MB: What about your college gigs? 

DJV: I have done Homecoming 
at Dartmouth College in Hanover. 
New Hampshire with DJ Skribble. I 
also opened for Busta Rhymes and 
Naughty by Nature. My Dartmouth 
gigs are ongoing. Atomic Profes¬ 
sional Audio did the sound 3 years 
ago for Kid Capri. When they need 
DJ gear, they called me to rent my 
gear. The following year, they called 
me again for the Skribble gig and 
this year, they called direct! 

MB: Tell me about PhatKat Produc¬ 
tions? 

DJV: I have a 22-lb. cat so I named 
my DJ business PhatKat. I am the 
sole owner but have two or three 
other DJs that I work with. We do 
proms, private parties, weddings, 
clubs, etc. I do the bookings and 
90% of the performances. There is 
also a sideline of PhatKat clothing 
that includes, T-shirts, sweatshirts, 
tanks, visors, hockey jerseys and 
football jerseys! 

MB: How do you advertise your DJ 
business? 

DJV: Word of mouth, my radio gigs, 
and referrals. 

You can find out more about 
DJVincel atwww.djvince1.com. • 

David Kreiner is fhe owner of The Source DJ 
Music Supply and is a nightclub consultant. 
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REMIX REPORT 


With the deep chill in the midnight air, we definitely need some hot remixes to get us through 
the long winter nights. Still looking for high~heat tracks to keep the party going? We have *em, 
Here*s a review of a few current sources of dance floor warmth. 



for Your 


Musical 



Wild TNno 


V-" 


^ONE LOG 


By David Kreiner 

W c start off with an entry from the very clubby HOT TRACKS spur series, XL 

VOL. 7. This series features high-energy import and domestic club hits with 
extended remixed versions. This series is perfect for nightclub gigs and teen 
events. High-beat music is very hard 
to come by lately and this much- 
needed set fills an empty niche. First 
up is Becca with “Come and Get My 
Love” at 128 BPM. A pop houser 
with a great synth bass line push¬ 
ing an exciting mix and tons of girly 
vocals. With a 64-beat intro and outro, 
it leaves a lot of room to mix. Next is 
club king DJ Encore, featuring Enge- 
lina on vocals, with “Walking in the 
Sky” (135 BPM). This one pumps for 
late-night applications with all electro 
beats and instrumentation. Laut Spre- 
chcr, featuring Kate Skate, follows 
with “Omibus” at 138 BPM. A pro¬ 
gressive house selection, it is reminis¬ 
cent of “Sandstorm” by Da Rude with 
break beats, etc. 

Club favs, Brooklyn Bounce, 
show up with this kick butt song 
“Club Bizarre.” This mostly instru¬ 
mental. 140-BPM remix is all energy 
with some female vocals in the middle 
and killer techno keyboard work. A 
must-have latc-nieht addition. Track 
5 is “Something" by Lasgo (140 
BPM). Tliis is an all-female vocal over 
pumping techno bass. Another great 
late-night song for that energized audi¬ 
ence. Closing out the set is Voodoo 
and Serrano with “This Is Acid” at 140 
BPM. This is the best cut on the set! 

Major butt-kickin’ techno bass line 
and drum beats push the mix. This is 
an all-instrumental, hard houser that 
will make your audience melt with 
pleasure. 
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KWAME 

112 

I ’ll Do For You 

l-r'-,.. ' 'V' 

FATHER MC 

109 

Babv(3otBack 

SIRMIX-A-LOT 

128 

O.RR 


NAUGHTY BY NATURE 

,.,98 

BustAMove 


YOUNG MC 

117 

ShooD 


SALT-N-PEPA 

97 

Mama Said Knock You Out 

LL COOL J 

1Q? 

I Got A Man (CD Bonus) 

POSITIVE K 

103 

Come And Get Mv Love 

BECCA 

128 

Omnibus 


LAUT SPRECHER feat. KATE SKATE 

138 

This Is Add fXL Break Mix) 

VOODOO & SERANO 

14Q 

Somethina (XL Mix) 

LASGO 

140 

Club Bizzare 

BROOKLYN BOUNCE 

. m 

Walkina In the Skv (Break Remix) 

DJ ENCORE feat. ENGELINA 

135 

mm 

The Disco-Tel^ 

tkaz House of "X” Meoamix 

130 

a. Bettv 


POUND BOYS 


b. Star Of Music 

CASTELLANE 


c, Pimoin’ Grooves 

DJ TRIPLE A 


d. Funk-A-Tron 

RIVERA’S GROOVES 


Alive 


JENNIFER LOPEZ 

130 

A Little Less Conversation 

ELVIS vs. JXL 

115 

Obiedion (Tanao) 

SHAKIRA 

130 

Gotta Get Thru This 

DANIEL BEDINGFIELD 

135 

Without Me fCSood Times Remix) 

EMINEM 

117 

The Drill 


DIRT DEVILS 

140 

Bumina Man 


DANIELASH 
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Keeping with the energy vibe is the latest from X-MIX. ISSUE 
69 starts off with a trademark House of X megamix at a long 
13:47 and 130 BPM. This filtcry disco house mix features 
“Betty" samples from the song "Black Betty" by the Pound 
Boys, "Star of Music” by Caste Dane, "Pimpin’ Grooves" by DJ 
Triple A, and "Funkatron” by Riveras Grooves. These extended 
megamixes set X-Mix apart from all the other remix services 
and can make a non-mixing DJ look like a god! 

Full-length songs start with "Alive" from Jennifer Lopez 
at 130 BPM.t 1 guess the J-Lo hook is gone.) A major techno 
synth line pushes the mix and she sounds strong on this late 
night pumper, but the vocals sound a little sweet over such a 
hard instrumental track. Another song that was resurrected from 
a British TV ad a la Dirty Vegas, is an old Elvis song w'ritten by 
Mack Davis, “A Little Less Conversation" at 115 BPM. This 
song is a lot of fun and is a welcome mix on a usually predict¬ 
able musical landscape. This will fit with any filtered disco or 
trash disco sets. Next up is Shakira with "Objection (I'ango).” 
It’s a great sparse remix (130 BPM) that has lots of holes to 
move tiround. The girls will love this one after midnight. 

A huge club and radio hit. Daniel Bedingfield’s "Gotta Get 
Thru This” is next, at a sweaty 135 BPM, The highlight of the 
disc, this is a very clean remix of a great club record. Everyone 
is looking for another remix of "Without Me” from Eminem 
and the next track is it. At 117 BPM and featuring the bass line 
and vocals firom Chic’s "Good Times,” it’s a funky fresh mix of 
this huge radio hit. This will fit with a lot of different musical 
sets. Dirt Devils are up next with a very techno “The Drill" at 
a blazing 140 BPM. ITiis all-instrumental mix will work with 
every progressive house selection out there right now. Closing 
out the set is "Burning Man" from Daniel Ash (129 BPM). It 
features a very clean mix and instrumentation with light sung/ 
spoken male vocals, and comes across with a slightly dark vibe. 


CLUB CLASSIC #10 is the latest in X-MIX’s spur series fea¬ 
turing remixes of classic dance and club songs. “Wild Thing" 
from Tone Loc (128 BPM) starts it off, with some Yes “Owner 
of the Lonely Heart” guitar lines thrown in for fun. It’s a more 
DJ-friendly mix of this classic. "Ownlee U” from Kwame (112 
BPM) has lots of vocal samples in the intro and stays close 
to the original. Father MC's ‘i’ll Do For You,” at 109 BPM, 
gets a major reworking with a totally new intro and different 
drum beat. Sir Mix-A-Lot is next with "Baby Got Back." A 
clean, 128-BPM remix based on the original, it is very usable. 
Naughty by Nature is well represented here with "O.P.P." at 98 
BPM. After a .scratching intro, the original starts up and sounds 
great. “Bust a Move” from Young MC (117 BPM) has "Ice Ice 
Baby” bass line samples in the intro and C&C Music Factory’s 
"Everybody Dance Now” vocal samples thrown in as well. Salt- 
N-Pepa get it going with "Shoop” at 97 BPM. This one stays 
clo.se to the original and is still very usable. LL Cool J throws 
down with "Mama Said Knock You Out” at 102 BPM. It’s nice 


to have an extended mix of this classic. Closing out the set is “ 
Got A Man” from Positive K (103 BPM). Staying close to the 
original, this remix add.s a much needed 32 beat intro, middle 
and outro. • 



How To Video 


From the dance studios and party dance floors 
of professional DJ companies.-here come 
the hottest and most cutting-edge dance moves* 
all in one sizzling How To video collection for DJs, 
packed full of exciting new and old dances... 
moves everyone can do! 

It's Xot Workout - It's i'l "L^rtv! 


Sales and Marketing • Party Games • Line Dance • Follow Me's 


VHS and DVD Videos Available 


(800) 669-3123 

www,DancingdjsHowToVideos.com j 


\ ^ 





Products by Ac-cetera, Inc: 
MIC-EZE®, RUBBER-NECK®, 
LUMIN-EZEi"’ b CABLE-WRAP'^' 


Lt-Mini motmuul rm CD atsf 


Visit our web site! 


Xtirn 


www.ac-cetera.coffl 

Toll Free: 800-537-5491 • Fax: 412-344-0818 


All the CDs reviewed here can be found at The Source DJ Music 
Supply. For a free catalog call 800-775-3472 or shop/surf at 
wvf’w.lhesource.dj. Soundbites are available online. 
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By Jay Maxwell 


laying in a club is different than playing events as a Mobile DJ. A 
Club DJ is expected to play dance music from the first song until the 
last. While a Mobile DJ is playing dance music most of the 
time during the event, there are certain times that he or she must be well- 
equipped to play other songs. 



In the Beginning... 

For openers, let’s look at openers. For many weddings, reunions and com¬ 
pany parties you will play tight background music for the dinner or social 
hour. You have the option of gradually filtering in the dance music, or you 
can make a bold statement with music that the dance phase of the eve¬ 
ning is about to begin. For instance, at a high school reunion the agenda 
may call for a group picture immediately after dinner and then the dancing 
will begin. If this is the case, you might want to play one of the openers (at 
least part of the song) and officially welcome everyone to the dance por¬ 
tion of the evening. Invite everyone to give you their requests and to have 
a great time as they relive old times and make new memories. 

If you’re playing for an office party, the boss or one of the speakers 
might want a drum roll or music for a triumphant introduction. Making the 
boss happy is always a good idea. Having only dance music with you 
when the boss wants an introductory song won't make his day. Whatever 
you do, don’t ask him, "How about if I play 'Brick House' by the Commo¬ 
dores as you go to give your opening remarks?" 

For a school event, pool party or picnic you might want to start off with 
an ear-catching tune like the “American Bandstand Theme” or "Happy 
Days.” Say loud and proud who you are and that you are there to make 
sure that it truly is a happy day for everyone. Even though you are not 
the main focus of the event, you wilt still want to give an introduction of 
yourself using one of these openers, so people will know that you are 
approachable and that you have a personality. You are not there just to 
push the play button. Let the people know that there are no robots behind 
the console—you are a live person who is genuinely concerned that every¬ 
one there will have a great time. (And of course, if everyone has a great 
time, someone will call and book your company for their next event.) 


Your Attention Please 

At many wedding receptions the bride and groom and their wedding 
party will want to be announced while a "grand entrance" style of music is 
played. Some may only want some lively Jazz played, and others will even 
want their college fight song. Others will request exhilarating openers like 
the themes from movies like 2001 Space Odyssey, Star Wars or Raid- 
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ers of the Lost Ark. Check with the couple to see 
what they prefer during the bridal consultation. Of 
course, many couples change their minds at the 
last minute (like just before you announce them) 
and ask you to change the song. So it’s a good 
idea to have all the opening songs listed here. 

It’s a privilege to perform at an active military 
ball or at a ROTC ball. As always, planning ahead 
is the key to a successful event. Ask what special 
music is needed for any of the scheduled events. 
Typically “The Star Spangled Banner" is required, 
so ask if they want an instrumental or a vocal ver¬ 
sion of the national anthem. If they do want a vocal 
version, find out which particular artist they want. 
Also make sure that you have with you the theme 
for the particular branch of the armed forces (see 
list at right). 

Something Special In-between 

At any occasion and at any time someone can 
come up to you and tell you that they want to wish 
someone a happy birthday. And, of course, they'll 
ask you to play the birthday song so eyeryone can 
sing to the birthday person. That is not the time 
to wonder whether or not you have "Happy Birth¬ 
day to You" on hand. It’s the time to say, "Sure, I’ll 
be glad to wish your friend a happy birthday and 
lead in the singing.” You might want to play part of 
“Birthday" by the Beatles to get everyone’s atten¬ 
tion and then have everyone wish the birthday 
celebrity a happy one as you play the traditional 
birthday song. If it's a sixteenth birthday you might 
also want to play “Sixteen Candles" or “You're Six¬ 
teen." It’s just as likely that you will be requested 
to wish a couple a happy anniversary during an 
event. A nice touch aftenwards would be to play 
their favorite song (perhaps their first dance song 
at their wedding). If they leave it up to you to 
choose a song, “Anniversary Waltz” or "Through 
the Years” are two popular choices. 

Time to Say Goodbye 

For most events the last song is a slow song. 
Always announce the last dance to give everyone 
fair notice that all good things must come to an 
end. After the last dance song will be the time to 
wrap it up for the evening by quickly telling the 
crowd once again who you are, how much fun you 
had and that you hope to see them again soon. 

The music underneath your speaking needs to be 
very upbeat. Any of the closings listed here can 
work well. My usual ending is typically, “This has 
been a fantastic night of music by request. I’m Jay 
Maxwell and I hope we wilt have the chance to 
party together again soon. Goodnight, drive safely." 
I say this while playing the Porky Pig song. I time it 
so as soon as I get through, Porky says, “That’s 
all folks!"* 


OPENINGS 


Siriu.'i 

A1 AN PARSONS PROJFCT 

Discovery 

JOHNTHSH 

2(k)l Space Ody.\se\' Theme 


(.'NLsit sprach Zarathustra) 

STRAINS 

'Pheme from Rorkv 

BILL CONTI 

Feier Gunn Theme 

BLUFS BROTHFRS 

Tonif^hf S/uny Theme 

DOC sf\'frinsi-:n 

David Leirerman Shmv I’heme 

PAULSHAFFFR 

Olympic Fanfare 

.lOIIN Wil l lAMS ' 

Rack and Roll Part 2 

Ci AR) GLI l“l 1:R 

Star IVa/'i Theme 

JOHN WILLI AMS 

The Pink Panther Theme 

HFNRY MANCTNI 

Raiders of the Lt*st Ark Theme 

JOHN WIIJ.IAMS 

It Had to Be 'i'ou (drum intro only) 

HARRY CON NICK JR. 

Happy Days Theme 

PR.vri & Mf’CI AIN 

American Bandstand Theme 


(Bandstand Bougie) 

BARRY MANTI OV\ 

MILITARY 


Star Spangled Banner (National Anthem) 

Anchors Aweigh (Navy) 


Marine's Hymn (Marines) 


U.S. Field Artillery (The Army Gires Rolling Along) (Army) 

Wild Blue Yonder (Air Force) 


SPECIAL OCCASIONS 

Birtlidnv 


Happy Birthday to You 

FDDIE HOWARD. VARlOliS 

Birthday 

BEATLES 

Sixteen Candles 

CRESTS 

You’re Sixteen 

RINGO STARR 

Anniversary 


Anniversary Waltz 

EDDIE HOWARD 

Through the Years 

KENNY ROGERS 

When Your Old Wedding Ring Was New 

JIMMY ROSELl.l 

Bar/Bat Mitzvah 


Hava Nagilah 


Hora Medley 


Miscellaneous 


Drum Rolls 


Local College Fight Songs 

Check (Hit WWW fighisonySA imi 

Tiny Bubbles (for blowing hubbies) 

DON HO 

CLOSINGS 


Always Look on the Bright Side 

MONTY PYTl ION 

That's All Folks (Porky Pig Song) 


Hawaii Five-0 

VENTURES 

Mickey Mouse Alma Mater 

MICKEY mouse; Cl.I R 

1 lappy Trails to You 

ROY R(X»RRS or IIALKN 

I Love You { Barney Tlieme) 

BOB WEST 

Moving On Up [The Jeffet.\<>ii \ Theme) 















ik 1 C\A/Q more information or availability on any of the CDs in Music News, 

1^ C V V ^ call AVC Sebastian at 973-731-5290 or visit www.HitMusicb2b.com 


By Fred Sebastian 

Because of the use of the Internet, and 
because record labels have drarriatically 
cut back the number of CDs being man¬ 
ufactured, there are many CD bargains 
out there; this may be the best of times 
to grab up lots of great CD compila¬ 
tions. As the music industry evolves, one 
thing that is clear is that we won’t see as 


many choices of hit music compilations 
as we have in the past. So take notes. 

But the nightlife goes on. From house 
and progressive club music to clas¬ 
sic rock, crooners, and everything in 
between, an excellent music collection 
goes beyond age and type of music— 
it's all about packing on the good stuff. 
Here’s a look at some great CD compi¬ 
lations that may soon be gone and not 
re-issued. They all can keep the nightlife 
going in their own ways. 

Playing original remixes (extended or 
club versions) is an excellent way for 
DJs to set themselves apart by provid¬ 
ing in-demand hits, but with an edge: a 
slightly different version than the main¬ 
stream. The PULSATING GROOVES 
series has three volumes (sold sepa¬ 
rately) of huge Top 40 dance and popu¬ 


lar hits with just that kind of edge. All 
tracks are rare, hard-to-find remixes or 
fresh full-length versions. 


PULSATING GROOVES Vol. 1 


Strike It Up (Original Remix).BLACK BOX 

Sidewalk Talk. JELLYBEAN 

C'mon And Get My Love (Dancehall Mix).D-MOB 

The Power (Original Single/Dub Mix).SNAP 

It Takes Two.ROB BASE & DJ E-Z ROCK 

C’nnon And Ride It (The Train)..QUAD CITY DJ'S 

V^'hat Is Love (12" Mix).HADDAWAY 

Be My Lover (Club Mix, 136 BPM). lA BOJCHE 

Scat Man..SCATMAN JOHN 

Jump (Headstrong Mix) .THE MOVEMENT 


PULSATING GROOVES Vol. 2 

Girls Just Wanna Have Fun (12" Version) ...CYNDILAUPER 


Here Comes The Hoislepper (Hearticai Mix).. INIKAMOZE 

Lovergirl (Special 12" Mix)..TEENA MARIE 

Just Got Paid (12" Version).JOHNNY KEMP 

White Horse (Dance Mix).LAID BACK 

Move Any Mountain (Progen 91) (Land Of Oz).SHAMEN 

Let It Whip (Extended Mix).DA2Z BAND 

You Spin Me Round (Murder Mix).DEAD OR ALIVE 

Mr, Vain (Vain Mix).CULTURE BEAT 

Do You Wanna Eunk (Extended Mix).SYLVESTER 


PULSATING GROOVES Vol. 3 


Oa Butt (Extended Soundtrack Version).EU 

Let's Go All The Way (Ext. Version).SLY FOX 

Strut (Dance Mix).SHEENA EASTON 

Rocksteady (12"Version).V/HISPERS 

Catch Me (I’m Falling) (1 2" Mix).PRETTY POISON 

The Politics Of Dar>cing (12“ Version).RE-FLEX 

I'm Too Sexy (Extended Club Mix).. RIGHT SAID FRED 

I Don’t Wan! Your Love (Big Mix).DURAN DURAN 

Walk The Dinosaur (NY Dangerous Mix).WAS NOT WAS 

Mony Mony (Downtown Mix).....BILLY IDOL 


Sometimes the nightlife calls for wind¬ 
ing down to candles and romance. THE 
LOVE ALBUM II is a two-CD compila¬ 
tion containing 39 songs to soothe the 
soul and rev up the senses. Most of 
these are all-time most-requested love 
songs. Having all made their mark on 
the Top 40 charts, these songs continue 
to make their presence known on play 
lists everywhere. 


PULSATIMS 





I Knew You Were Waiting (For Me). 

.GEORGE MICHAEL & ARETHA FRANKLIN 


Goodnight Girl.WET WET WET 

One Mae Night.PHIL COLLINS 

I Found Someone.CHER 

Let's Stay Together..TINA TURNER 

All Around The World.LISA STANSFIELD 

An'INoMan.DINA CARROLL 

Sexual Heating..MARVIN GAYE 

Endless Love.DIANA ROSS & UONa RICHIE 

Unchained Melody. THE RIGHTEOUS BROTHERS 

My Girt.THE TEMPTATIONS 

A Little Time.THE BEAUTIFUL SOUTH 

I Don’t Want To Talk About It...... 

..EVERYTHING BUT THE GIRL 

Hazard.RICHARD MARX 

Show Me Heaven..MARIA MCKEE 

Eternal Flame.THE BANGLES 

Without You.NILSSON 

Walk On By.DIONNE WARWICK 

Get Here. OLETAADAMS 

The Pov/er Of Love.JENNIFER RUSH 


You Don’t Have To Say You Love Me. 

..DUSTY SPRINGFIELD 


Cry Me A River (From "Soldier Soldier") 


When I Fall In Love 
The Povifer Of Love 
China Girl. 


.DENISE WELCH 

..NAT 'KING’ COLE 

.FRANKIE GOES TO HOLLYWOOD 

.DAVID BOWIE 


It Must Be Love.MADNESS 

Every Time You Go Away.PAUL YOUNG 

Damn...l Wish I Was Your Lover SOPHIE B. HAWKINS 

Independent Love Song. SCARLET 

China In Your Hand.T'PAU 

! Wonder Why.CURTIS STIGERS 

Pray..TAKE THAT 

Stand By Me.BEN E. KING 

Love Me For A Reason.BOYZONE 

Crazy For You..LET LOOSE 

Love Don't Live Here Anymore. JIMMY NAIL 

Jealous Guy...ROXY MUSIC 

True.SPANOAU BALLET 

When A Man Loves A Woman.PERCY SLEDGE 


No matter how you look at it, you can’t 
think of nightlife without thinking of club 
life. So when the night calls for high 
energy, check out CLUB LIFE Vols. 

1 & 2. Each volume contains two CDs 
and is loaded with great house and club 
cuts that filled dance floors globally 
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INNOVATIVE DESIGNS 
Innovation is our Commitment, Quality is our Standard, Excellence is our Goal 


Steef Ball Corners 


Custom Ste 


Custom Steel 
Recessed Handles 


Now you Don’t have to worry 
about searching for tables or having to carry 

extra stands. 


Heavy Duty 3" Casters 
with 2 Front Brakes 
(included) 



Patend Slide Style Design. Multiple Patends Pending. 



WWW.ODYSSEYGEAR.COM 

©2002 Odyssey Innovative Designs*155 North Aspan Avenue*Azusa, CA 91702, USA* 

Tel: 626.334.0000 Fax: 626.334,0226 















throughout the nineties. Both volumes 
also contain a variety of extended club 
remixes as well as radio cuts. Un-mixed 
and DJ'friendly. 


CLUB LIFE Vol. 1 

Renegade Master (Origlna) Hadto).WtLDCHILD 

Make The V/Oftd Go Round {Deep Dish Vocal Mix). 

........SANDY B. 

So Good...JULIET ROBERTS 

Spin Spin Sugar (Armand’s Dark Garage Edit)... 

...SNEAKER PIMPS 

B Boy Stance ... FREESTYLERS w/ TENOR FLY 

Le Disc Jockey..ENCORE 

Gotta Keep On Pushin'..Z FACTOR 

Saturday...EAST 57th STREET 

Good Enough (La Vache}.MILK INC 

Choose Life.PF PROJECT w/ EWAN McGREGOR 

Hideaway (187 Lockdown’s Hidden VPcal Dub). 

np 1 APv 

Give Me Rhythm.BLACK CONNECTION 

So In Love With You full Intention 7" Mix).. 

....DUKE 

I Refuse (What You Want) (R.LP. Mix).. 

.... SOMORE w/ DAMON TRUEITT 

Dreams.SMOKIN' BEATS w/ LYN EDEN 

Mother's Pride.FLORIBUNDA 

Yim......JEZ&CHOOPIE 

The Vamp (Frank DeWulf Remix) ..)ODTlANDER 

Free...ULTRA NATE 

Love, Love, Love - Here I Come.ROLLO GOES MYSTIC 

.......AND MORE 


CLUB LIFE Vol. 2 

Mysterious Times (Cyrus & The Joker Meets Boss! Mix). 

.SASH! w/TtNA COUSINS 

EINifto..AGNELU & NELSON 

Cate Del Mar *98 (Nairn & Kane Remix).ENERGY 52 

Deep Menace (Spank) (Joey Negro’s One Way Mbc). 

. D'MENACE 

The Freaks Come Out (Sharp Freaks At Trade Remix).... 

.CEVIN FISHER'S BIG FREAK 

Burning (Blockbuster Extended Mix)..BABY BUMPS 

Feel It (Sharp Master Blaster Remix).... 

..THE TAMPERERw/MAYA 

Music Is The Answer (Fire island’s *La Musica Es La 


Repuesta').DANNY tenaglia 

Found A Cure (Full Intention Mix).ULTRA NATE 

Take Control [M&S Epic Klub).STATE OF MIND 

Catch The Light (Sharp "Master Blaster " Mix). 

....MARTHA WASH 

Superstar..NOVY VS ENIAC 

KungFu.....187 LOCKDOWN 

Masquerade (Ruff Driverz Ruff Mix).GERIDEAU 

To The World (Lifting Club Experience).O.R.G.A.N. 

London Town (JD's Original Mix)..JOS 

Let Me Shav You (Tall Paul Mix).CAfifllSRA 

Teat Irrfanay (7” Main Mix).REST ASSURED 

Real Good..DOUBLE SIX 


Real Good Time (Stonebridge’s Club Reykjavik VocalMix) 

.....ALDA 

...AND MORE 

There are some people who would sug¬ 
gest there was no such thing as nightlife 
until the seventies arrived. And to a 


great extent, especially for the dance 
clubs that flourished, it’s true. But dance 
is only part of the story. SUPERHITS 
OF THE SEVENTIES is an 80-song, 
four-CD box set that covers all types of 
chart-topping 70s hits and makes for a 
great collection covering a variety of 
from that decade of change. Though 
the tracks generally are not digitally re¬ 
mastered they are all original. 



m OfVOINAL BY THE OftlQlMAL AfTOTS 


In Thfi Summertime.MUNGO JERRY 

Lola ...THE KINKS 

Jeepster ....T-REX 

Bartner Man.BLUE MINK 

More More More.ANDREA TRUE CONNECTION 

Mouldy Old Dough.LIEUTENANT PIGEON 

Brand New Key... MELANIE 

I Love You Love Me Love...GARY GUTTER 



D' 


M . 


THIS EQUIPMENT WIU INCQEflSE YOUR EFFICIENCY AND AUEUIATE THE MOST EXPENSIVE PART OF 
YOUR SHOW. SET UP AND TEAR DOWN, WHILE INCREASING YOUR SHOTS APPEARANCE. THE SYSHM 
TO THE RIGHT CAN BE SRUP IN JUST OVER S MINUTES. LH US SHOW YOU HOW WE HAVE BECOME 
ONE OF THE BIGGEST DJ COMPANIES IN THE MIDWEST. 


Specifications: 

27 rack spaces 
4 " inPusirial casters 
Power Inlets and outlets available 
Includes bandies and latches 
Comes wilh rack screws 
Mouse hols between lop and bottom 
Bottom 22L X 22W X 22H 
Top 22L X 22W X 25H 

SB pounds complete 

Our cases are aluminum grade 
construction with polyethylene sides 
(plastic similar to that of a pickup bed 
liner). These cases are virtually inde¬ 
structible; in fact, they come with a life¬ 
time warranty.When you scratch your 
case you can fix It In seconds with 
simple sandpaper. 





Every Sound Productions product starts 
from raw aluminum. All joints are welded 
and polished for unbreakable strength, and 
each product is hand made to assure the 
highest quality and workmanship. 


«649.»s 


Shipping ) 



Our truss brackets will slide Into most stands and is the perfect way to hold your truss in 
the air. Brackets are rated for 200 pounds each. $24.99 each. 


www.soundproductions.coin 



-386-2221 sales@soundproductions.com 
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Double Barrel.. 

..DAVE&ANSIL COLLINS 

Girls ..THE MOMENTS & THE WHATNAUTS 

Love Of The Common People ... 

.NICKY THOMAS 

Now Is The Time.JIMMY JAMES & THE VAGABONDS 

Show Me You’re A Woman. 

.MUD 

Save All Your Kisses For Me. 

BROTHERHOOD OF MAN 

Fox On The Run. 

.SWEET 

Young Gifted And Black. 

.. BOB AND MARCIA 

The Devils Answer.. 

.ATOMIC ROOSTER 

Rubber Bullets. 

.lOCC 

Love Is In The Air.. 

..OHN PAUL YOUNG 

Pop Muzik.. 

.. M 

Spirit In The Sky........ 

...NORMAN GREENBAUM 

Sky High.. 

..JIGSAW 

My White Bicycle. 

. NAZARETH 

Swing Your Daddy.. 

..JIM GILSTFWP 

No Honestly.... 

.LYNSEY DE PAUL 

Lost In France.... 

...BONNIE TYLER 

Dandng On A Saturday Night.... 

.BARRY BLUE 

Ride A White Swan.,... 

.T-REX 

Beach Baby.. 

.. FIRST CLASS 

In Zaire. 

.JOHNNY WAKEUN 

Dolly My Love. 

.....THE MOMENTS 

Baby Jump... 

.MUNGO JERRY 

That Same Old Feeling. 

.PICKETTY WITCH 

Beautiful Sunday. 

.DANIEL BOONE 

Gimme Dat Ding ... 

.PIPKINS 

Barbados. 

.TYPICALLY TROPICAL 

V/here Did Our Love Go.. 

.DONNIE ELBERT 

Son Of My Father.. 

..CHICORY TIP 

Jarrow Song.. 

..ALAN PRICE 

Disco Stomp. 

. HAMILTON BOHANNON 

Get It On...... 

.T-REX 

It's A Heartache.. 

.BONNIE TYLER 

You Won’t Find Another Fool Like Me.,.... 


.THE NEW SEEKERS 

Best Thing That Ever Happened To Me... 

.GLADYS KNIGHT & THE PIPS 

Angelo ...BROTHERHOOD OF MAN 

Sad Sweet Dreamer.... SWEET SENSATION 

Linder The Moon Of Love.SHOWADDYWAOOY 

Love’s Got A Hold On Me.....DOLLAR 

Kung Fu Fighting.CARL DOUGLAS 

Black & While.... GREYHOUND 

...AND MORE 


When partying all night long is your goal, 
this box set will definitely take you into the 
wee hours with top dance tracks to spare. 
THE HISTORY OF DANCE 1959-1979 is a 
five-CD box of treasures. It's an outstanding 
collection of hits covering the various flavors 
of dance that evolved during two decades. 

It features 100 songs that shaped the sound 
of dance music and filled the radio airwaves. 
Superhits, rarities, one hit wonders, and all- 
time favorites are all here. 


Shout . 

Green Onions .. 

The Locomotion. 

Tell Him. 

WalWng The Dog.. 

Time Is On My Side_ 

Urn Urn Urn Urn Urn Urn 
In The Midnight Hour..., 

Rescue Me. 

See Saw... 


.ISLEY BROTHERS 

BOOKER T & THE MG’S 

....LIHLE EVA 

.EXCITERS 

.RUFUS THOMAS 

. IRMA THOMAS 

. MAJOR LANCE 

.WILSON PICKETT 

.FONTELU BASS 

..DON COVAY 
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Papa's Got A Brand Nav Bag. 

.AMES BROWN 

Recovery. 

.FONTELLA BASS 

Mustang Sally... 

.WILSON PICKETT 

Knock On Wood... 

..EDDIE FLOYD 

B,A.B.Y... 

.CARLA THOMAS 

1 Got You (1 Feel Good).. 

.JAMES BROWN 

(1 Can't Get No) Satisfaction. 

.OTIS REDDING 

Soul Roger.... 

.BAR-KAYS 

Soul Man.. 

.SAM & DAVE 

Sweet Soul Music. 

.ARTHUR CONLEY 

Chain Of Fools. 

.ARETHA FRANKLIN 

Hard To Handle. 

..OnS REDDING 

Who's Making Love. 

.JOHNNY TAYLOR 

Soul Serenade. 

..WILUE MITCHELL 

Time Is Tight. 

BOOKER T & THE MG’S 

Do The Funky Chicken. 

. RUFUS THOMAS 

Move On Up. 

....... CURTIS MAYFIELD 

Hey Girf Don't Bother Me. 

1 ■! 14444 <«i THE 

Walking In The Rain With The One 1 Love... 


..LOVE UNLIMITED 

Where Did Our Love Go.,...DONNIE ELBERT 

Family Affair.SLY & THE FAMILY STONE 

A Uttle Bit Of Leather.DONNIE ELBERT 

Nulbush City Limits.IKE & TINA TURNER 

Why Can’t We Live Together...TIMMY THOMAS 

Could It Be I’m Falling In Love ... THE DETROIT SPINNERS 

Respect Yourself..STAPLE SINGERS 

Love On A Mountain Top.. ROBERT KNIGHT 

Sound Your Funky Horn.KC & SUNSHINE BAND 

Rock Your Baby..GEORGE McCRAE 

Love’s Theme...LOVE UNLIMITED ORCH 

Satisfaction Guaranteed.. 

.HAROLD MELVIN & THE BLUENOTES 

T.S.O.P. MFSe & THREE DEGREES 

Ms Grace.TYMES 

Zing Went The Strings Of My Heart.TRAMMPS 

Can't Get Enough Of Your Love Babe.BARRY WHITE 

Thanks For Saving My Life.BILLY PAUL 

Kissing In The Back Row Of The Movies ....THE DRIFTERS 

Foot Stompin' Music.HAMILTON BOHANNON 

Walking In Rhythm. BLACKBYRDS 

Once You Get Started.RUFUS w/ CHAKA KHAN 

.....AND MORE 


There is no denying—80s music is still 
popular. Here’s a series of compilations 
that’s packed with the monster hits of 
that decade. ONLY THE 80s Vols. 1, 2 
& 3 include many of the biggest hits and 
feature some hard to find one hit won¬ 
ders. Now out of print, these volumes 
are no longer being made so you’ll want 
to grab ’em up. 


ONLY THE 80s Vol. 1 

We Got The Beat ..THE GO-GO’S 

What I Like About You.THE ROMANTICS 

You Make My Dreams.DARYL HALL & JOHN OATES 

She Talks In Stereo.GARY MYRICK & THE R6URES 

I’ve Done Everything For You.. RICK SPRINGFIELD 

Goodbye To You ..SCANDAL 

Johnny Are You Queer....JOSIE COTTON 

Wofkin' For A Livin’.HUEY LEWIS AND THE NEWS 

Freeze Frame..J, CEILS BAND 

Voyeur.KIM CARNES 

Mickey... TONY BASIL 

Ricky...'WEIRD AL’ YANKOVIC 



ONLY THE 80s Vol. 2 


I Eat Cannibals. 

Karma Chameleon. 

Maneater... 

I’m So Excited. 

Love Is A Battlefield 

Stand By.. 

Just Got Lucky. 

Mexican Radio. 

The Metro. 


..TOTAL COELO 

.CULTURE CLUB 

DARYL HALL & JOHN OATES 

.THE POINTER SISTER 

.PAT BENATAR 

.ROMAN HOLIDAY 

.JO BOXERS 

.WALL OF VOODOO 

........BERLIN 


Dancing In Heaven (Orbital 0e-Bop).Q-FEEL 

Magnetic...EARTH, WND & FIRE 

Over My Head..TONY BASIL 


ONLYTHE80S Vol. 3 

Talking In Your Sleep.THE ROMANTICS 

Mad About You.BELINDA CARLISLE 

New Attitude. PATTI LABELLE 

Should’ve Known Better.RICHARD MARX 

Walking On Sunshine.KATRINA & THE WAVES 

Neutron Dance.THE POINTER SISTERS 

Walk Like An Egyptian.THE BANGLES 

The Future's So Bright, I Gotta Wear Shades... TIMBUK 3 

He Could Be The One.JOSIE COHON 

Sex As A Weapon.PAT BENATAR 

Masquerade....BERLIN 

I Think We're Alone Now.TIFFANY 


..Stay Tuned! 
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□ #1 ■ May 1991 (Premier Issue) - $5.00 

□ #2 - July 1991 (Lighting • Booking Tips) - $5.00 

□ #4 • Nov 1991 (Mobile Lighting - Copyrights} - $5.00 

□ #7 - May 1992 (Rest Anniversary Issue) * $5.00 

□ #1B • Nov 1999 (Lighting - Mixers) - $5.00 

□ #17 • Jan 1994 (Dual CD Players) - $5.00 

□ #21 • Sept 1994 (Beach Music) • SS.OO 

0 #22 - Nov 1994 (Halloween Hits - Video) - $5.00 

□ #23 • Jan 1995 (Holiday Kits - Bridal Shows) • $5.00 

□ #24 - March 1995 (Love Songs • Using Props and Novelties) - $5.00 
n #25 - May 1995 (Developing a Business Plan) • $5.00 

□ #29 - July 1995 (Weddings - Big Bands) - S5.00 

□ #28 - Nov 1995 (Lighting ■ CD Repairs) ■ $5.00 

□ #29 - Jan 1996 (UghUng Pt.2 • Holiday Hits) - $5.00 

□ #32 - July 1996 (Cut Rate DJs • Mixers • Receptions) • $5,00 
D #33 - Sept 1996 (Lounge Music - Cases & Racks) - $5.00 

□ #34 - Nov 1996 (Weekend Warriors - Intelligent Lighting) - $5.00 

□ #36 ‘ Jan 1997 (Btz Cards • Add ons) - S5.00 

□ #37 - March 1997 (Karaoke - Biz Etiquette) - $5.00 

□ #38 • Ntay 1997 (Training - Lighter Gear) • $5.00 


□ 

□ 

a 

□ 

□ 

□ 

□ 

□ 

D 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

D 

D 
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#39 - July 1997 (Jungle Jock - Downsizing) * $5.00 
#41 ■ Nov 1997 (Word of Mouth Ads * Latin Music) * $5.00 
#44 • March 1998 (Power specs • Firsi Dance Songs) > $5.00 
#46 - July 1998 (69 Profit ft Performance Tips) * $5.00 
#47 • Sept 1998 (Mixers • Promotions • Island Music) • $5.00 
#48 - Nov 1998 (Phone Book Ads - Swing Music) - $5.00 
#50 • Jan 1999 (Biz Cards ■ Logos ft Trademarks) - $5.00 
#52 • May 1999 (OnAir DJs • Yelow Page Ads) • $5.00 
#59 - May 2000 (Salsa - Mobile Systems) • $5.00 
#60 - July 2000 (Sock Hops - Lyrics - Pricing) - $5.00 
#62 • Nov 2000 (Retting Organized • DMX) • $5.00 
#65 * March 2001 (Corporate Gigs - Added Revenues) - $5.00 
#66 • May 2001 (Tenth Anniversary Issue) - $5.00 


#68' Sept 2001 (Trademarks • Disco • Problem Clients) • $5.00 
#71 - Jan 2002 (Wireless MIcs • Mitzvahs) - $5.00 
#72 • March 2002 (2002 Top 200 - Music You Need) - $5.00 
#73 - May 2002 (Speaker Shopping ■ Team Building) • 85.00 

#74 • July 2002 (101 Tips - WrinD, Training, Using the Web) • $5.00 
#75 • Sept 2002 (Wedding Marketing - Beach Music) • $5.00 



Namr: __ 

Company Name:_ 

Street/No: _ 

City:_ 

State:___Zip 

Telephone:_ 

Email Address:- 


Payment Information: 

Card «: --Exp-- 

Name on Card: _ 

Signature:- 

For faster credit card orders call 565*385*9920 Mon.*Fr[., 9 am * 5 pm 



























This Last Artist Title 


COURTESY OF dance MUSIC AUTHORITY 

708 - 614^17 


DANCE 

CHART 



Label 


1 . 

» A *■ 1 

Ctier. 

.. Different Kind of Love Song .. 

....Reprise 

2 . 

.4 

Jennifer Lopez. 

..Alive . 

....Columbia 

3. 

3 

KylieMinogue... 

.. Love at First Sight. 

....Capitol 

4. 

.2 

Dirty Vegas . 

..Days Go By. 

....Capitol 

5. 

.9 

Kim English. 

.. Treat Me Right. 

.... Nervous 

6. 

5 

t m ^ V 

Amber. 

.. The Need to Be Naked. 

....Tommy Boy 

7., 

.10 

B0||^onc0 

..Work It Out . 

.... Music World/Maverick/Columbia 

8., 

.6 

Anastacia.. 

One Day In Your Life. 

.... Epic/Daylight 

9.. 

.8 

Brandy. 

Full Moon .. 

....WEA/Atlantic 

10 

.... 14 

Suzanne Palmer. 

.. Show Me.... 

....*69 

11 

11 

Anastacia . 


....Epic/UK 

12 

.... 17 

Paulina Rubio. 

.. Don't Say Goodbye. 

....Universal 

13 

.... 24 

Gloria Gaynor. 

1 Never Knew. 

....Logic 

14 

....13 

DJ Sammy & Yanou. 

Heaven. 

....Robbins Entertainment 

15 

....20 

DJ Tiesto. . 

.. In My Memory . 

....Nettwerk 

16 

....21 

Celeda . 

Free Your Mind. 

.*69 

17 

....32 

Daniel Bedingfield. 

,. Gotta Get Through This. 

....Universal 

18 

12 

i i » 1 1 

DB Boulevard. 

,. Point Of View. 

....Epic 

19 

.. ■ > 7 

No Doubt . 

.HellaGood .. 

....Interscope 

20 

.... 26 

Nicole J McCloud . 

..Searchin .. 

....Artemis 

21 

25 

Ann Nesby . 

,. Let Your Will Be Done . 

....Universal 

22 

.... 34 

Filter . 

.. Where Do We Go From Here .. 

...Reprise 

23 

....NE 

Whitney Houston .. 

. whatchulookinat . 

...Arista 

24 

.... 40 

Psycho Radio . 

,. In The Underground . 

....Groovilicious 

25 

.... 18 

Cassius/Jocelyn Brown . 

.. I'm a Woman . 

...Astralwerks 

26 

.... 15 

DJ Encore f/Engelina . 

. Walking in the Sky . 

....MCA 

27 

....CB 

MaryJBIige . 

, He Think 1 Don't Know .. 

...MCA 

28 

.,..27 

Moony. 

. Dove .. 

...Positiva/UK 

29 

.... 16 

X-Press2 f/David Byrne. 

. Lazy ... 

....Skint/Columbia 

30 

.... RE 

Narcotic Thrust. 

. Safe From Harm . 

...Yoshitoshi 

31 

.... CB 

PinU 

. Just Like a Pill .. 

...Arista 

32 

.... CB 

Celine Dion . 

. I’m Alive . 

...Epic 

33 

....NE 

Sherrie Lea . 

. Anyway . 

...Robbins Entertainment 

34 

.... 33 

Kreo .. 

.Burn For You .. 

...Groovilicious 

35 

....31 

Perpetuous Dreamer . 

. The Sound of Goodbye . 

....Nervous 

36 

....19 

Rosabel .. 

.That Sound .. 

...Tommy Boy 

37 

.... 23 

Res.. 

. They Say Vision... 

...MCA 

38 

....30 

Sheryl Crow. 

. Soak Up the Sun. 

...A&M 

39 

RE 

Network 25.. 

. DJ . 

...Robbins 

40 

.... 22 

Ian Van Dahl. 

. Will 1 . 

...Robbins 

41 

29 

Wide Life & Thunderpuss ... 

, Six Feet Under. 

...Nervous 

42 

....NE 

Dee Robert. 

. Separate Ways.... 

...Oh Music 

43 

.... CB 

Ian Van Dahl. 

. Reason. 

...Robbins 

44 

.,..41 

Seiko.. 

.All to You... 

...Hipp-0 

45 

....NE 

Wide Life .. 

. 1 Don't Want You. 

...Nervous 

46 

CB 

Green Velvet. 

. Genedefekt. 

...Cajual 

47 

.... NE 

Conjure One. 

. Sleep . 

...Nettwerk 

48 

....35 

Angie Stone.. 

. Wish 1 Didn’t Miss You .. 

- 4 < J 

49 

....RE 

Oris J f/ Delsena. 

.Trippin Grooviltcious 


50 

.... 42 

Nayer. 

. First Kiss. 

...Zoom Records 




The Mobile Beat 


iTOP 200: 


^ Expanded 
DJ Song List 



Ketchup Dance- 

The Next Macarena? 



Better Sound 
with PA Control 


...and a whole 

I , 

lot more! 



To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossnnix.com or stop by 
the CrossMix booth 
at any Mobile Beat Show. 



wwvv.mobilebeat.com 

























































































































Alabama 
karaoke host 



sage advice 

for the 
long haul 


By Greg Tutwiler 


W ith the stock market treading water and the economy still sluggish, lounges 

are boarding up their windows and eBay is iilling up vv itii used karaoke etpiip 
ment. This is not good news for the KJ. But despite all of the stories I hear 
about vanishing gigs, there are still those KJs out there that have managed to nourish as 
their competition sells the farm and sets out for greener pastures. 

One such success story is Debra Lewis of Mobile, Alabama. Debra says Mobile’s 
economy ha.s been hit hard, with manufacturing jobs being lost, and layoffs taking many 
dollars out of the economic circulation. “Competition is fierce for enteilainment dollars 
and crowds,’’ Debra reports. "1 have operated in a highly com[5ctilivc and saturated market 
with other karaoke shows next door and across the street over all my years in operation." 
And she say.s she feels the biggest reason she’s lasted this long and stayed this busy boils 
down to this: “attention to what makes any business succeed and thrive: happy custom¬ 
ers.” 

A Star in Mobile 

Debra has been running Star Karaoke since 1997 and works four regular shows a week — 
three at the same club where she started, the Bxeciitive Lounge. “I have always had very 
high ethics and will never go after another KJ’s show,” Debra affirms. "I don’t concentrate 
on what anyone else is doing, 1 focus only on making sure I am doing my job in attracting 
and holding a buying audience consistently. This is also a strong business asset. A strong 
customer base and satisfaction will steel you up against the forces of saturated market 
competition, or a less than ethical club owner or karaoke operator looking to steal gigs." 

Debra offers some key points to success. "Talk to your customers, not at them. 1 
always smile, and I never poke fun at singers, only at myself. I always thank people for 
patronizing my shows too. Cuslomers rarely hear it and do appreciate this, i make sure 
that my operation is fair. I use a dry erase board that has the rotation posted in two colors. 
Names are written in one color, and checked off in another. You have to bold your crowd, 
especially if there are many shows close by. It is a must to cultivate a loyal, patient fol¬ 
lowing.” 


Just ii Touch More 

“Why do my audiences keep coming back? Because I do more than what is required.” 
declares Debra. “1 go beyond that extra mile for my singers. I don’t mind looking up 
songs for customers. It helps me learn my library of over 3l),000 songs. I also keep lists of 
all my regular and semi-regular singers’ songs, favorite versions, and keys. It makes the 
singers depend on me. I use very few request slips now, as I know so much of my selec¬ 
tion and what my singers sing. People are always amazed when they ask for a song and I 
can pull it right up. I know where it’s at in my library right away.” 

And Debra feels like the special touch goes a long way too. “I am always doing little 
things for rny cuslomers. J find that the 'CPS’ factor does pay. People love to gel things. 
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JME Wireless technology 

makes it easy to command your 
party special effects arsenal 
Control lights, confetti cannons, 
balloon detonators and 
pyrotechnics...with pocket*sized 
handheld transmitters— 
and no cables 

Click on 


am 


i( 




for more info and 
a full catalog of controls 


r BALLOON 

DETONATOR KIT 




I 6 "r' 

■ 

I -^ ^ 



Uiriheep'” Haliets Safelq-Sleeves’’^ 

flj Cases 

llniheep" Sirtdeis 

Greal pionmiional Psiy Sleeves 

express ligPls 

Secure. 

1 Qiveaiuaii Inseils/Oiviilef Cauls 


Slacb, 

^ alenqeventi 


Customize. 

uiiiiiii.univenlure.coin 
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‘‘In any market, the best way 
to sell a show is to have a 
following that recommends 
you to businesses ” 
-Debra Lewis 


Cheap Plastic Stuff, or small giveaways with your name on 
them preferably, continue to advertise your business and remind 
people about you. For special holidays or events I have little 
things for singers, as a vvay of saying thank you. Courtesy is a 
rare thing. You have to think ahead and keep your eyes peeled.” 

Debra also believes it’s important to reinvest in yourself 
and carry a good variety of music, paying attention to what 
your people want as you add to your library. “I also have a large 
library with all songs in one place. I am always getting new 
and classic karaoke music, and keep a wish list for titles 1 don't 
have. Music variety is a plus since I do many events outside of 
the nightclub. I take karaoke outside to people that would never 
come to a nightclub. Don’t limit yourself.” 

Singing Sale.s Reps 

Selling a show in a down market is tough. Debra believes that 
your customers are your personal sales reps, “so treat them 
well!” 

“In any market, the best way to sell a show is to have a 
following that recommends you to businesses,” she asserts. “I 
have not had to do cold calling since 1 started. My people usu¬ 
ally do it for me. I am atypical in that businesses call me first. 

I do present my books, with the caveat that if I can’t bring in 
a profit, we both call it quits. That has happened, but it is very 
rare. And if a gig closes for any reason, move on—don’t look 
back. Entertainment of all kinds is a very tough and fickle 
world. Keeping jobs depends on keeping a loyal and consistent 
market shiu'e. So take great care of your customers; they arc 
your best asset to selling your show.” 

“Karaoke is my day job. always has been,” says Debra. 
“Over the years, sure I have lost gigs; all things can change 
in this business. Competition may cost operators a gig. Many 
blame management, but if you are bringing in business and 
work to develop a patient and loyal following, you will always 
have work. You have to work twice as hard, going far beyond, 
to spoil singers so they don’t want to go anyplace else. Be orga¬ 
nized. and it all comes quickly and easily. Remember, the show 
must go on. Your singers are out to have a good time. Make 
sure that you, as the party host, show each and every one of 
them a good time.” • 
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DJ Hosting and Marketing to produce MAXIMUM 
DJ website exposure from the internet's source for DJ's! 


y r 

WbBSITE 


TRJI 




wmuri 


Instant Quote/Contract Generator 
Interactive Event Planning 
Avaiiablility Checking 
Online Music Library 



WEB-BASED DJ COMPANY ADMIN 




• Multi-Staff login with different access levels 

- Integrates with Outlook & PDA's^ _ _ 

• Calendar shows event IQf^tiulf^fflaffd more 


• Prints contracts, plann^s, te.que sts^a nd more 

• Safe, completely privaWaip^eeBre logiix 
- FREE 14-day trial setup insta ntl v^^— 


VMM. 


ebmin.com 
























































































Mobile Seof 


Professional 
Voice Trainer 


DRESS 


More SHOW info, on page 86 
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www.mobilebeat.com/djshows.asp 


4 WAYS TO REGISTER 

©Online 

©Telephone • 585-385-9920 (M-F 9ann-5pmEST) ^ 

©Fax • 585 - 385-3637 

©Mail • 



FEB 18.10,20 • 2003 


Mobile Beat Magazine - P.O. Box 309, E.Rochester, NY 14445 


Personal Information 


Nome 


Company Name 


Address 


City 


State 


Zip 


Telephone 


Fax 


Payment Information 



VISA 


‘Credit Card: VISA 

(Circle One) 

Credit Card # 



AMEX MC DISC 


Exp. Dote 


Cardholder’s Nome 


• Cardholder's Signature 

Or enclose check or money order (payable to Mobile Beat) 
Refund Policy (for non attendees only): Must be in writing 
and Include proof of payment (less $ 10 processing fee) 


E-Mail 


Conference Passes & Fees: Note: Mobile Beat reserves the right to restrict or prohibit 
(Fees are per person) photography and/or videotaping at any show event. 

Check desired pass below: 

thru 12/31/02 

thru 2/10/03 

after 2/10/03 (Onsite) 

All Inclusive Pass: T-W-Th 
(Seminars, Exhibits, Parties) 

Feb 18 • 19 • 20, 2003 

Does Not Include 2/T7 Awards Show 

$179 ^ 

$199 

$249 

Exhibit Mali Only: 

Exhibits Open Wed 2/19-Thurs. 2/20 ■ 

Feb 19 • 20, 2003 

$60 (On Site $35 per day available only at the door) 


□ 


□ 


REGISTRATION AND BADGE PICKUP BEGINS AT NOON, MONDAY FEBRUARY 17 





Air Travel Discount 
United Airlines 
800-521-4041 
(Ref# 557HR) 



i 

** '* ^ Tropicana Resort 


and Casino 

$65 Per ntght M-TH 

8006344000 



Car Rental Discount 
80CM?22-2899xl33 



Brought to you by Mobile Beat - The DJ Magazine 
For up-to-date show information check our website at: 

www.mobilebeat.com 




















































Thursday 


Mobile Beat is 

pleased to 

announce 

the Anr>erican 

Disc Jockey 

Awards show will be held 

the evening prior to the Mobile 

Beat Show, February 17, 2003. 

Admission to this event is NOT 

Included with MB Show Pass. 

For more info, go to 

WWW. ameri can djawards. com 

or call 714-634-2323 


lean 


^A!war(ls 


One lucky atic 
an entire sound 
$ 10 , 000 ... 


aidee will take home 
system worth at least 
IT COULO BE YOU! 
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Manufacturing 

OEM Since 1988 


1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax; (626) 401-3688 

www.toptonemfg.com 



TPC-480 (4-Row CD Case) 



TPL-282 


GS-201-14x4 












































...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, ar>d cracked cases. Introducing The Jewelsleeve™, the first truly 
archival CD storage sleeve designed just tor DJ's. 

The JeweIsFeeve is a revolutionary new CO sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75% less weight and room than a jewel 
box, and protects and stores EVERY FART of the CD^INCLUOING THE 
BOOKLET AND TftAY CVtffO-without folding or cutting. 

Call or email for a free sample! 

Tel: 800/863-3312 
Fax: (323)663-4091 
www.jewelsleevexom 


Jewelsleeve.com 
3949 Los Fellz Blvd. 
Suite 102 
Los Angeles, CA 
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YOU CAN’T IGNORE IT ANYMORE ! 

You’ve got an important decision to make 

for your professional future! 

INSURANCE PROTECTION IS A MUST FOR THE 

PROFESSIONAL ENTERTAINER! 

Protect your 

BUSINESS, FAMILY, HOME, EQUIPMENT & MUSIC 

and enjoy all the other benefits membership has to offer! 



THE NATIONAL ASSOCIATION OF MOBILE ENTERTAINERS 
- N.A.IVI.E. 



* 1. It 


* f ^ 


MOBILE 

ENTERTAJHERS 


The largest association for professional mobile entertainers 
in the United States offers insurance and much more 

CALL TODAY FOR INFORMATION 
800-434-8274 - 215-658-1193 

www.djkj.com - name@djkj.com 
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DVD Freedom of Choice 


S ound Choice, the popular karaoke software provider, is 
keeping pace with the advanced technology of today's 
music production industry with the release of 12 music 
collections in DVD format. 

Selections cover teen, pop, country, party favorites, R&B, 
50s, 60s and karaoke classics. Each disc contains 15 songs 
and costs $26.95. Go to www.soundchoice.com for track list¬ 
ings and further information. 

“Sound Choice has added DVD production to meet the 
consumer markets for high-tech music merchandise," says 
Renee Downey, Director of Marketing for the company. “It’s 
the new choice for people seeking higher sound and graphics 
quality.” 

KJs and singers can now play their favorite Sound Choice 
recordings on any DVD player with full screen display. You 
can also choose from various options using the on-screen 
menu and DVD remote control. All Sound Choice DVDs pro¬ 
vide demo and performance tracks. 

To cover the wide-ranging tastes of karaoke enthusiasts, 
Sound Choice boasts licensing ownership of over 13,000 
songs. 

DVD products have become the fastest growing con¬ 
sumer electronics technology of all time, growing much faster 



than CD or VMS formats did in their first few years. DVD- 
Video was launched in 1997 in the U.S. and within five years 
has achieved a 25% penetration in the global marketplace, 
according to reports from Disctronics, the largest independent 
CD and DVD replication company in the U.K. • 




MAKE MORE MONEY & 
HAVE MORE FUN! 


SedHPrlta 


95 + s/h 


The #1 

Guide 


for profit minded DJs and 


Entertainment Services 


Spinnin'2000 explains in 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 


For Visa/Mastercard orders 

contact us at spinnin2000.com 

or call 800-892-4060 


1 



Dance 1990-01 
Fast Country 
Rhythm and Blucs/'Rap 
Reggae 

Rock and Roll 1970-01 
[ Slow Songs 1959-79 

^ ■ j Slow Songs 1980-89 

iT; ' Slow Songs 1990*01 

Slow Country 

- . Sock Hop 1955-1969 

Special/Novalty Songs 

J Vocalists 

Wedding/Love Songs 

Now available ON DISK for Just $9.95 additionaU 

To Order: With Vimii or MastorCBrct - Calt BBS-3S3-9920 or 


sond check or Money Ordor for S59,95 (inefudoa shipping} to: 
PSWCDT Music Quids, c/o Mobile Beet Magazine 
RO. Box 309, East Rochester, NY 14445 
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E-BEAT 



ou’ve gotten good use out of your 
computer, putting it through its 
paces. It has cranked out words, 
crunched numbers, and cruised through 
cyberspace. But now it’s getting long in 
the tooth and is slowing you down. Time to 
upgrade to a new machine. But what should 
you do with your old warhorse? 

This was the dilemma that Steven 
Cohen of Blue Bell, Pa., faced recently. 

He had just bought a spanking new Dell 
Dimension Pentium 4, and he didn’t 
want to just trash his old AST Pen¬ 
tium. So he asked around and learned 
of a couple of Web sites that described 
other options—PEP Computer Recycling 
(WWW. m i c ro we b. co m/peps ite/R e cy c I e/ 
recyclejndex.html) and UsedComputer.com 
at (www.usedcomputer.com/nonprof.html). 

Digital Helping Hand 

He wound up e-mailing the United Way. "I wanted to 
donate it to a good cause,” says Cohen, a recent retiree 
who used his home computer for work projects, keeping 
track of personal finances, letter writing, and connecting 
to AOL. "It seemed to me that since this computer helped 
me, it could also help someone else, maybe a senior citi¬ 
zen or school who couldn’t afford a new computer." 

Cohen’s e-mail message was forwarded to the United 
Way office closest to him, and the United Way’s Steve 
Rockwell e-mailed him back, asking about the computer’s 
specifications. Then Rockwell gave Cohen an address 
near him where he could drop off his machine. Individu¬ 
als have to drop off donated machines themselves, but 
organizations with ten or more machines to donate can 
have them picked up. 

Rockwell heads up the local United Way’s Teaming 
for Technology program, which is similar to other com¬ 
puter recycling programs around the country. Working 
with other organizations, the United Way places donated 
computers with local nonprofits, at community technology 
centers for people who can’t afford home computers, and 
in the homes of low-income people. 

But first it refurbishes old systems, utilizing at-risk 
youth and welfare-to-work adults, who pick up job skills 
in the process. Computer professionals provide training 
and do quality control. Low-income individuals can obtain 
free refurbished PCs for their homes, but they first have 



'•Hi 


www.mobilebeat.com 





















PEP 

( j 

1 #■ - 

1 ’. ■ 1 HI ■' !' {^br‘yc!i 

1 © PEP National Director^' of 


^ j Computer Recv'cling Programs 


1 1 Pn-TRirium* fcrPinwii.THfiyri 1 ^AJiiharM 





A Statti Natiimal and liitcrnatloniJ Dirfctory of agaidn 
that fadlltatf donationi of uted computer hardware 


to go through a training program to 
ensure they'll be able to best use the 
machines. 

Do the Shuffle 

Like similar programs, the United 
Way’s program can’t use all PCs. It 
prefers newer computers, those with 
Pentium II or faster chips, though it will 
accept 166-megahert2 or faster Pen¬ 
tium I machines. 

If you have an even older 
machine, say a 486, you still don’t 
have to consign it to a landfill. If it’s 
still working, you can hand it down to 
a family member, relative, or friend. 
Some companies regularly shuffle 
computers this way, buying new and 
more powerful machines for those 
who do processor-intensive work such 
as computer-aided design or video 
editing and upgrading other employ¬ 
ees with the computers that are 
handed down. 

You can also sell your used com¬ 
puter. Some computer stores special¬ 
ize in handling used machines—check 
your local Yellow Pages. The advan¬ 
tage here is that you can simply take 
your computer to the store instead of 
having to deal with and ship to a buyer 
directly. 

But you’ll usually get a bigger 
bang for you buck by selling the 
machine directly to another individual. 
You can buy a classified ad in your 
local newspaper, or you can use the 
Internet. 

Lots of used PC deals take place 
through Web sites such as Half.com 
(http://half.ebay.com). Still others 
take place through Usenet discussion 
boards such as misc.forsale.computer 
s.pc-specific.systems, if you’re selling 


a PC, and misc.forsale.computers.ma 
c-specific.systems, if you’re selling a 
Mac. 

To minimize the risks involved in 
buying and selling over the Internet, it 
can make sense to send the system 
COD (cash on delivery), recommends 
Daniel King, who put together a 
“Frequently Asked Questions’’ archive 
about buying and selling on the Inter¬ 
net. 

Recyling...Literally 

One further option is to have your 
old computer “demanufactured." 

The process involves first salvaging 
usable parts such as monitors and 
hard drives, then isolating from the 
rest metals such as copper, alumi¬ 
num, steel, stainless steel, nickel, and 
brass. In a landfill, these and other 
substances can potentially leech into 
soil and groundwater. 

There are many companies that 
recycle old computers this way. 

Check out the Web site for Com- 
puter Demanufacturing Suppliers at 
www.powersourcing.com/se/compu 
terdemanufacturing.htm to find one 
near you. 

Some companies charge small 
fees (which they say are needed to 
recoup the costs of sending compo¬ 
nents out to be demanufactured) to 
take a computer off your hands—even 
if you deliver it yourself. States such 
as Delaware provide funding to elimi¬ 
nate these computer recycling fees. • 

Reid Gotdsborough is a syndicated colum¬ 
nist and author of the book Straight Talk 
About the Information Superhighway. He 
can be reached at reidgold^netaxs.com or 
http://www.netaxs.com/~reidgofd/column. 
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GET THIS CATALOG 
IT'S FREE! 
1-800-333-0531 
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indicate how many tapes of each selection you are purchasing in the space provided. 


DAR MITZVAHS 

1. „ The Mitzvah Connection 

2. A-B-Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. __ DJI 01: Parti 1 

5. _DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. __ School Dances 

8. _Kids From 2 to 22: Parties, Dances. Special Events 

9. _ School Daze Dances 

10. _ Dance For OJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. __ Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. Getting Your Price; Part 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 

24. 99 Ideas for *99 

25. _ Problem Solving Forum 

26. How to Expand Your Mobile DJ Operation 


27. _Single Operator Forum 

28. _Single for Life: The One Person Operation 

29. _Single Operators: Hov/ to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _Beating Burnout 

33. _Organization 

73, _Hidden Secrets of Business (2 tapes for the price 

oft!) 

74, _The Biz: From Little Extras to Crisis Management 

75, _ DJ Problems: What Would You Do? 

76, __ Difficult Sales: Get the Edge 

MARKETING 

34. _McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _ It's More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

78. _Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for OJs 

43. _Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _Legal & Business: ADVANCED 

46. _The 1099 Subcontractor 

47. _Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. _From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. _Tech Support: The Speaker FAOs 

50. _Understanding Your Sound System 


51. _Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. _ Tech Tips & System Design 

54. _Tech Talk: Bi-amping, Tri-amping 

55. _Lighting & Special Effects For the 21st Century 

56. _Lighting From A to Z 

57. _Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System. Part 2 

82. _ Beyond the CD: The Future is Now 

83. _MP3 & New Technology 

84. _Hands-On Tech Workshop 

KARAOKE 

59. _Karaoke Koncerns: Part 1 

60. _Karaoke Koncerns: Part 2 

61. _Karaoke: Alive & Growing 

62. _Target Marketing For Karaoke 

85. _Adding Karaoke as a Profit Center 

86. _Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ; In For the Long Haul 

65. _Women in the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67. _Video: All Aspects 

68. _ DJ Association Forum 

69. _Be All That You Can Be 

87. _Club DJs: Tips & Topics 

88. _Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE; 


1-5 

$8 ea. 

add (S 3 s/h) to tola! 

6-20 

$7 ea. 

(S Ss/h) 

21-40 

$6ea. 

(S 8 s/h) 

over 41 

$5 ea. 

(SlOs/h) 

# of tapes 

x$ 



price Qf tape 


Please add S & H * =_ 

Total amount due = 

Please till in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 
PO Box 309 • E. Rochester. NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: wiww.mobilebeat.com 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 


PHONE 

FAX 



mxm 




CARD 4 



EXP. 


CARDHOLDER’S NAME (please print). 
CARDHOLDER’S SIGNATURE 


Make checks or money orders payable to Mobile Beat Masazine 
PAYABLE IN US FUNDS ONLY 


















































tax: 585-385-: 


How To Video 

are now available for DJ't 
Visit our website or call for more 
information 

www.dancingdjs howto videos.(om 

(800) 669-3123 




Cal/ mi Froot 
880 - 740-4900 

(in •n783-r-87t-f888 



FREE BOOK-Ttie DJ‘$ complaia Bulde to 
weddinos: dawnload iiom our wahsiia 

•The Vidro 160 inln.IS6aiS2.S0i/hl 
• Cuitom lormi (Contracts, protocol shins, 
auestlonnalnsl- FREE 
800-639*8586 • 508*660*9137 
Visa and MastarCaril accepted 


Earn $$$$$$ 

bringing the thrill and 
excitement of horse racing, 
car racing and motorcycle 
racing to company 
functions, association 
meetings, private parties, 
fund-raisers, clubs and 
trade shows with our 
TABLETOP RACING GAMES 


Group Dynamics Entertalnmant 

Winners Circle Table Tod 
R acing Games 

1 - 800 - 559-9183 
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Buy at Dealer Cost! 

CDGs as Low as $4.95 

We cm most brands 
For price list-5ee us cn the web 
http://wwv/.kQrooke-who!esale .com 

or call 



KARAOKE WHOLESALE 


1-888-900-DISC 


FAX: 1-602-864-1884 



PJ’S YOO H£E.O THE ULTWATT 

HAPPY eiRTHPArcPI 
14 pirrcRCvr i eejKwfta o*r h4PP' 

M^rrtP^T- f ROM ftRJTlKGY- smi P>WC£ 
To &l'i 


ONLY S14 95 (-fSAH) 

CALL 1-877-307-F-U-N.N 



you can oiler complcle 
•how produciiMi) With Ihls exciting 
ffjg game simw entertalnmenl system! 

r\ ij- I 

G. 4 ME ShowMaiMai. 

— Diglfst Seerek^e^lng A Sound iftoets 
—^ Ughtnlttg*FMMf lloctronfc lockout 

— Ruggod ond PorfMtlo • Quick Set Up 

— Use Qur Cemes or Design Your Own,** 

ManulactLted and distributed Great ivt imaQineertng 
4153 SW 47 tli A¥enye, *t 46 ^ Fl Lauderdato, FL 333 t 4 

800*644*31419543166001 

Fnx 954-3' 6-5<j05 1 www gamethowmariia com 


ktk MSout Wftle BbHs $nd Qur ncommicsl 
Mial-Csm^ Show Sf^t^nty foof 



MOBILE 

O J • tiow to become a Uoblle DJ oi i mpnwe your currant slulk 

SCHOOL ‘ FAIJ3E teaches ill aspects of Uobli OJ tnDsftairunerit. 

FLORfDA ACADEMY • Ctassw can be complelKl in ss little es cite week! 

- Co^e to us or we can come lo you & teach alt your DJs! 

• Comprehensive^ thorough ft ^a^anteed to mcredse your piohi 

Ca l now ter info (727)5314800 

of MOfiltf ENTERTAWMENT 




Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywherel 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes: 



♦ Equipment 

♦ Unottended vehicle coverage 

♦ Loss of CD's and other media 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting: mm.mualoxQm. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get Q Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja.org 
Become a member today! 


ADJA ^ 1964 Wagner Street, Pasadena, CA 91107 6 626-844-3204 4 www.ad|a.org 


'4 


\v w \v. mob ilebeat.coni 


































Add professionalism to your shows widi Custom DJ Dropsl People will think you’re 
a big-name DJ! The legendary "Mr. Voice" will produce amazing audio drops featuring 
your name or your company's name on CD or MP3 for the incr^lble price of only $20 per 
drop,or get lOfor just $149! Log onto djresource.com or call 1.800.373.7625 for samples. 

Lookii^ for cool new games to play at your next gig? DJ Chuck Fresh has written a book 
featuring the wildest stuff he's ever done at bars, parties and even weddings. If you're 
looking for something new and fun to liven up your shows,you need MAKE SOME NOISE! 


Just starting out? Don't miss Chuck Fresh's "How To Be A DJ" - now only $ 17.95! 


WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles * Albums 

IV/// travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


21st Centura Music 

1-800-846-9501 


(201}641-6610 • fax (201)€41-9309 
WUW.2 icenturymusfc. com 
e-mail: sales®21centurymusic.com 


DJs! GET ORGANIZED! 


and find your 


f 


faster! 

Call for NEW LOW PRICE! 

888-621-DJDJ 

www.musictrends.com 

46 toprinterf Plastic Cards Easy i Mordable! ■ Look (SHEATI Last FOREVERI 


COITtr 

MM 


tmiTi 

m»ti 

tsaym 


IKUe 

mot^ 

riHic 

■nw* 

baptJtroB 

tOMiOt 



Set includes alphabet plus: Wedding * Requests - Country - Oldies 
Soundtracks - Dance - R&B - Rap/HIp Hop - Novelty - Singles - Ethnic 
Reggae - Jazz - Cocktail - Now Playing - Motown Holiday - M&F Vocals 
Sweet 16 - Compilations - Love Songs - Big Band - Rock/Pop - Karaoke 



Hob 


SO don I', 

vj i ih lUG 




(Mm 








at 








MINIS’ 



•ft 



The Very Best Viay 
To Clean Your Vinyl 



908-754-1479 

www.kabusa.coir) 


Newest mother/son song 

CD Sifigte m i grtttiiii cifd V the pm Q pvt an pfi 
Wtioi»uiiS7J[l)(t&CQ1btEornori) 

Reb^l (hem to tour cMs br SIODO 

Toll Free: 877-849-2525 
www.mfinity-dj.com /f irstjady.htm 


leiiEnnsM 

Creative Oesi^ for DJ's 

rffiET SWU DE5ICN ANDCONSUnn^ 

^ C4U TOLL FBEE! 

^segm 
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Th€ Most 
Comprehsnsivs 
Supplier of 
State-of-the-Art 
Equipment. Lighting 
and Special Effects. 

<S AUDIO :S> 
LIGHTING ^ 



STORAGE & CONSOLES ^ 


DJ REFERENCE MATERIALS ^ 
C ACCESSORIES ^ 

C MUSIC ^ 


t KARAOKE 


Your One-Stop DJ Shop®“ 
for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 

wiiiiw.silwfli||lilcDn 


H WI irw WrtfyTtlpp 11^ * WJjpii iWliy 


SILVeRFLIGHT 
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Show Deserves The Best 


The High and the Mighty 

... and the Mighty Foolish 

I t was about 9:30 PM on a Wednes¬ 
day evening and I was sitting with my 
videographer going over some editing 
when my cell phone rang. On the line was 
someone from a company for which I do a 
lot of subcontracting, asking if I was avail¬ 
able to play for a party on Thursday night. 

I was indeed free, so I agreed to do it. 

The first indication that this was not a typi¬ 
cal last-minute gig on an off night came 
when he asked me if I would be willing to 
sign a confidentiality agreement. He told 
me he did not know whom the party was 
for, but he offered some guesses based on 
the little info he had. It didn’t really matter 
that much to me. Of course I was curious, 
but out of professional habit, I was already 
treating it like any other event. 

I was to have my equipment loaded in 
and set up at least an hour and a half prior 
to starting, not just to ensure a high-quality 
performance, but also to leave time to go 
through a security procedure and sign the 
agreement to never disclose any details of 
the party as welt as the client’s or guests’ identities. 

About two hours prior to the event’s start time I found out who my client 
was. As a professional, true to my word, I will say only that it was a person of a 
stature on par with the highest levels of the U.S. government. Given the percep¬ 
tion most of us have of the American elite, you might think this ended up being 
quite an exceptional event. In contrast to that image, it turned out to be a rela¬ 
tively normal birthday party held in a restaurant closed to the public. No wild she¬ 
nanigans; just typical partying with polite, friendly people. (Not that I would have 
mentioned anything crazy anyway.) 

What made the party such a thrill for me was the sprinkling of celebrities in 
the room, the opportunity to entertain such high profile guests, and—last but by 
no means least—the fact that the party company had put such confidence in my 
abilities. 

Later, I found out the reason I got the gig at the last minute. It was a sorry 
situation that ended up being good for me, but bad for the DJ profession at large, 
'/ou see, the client’s party planner had booked a DJ out of the Yellow Pages 
under the same conditions that were presented to me. Then, two nights before 
the party, this numbskull called the restaurant—not to check on final arrange¬ 
ments for his performance, oh no—but to ask the manager if he would be getting 
free drinks and if he could bring his friends. The manager’s immediate answers 
to the so-called DJ’s questions were, understandably, “No," “No,” and “Please 
cancel our engagement.” • 
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MB-a UB-12 

Fast Set-up A Durable 

MirrofBifl System Bill, Arm* Spol -1 AC Cord 


Super Pin Soot 

100 Watt 


Air Power Can 

Powcffut Confetti Canon 
No Co'2 cartridges required 
1? loads - Tripod Cicunp 



ACL-24 Aircraft System 

The Best 
Light 
Shows 
Ever... 



X/Y Aiming 
2 AC effects 
outlets per case 
Roadcase 
A Min. Setup, 
LciePutor 406-8 
6 ch. conlrol>er 
16 programs 
audk) b^i 
4 ac effaett twitctiet 


Workstation 7 


Laptop DJ 



Since 1973” 

COLORADO 
SOUND N’ LIGHT 

(888) 429-0418 

Bert - Ext 12 Jim - Ext 11 



M-F 9-6 Saf. 10-1 
;EiJ w w w . c s n I. com 





The DJ Magazine 



Submitted by Tom Catucci, Dancfn' Machine DJ 

































The Revolution WHI Be Mobilized 




Peavey has the tools yoo need to tear down the walls of 
Gonveotioi. Check out the DPC® 1400X power amp, which 
l^s 1400 Watts Into a single-rack-space, 15 Iti. 
iJhe Club Mir DJ mixer has an 
9 coe section that lets you monitor 
on the cue and house signals. 
jS"" Sub and DJS 4 cabinets 
rated at a wall-shaking 



\ 



Watts and include casters 


itv. 




pomis 
pevoluUonize. Let 
Peavey handle 
the pest. 



Listen To This" 
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croLun 


Crown doesn t just manufacture amplifiers, we invent them. For over fifty years 
we have led the charge of every significant amplifier technology—from protection 
circuits insuring your show will go on, to output stages giving you the best sonic 
performance you can buy. Of course, we've also been watching our competitors 
clamor for these technologies as our patents expire. But while they're struggling 
up that mountain, we’ve already conquered the next. Don't be left behind, visit 
www.crownaudio.com/mus_m14 today. Crown... invented technology 


H A Hamnan Intarnaticnai Company 


V 2002 Crown lnternatk>nal. Inc. 




















































THG WAY YOU PLAY 


FEATURING: 

- PATENT PENDING TOUCH SENSITIVE WHEELS 

- DIGITAL B.RM. COUNTER ALSO KEEPS FX IN SYNC 
WITH MUStC 


VISIT OUR NGW WGB SITG AT: 
WWWAMERICANAUDIO.US 


GET YOUR HANDS ON REAL TECHNOLOGY WITH THE NGW 
VELOCITY DUAL CD PLAYER. TAKE CONTROL OF YOUR SET 
WITH THESE PROFESSIONAL FEATURES 


Touch Scrisihvr- IntfrMctivr Jof] WhrrI (Pntcnt Pcndinq) 
Ori-boord Digital Including Digittil Scratching 

Digttal BPM Counter Fftccts in sync wvrth musrc 

6 Prt‘iAt Pdr^nitUr lor tach Alltel 

ParameUr Time and Ratio adjuslmcnt knobs 
6 Flash Points , Samples (7 seconds each) 

Tempo Lock Loop. Aiiti’Shock. 

Ud to lOO^* 'Huper' Pitcfi fV more- 


Contact us today tor a free Vciocitg brochure or 
an authorised platinum dealer near you. 

800 3?P.6337 * infoui)americanaudio us 


American Auoio 

Helping you achieve the next level! 


CA USA 


iftXW Amcft-tiift Autifa Los u 
L Jhi-it•^->1 |i» (lkMii|t 





